








N'THE GO: 23 PORTABLE PROJECTS 


> Rugs, spreads, bags, pillows, accessories, stuffed toys 
| "AUG. 7]1979 


{(er(=¥ 


nie By the author of 
» | “How to Flatten Your Stomach”’ 


How totrim your 
hips & thighs 4 
| Supershopping: 
~ | Step-by-step p 
-| to save 40-60% a 
the checkout : 
| Bonus: 
32-page pocket 
guide to antiques 
& collectibles | 
ag 







































You deserve a break tonight 





Tempting speedy | 
meals : 
Image makeovers— 
How to project a 


the real you 


} Free services from 
Uncle Sam 


a Inspiring summer 
aI hy Gat » "| reading: Awoman ’ 
“Re hi ee) you'll never forget 


pea died 


US. 





Government Report: 





ssi 





Box or Menthol: 


10 Carlton have less 


tar than 1: 

















tar nicotine 

mg./cig _mg./cig 
Kent 12 0.9 
Marlboro Lights 12 0.8 
Merit 8 0.6 
Salem Lights 10 0.8 
Vantage 11 0.8 
Winston Lights 13 0.9 
Carlton Soft Pack 1 0.1 
Carlton Menthol less than 1 0.1 

Carlton Box less than 0.5 0.05 


Of all brands, lowest...Carlton Box: less than 0.5 mg. tar 
and 0.05 mg. nicotine av. per cigarette, FTC Report May ’78. 
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Box: Less than 0.5 mg. ‘‘tar’’ 0.05 mg. nicotine; 


Warning: The Surgeon General Has Determined Soft Pack and Menthol: 1 mg. ‘‘tar;’ 0.1 mg. nicotine 
That Cigarette Smoking Is Dangerous to Your Health. av. per cigarette, FIC Report May ‘78. 100 mm: 5 mg. 





“tar’’ 0.5 mg. nicotine av. per cigarette by FIC method. 











ADVERTISEMENT 


Summer Sunshine: 
Does it throw too much light on your age? 


Every woman feels secure in candle- 
light. It flatters the skin and lies beau- 
tifully about your age. But what 
candlelight conceals, sunlight reveals. 
And this summer’s sunshine can throw 
a harsh, new light on how old you may 
really look. 


Thirty, forty, fifty? It doesn’t matter how old you are, 
only how old you look. Millions of women around the 
world share your concern. And many also share the secret 
of a mysterious beauty fluid that helps them look younger. 
Here in the United States, it’s known as Oil of Olay® Beauty 
Lotion. 

Perhaps you’ve heard about it. And surely you’ve seen its 
remarkable benefits on the younger-looking complexions of 
some of your friends. If you haven't already discovered it, 
this summer is the perfect time. And as soon as you try Oil 
of Olay, you'll realize how different it seems from anything 
else you’ve ever used. 

Oil of Olay is a blend of precious tropical oil and emol- 
lients that creates a younger look and supple feel for your 
skin. In fact, Oil of Olay is remarkably similar to the natural 
fluids and oils your younger skin used to have in abun- 
dance. It works marvelously to soften age lines and silken 
the feel even of skin that’s very dry. 

Just smooth Oil of Olay on your face and throat every 
morning, every night and watch your skin drink in every 
precious drop. In no time, you'll notice the difference Oil of 
Olay can make, and don’t be surprised if your friends notice 
it too. Because those tell-tale lines will be less noticeable, 
even in sunshine, even up close. 

And Oil of Olay isn’t greasy, so it gives your make-up a 
smooth, even look when you wear it underneath. If you 
prefer no make-up during the summer, wear this skin- 
cherishing fluid all alone to provide a healthy glow that lets 
you look your best even when your sunlit skin is bare. 

So don’t worry that this summer’s sun will throw too 
much light on your age. Discover the secret of Oil of Olay. 
It can help you look younger — even in sunshine, even 
up close. 


Beauty Hints: 

Very often, your skin gets drier during the summer. And 
the drier your skin, the less smoothly make-up goes on. So 
try this special hint. Pour some Oil of Olay® into your palm 
and then add your make-up foundation. Blend them to- 
gether and then apply the combination to your face and 
throat, one section at a time, using circular upward strokes. 
Not only will your skin have the benefit of additional 
moisture, but your make-up application will be easier and 
the finish will look smoother. 

During the summer, manicures and pedicures are a 
beauty must. And Oil of Olay is a marvelous conditioner for 
cuticles. Pour some into a bowl and soak your fingertips, 
one hand at a time, for ten minutes each. Do the same for 
your toes. Then gently push back those cuticles with an 
orange stick (don’t ever cut them). Oil of Olay softens so 
effectively, even ragged cuticles can be easily cared for. 
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INLAID COLOR: 
A BEAUTIFUL DIFFERENCE 
YOU CAN'T MISS. 


iP INLAID COLOR: Most vinyl floors have their colors and patterns just printed on. But Designer 









Solarian is different. And that difference is called Inlaid Color. It's Armstrong's 
exclusive process that builds up the color and pattern with thousands of 
varicolored vinyl granules. The result is a richness of color and a uniquely 
“crafted” look that no printed flooring can begin to match. 
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2. gradually 


placement of building 
varicolored up the design— 
granules onto 8 color by color, 
the backing... shade by shade 














3. Once the pattern 
is complete, 
intense pressure 
and heat are 
applied—fusing 
itinto a solid 

inlaid vinyl. 


4. And when the 
Mirabond” wear 
surface is applied, 
the Inlaid Color 

is sealed witha 
tee /asting protection 
and shine 
























ANOTHER BEAUTIFUL DIFFERENCE: 
THE NO-WAX SHINE THAT 
LASTS LONGER. 















Most no-wax floors have ordinary vinyl surfaces which soon dull from scuffs 
and scratches. But Solarian is different here, too. And this difference is called 
Mirabond. It's Armstrong's exclusive extra-durable wear surface which— 
along with protecting the Inlaid Color and pattern—keeps its lustrous “like- 
new” look without waxing far longer than ordinary vinyl surfaces. And by 
eliminating the waxing chore, Mirabond makes Solarian the easiest of all 
Armstrong floors to care for. To keep it clean and shining, just sponge-mop 
with detergent, and rinse thoroughly. (If a reduction in gloss should occur in 
heavy-traffic areas, ask your retailer for Armstrong Suncoat™ which can be 
applied to help maintain the shine.) 























ONCE 'N DONE™. 
THE NEW EASY WAY TO KEEP 
SOLARIAN FLOORS CLEAN. 











The easiest way to keep any Solarian floor looking its best is with new Once 'n 
Done No-Rinse Cleaner. Available only at your Armstrong retailer, it was de- 
veloped especially for floors with the Mirabond wear surface. It not only saves 
you the chore of rinsing, but it leaves no dulling dirt- 
catching film. 

To find your nearest Armstrong retailer, look in the Yel- 
low Pages under “Floor Materials.” Many are authorized 
Floor Fashion Center® dealers, offering the full selection 
of Armstrong floors. Or use the coupon below for retailer names and our free 
full-color consumer guide, “How to Buy Resilient Flooring.” 
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end for free 20-page consumer guide 
Please send me your new free booklet, “How to Buy Resilient Flooring,” that gives valuable infor- 
mation on how and where to shop, flooring features to look for, illustrations of today's most popular 
Armstrong floors . . . along with names of my nearest Armétrong retailers. 


Armstrong, Dept. 98FFC 
Lancaster, PA 17604 
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Parking lot picnics 

IT MAY HAVE begun as an Ivy League 
tradition at gentlemen’s colleges, but 
it’s now become a popular new ma- 
jor league sport. The requirements? 
Ingenuity in the kitchen, and a 
healthy appetite. \ 

The “sport’’ is tailgating, throw- 
ing those parking-lot picnics that 





spill out of station wagons, vans and 
hatchbacks before sporting events 
throughout the country. The resur- 
gence of this old tradition is credited 
to the rise of soccer as a major spec- 
tator sport here, and to the efforts of 
one enterprising woman. 

Dottie Dekko and her husband, 
Tom, belonged to an innovative 
clutch of Minneapolis area grocers 
who bought the soccer team fran- 
chise now known as the Minnesota 
Kicks. Since soccer was being billed 
as a family sport, Dottie, a trained 
home economist, came up with the 
perfect promotional idea: family pic- 
nics in the parking lot before games. 

Now, three years later, tailgating 
is an institution all through the North 
American Soccer League, and it 
shows signs of spreading to other 
professional sports. The potential is 
enormous: Over 5 million Americans 
and Canadians attended soccer games 
last year; over 16 million went to pro 
football games; and baseball lured 
over 40 million. “Tailgating makes a 
game into a full day’s or evening's 
outing,’’ says Dottie. “It’s a cheaper, 
more nutritional alternative to stadi- 
um food. And I love the social 
aspects. I'd say we've entertained over 
2,000 people the last three years.”’ 








postage paid at Mattoon, Ill. S 
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During that time, Dottie also col- 
lected recipes from players, their 
families and soccer fans as disparate 
as Vice President Mondale and tennis 
star Billie Jean King. Along with spe- 
cial tailgating tips, those recipes 
have now been collected in her book, 
Cooking for Kicks, available for $5.95 
plus 75¢ postage from the Minnesota 
Kicks, 7200 France Ave. S., Min- 
neapolis, Minn. 55435. Below is one 
of Dottie’s favorite entries: 





BILLIE JEAN KING’S 
GIANT POLKA DOT COOKIES 


Bake at 375° for 12 to 14 minutes. 
Makes 10 giant cookies. 


Y% cup shortening 
Y% cup granulated sugar 
Y% cup brown sugar 
Y teaspoon vanilla 
1 egg 
cup flour 
teaspoon soda 
teaspoon salt 
cup quick-cooking rolled oats 
package (7 ounces) M & M candies 
1 teaspoon water 








ee 
See 


Thoroughly cream shortening, sugars and 
vanilla, Beat in eggs, then water. Sift to- 
gether flour, soda and salt; add to creamed 
mixture, blending well. Stir in rolled oats. 
On greased cookie sheet, spread 3 tea- 
spoons dough into a 3%" circle. Make 
circles 2%" apart. Press in candies. Bake at 
375° for 12-14 minutes. 


New perceptions 


Two YEARS AGO, when this column 
reported on new discoveries for 
children with learning disabilities, 
over 20,000 parents responded with 
requests for more information. Since 
then, it has been estimated that as 
many as 10 million children in this 
country may have learning problems. 
Yet information for bewildered par- 
ents is still fairly hard to come by. 

Two New Jersey mothers, Bebe 
Antell and Arlene Spiller, knew all 
about such problems. As parents of 
learning-disabled children, they found 
themselves encouraged by the wealth 
of medical and educational discover- 
ies being made in the field, but frus- 
trated at trying to translate profes- 
sional lingo into workable ideas. 

To fill that gap, they started Per- 
ceptions, a newsletter for the parents 
of children with learning disabilities. 
Praised by parents and professionals, 
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it offers practical advice for working 
with your child: news, tips and ad- 
vice from educators, professionals 
and other parents. Published on a 
nonprofit basis, Perceptions is available 
for $12 per year (8 issues) from 
Perceptions, Inc. P.O. Box 142, Mill- 
burn, N.J. 07041. 


Kids’ clothes for less 


It’s AN EVERYDAY problem—having 
to send children into the world with 
sleeves that expose bony, stretching 
wrists and pants that never quite meet 
shoe tops. And, if children grow fast, 
the cost of children’s clothing is more 
than keeping pace. 

Six years ago, the Home and 
School Association in Naperville, Ill., 
found a practical solution to this 
dilemma. They call it the Clothing 
Exchange. Based on the frustrating 
fact that children rarely wear out 
their clothes before they outgrow 
them, the Exchange allows mothers 
to tag outgrown but still serviceable 
clothes with a more-than-reasonable 
ptice and sell them to other mothers. 

The Exchange is held every spring 
and fall in the Highland Elementary 
School gym, manned by association 

\, 






volunteers. The association, which 
buys school supplies and equipment 
not covered by the town budget, 
takes 30% of an item’s price; the 
seller gets 70%, and the buyer takes 
home the bargains. 

On the morning of an exchange, 
women atrive early, bundled in bulky 
survival jackets, clutching steaming 
cups of coffee. They line up, hoping 
to be first at the tables and racks of 
bargains. The incentive? A 50%—90% 
savings on everything from snow- 
suits to sport coats, Boy Scout uni- 
forms to galoshes. A well-known 
label shirt sold in department stores 
for $8 goes for $1.25; pants retailing 
for $15 are snatched up at $1.50. 
Good quality and condition are the 
standards for any To page 131 
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Clairol brings you | ..and condition II 
condition shampoo instant after 
The only thing worse than a flabby q & ow shampoo treatment. 


body is flabby hair. (It's not as easy to Clairol’s newest Beauty Prescription™ 


a | 
hide.) So Clairol has done something sditiol Canoe, “4 It detangles, defrizzes, and does wonder- 
about it. ‘ond ‘ondition 





shampoo ful things for damaged, mistreated hair. 

condition* shampoo is a lush, pro- hy yop Revives and revitalizes it. Makes hair 

tein-enriched formula that helps put an "focmert bouncier, more manageable, and helps 

end to limp, lifeless, flabby hair Gets it protect it from styling damage that you 

back into shape, makes it manageable, can do with things like blow dryers. Pro- 
and leaves it looking fit and alive and fina a Bethe tein-enriched and 99% oil-free too. 

healthy again. Restores body. Renews Basia ) eli Use it after condition* shampoo. For 


shine. And leaves hair clean. Very clean. “ healthier-looking, more beautiful hair. 

























































Enriched 
Elbow Macaroni. 


Creamier Cheddar 
Cheese. 


Natural Flavors. 


Here is real elbow macaroni covered 
with richer, tastier cheddar sauce. 
Golden Grain’s MACARONI AND 
CHEDDAR—you couldn't make it more 
delicious at home! 


Mac’n Cheddar 
Burger 


Brown ¥2 Ib. ground beef in a 10” skil- 
let; drain off fat. Add 22 cups hot water, 
macaroni from 1 package Golden Grain 
Macaroni and Cheddar, ¥ tsp. salt and 
VY tsp. pepper. Bring to a boil. Cover, 
lower heat and simmer 10 minutes, Stir 
in Ye cup margarine, % cup milk and 
contents of cheese pouch. Makes four 
1-cup servings. 


From the makers of RICE:A:RONI 





Ideas for making every day 








easier, less expensive and more fun. 
By JEFFREY BLYTH 





Free road maps 
THOSE FREE road maps you used to 
be able to pick up at any gas station 
have virtually disappeared. Nowa- 
days, when they’re available, you 
usually have to pay a quarter or more. 
Exxon seems to be one of the few 
companies that keeps its dealers sup- 
plied with road maps. Or to obtain 
maps by mail, you can write to Exxon 
Touring Service, P.O. Box 307, 
Florham Park, N.J. 07932, or 800 Bell 
Street, Houston, Tex. 77001. Exxon 
also accepts requests by phone. In 
New York, the number is 212-398- 
2690; in Houston, it’s 713-656-2312. 
Two other oil companies, Texaco 
and Mobil, will also supply you with 
maps, and, if you ask, they will even 
mark out a route for you if you have 
a specific destination in mind. Their 
addresses: Texaco Travel Service, 
P.O. Box 1459, Houston, Tex. 
77001; and Mobil Travel Service, 
P.O. Box 25, Versailles, Ky. 40383. 

Remember to allow at least three 
weeks for these companies to process 
your request, especially during the 
summer months. 





Silver dollar sale 
A MILLION silver dollars minted in 
Nevada in the 1800's and stored for 
yeats in Government warehouses are 
being offered for sale this summer. 
No price has been set yet, but if you 
are interested in acquiring some 
(there will be no limit on the number 
you can buy), write: General Services 
Administration, Carson City, Silver 
Dollars, Crystal Square Building 5, 
Room 900, Washington, D.C. 20406. 


Sample world’s most 
expensive fruitcake 


How bo you keep a fruitcake from 
going stale? Wrap it in a slightly 
dampened linen cloth and keep it in 
the coolest part of your pantry. That's 
the advice of Al Fiedel, a master 
cake maker in California, who makes 
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what he claims is the most expensive 
fruitcake in the world. His cakes, 
which he ships all over the world 
these days, have the look and taste 
of an old-fashioned English-style 
Christmas cake. 

If you'd like a sample, send 25¢ to 
Butterfield Farms, 330 Washington 
St., Marina Del Ray, Calif. 90291. 
Enclose a dollar and he will send you 
five slices! 


Lawn care help 
THIs IS THE time of year when lawns 
should be looking their best. If yours 
doesn’t, perhaps the gardening tips 
in Lawn Care, a free magazine pub- 
lished by Scotts, the fertilizer com- 
pany, can help. You can get a free 
two-year subscription to the mag- 
azine, which is edited for different 
regions of the U.S. to accommodate 
varying climate and soil conditions. 
To subscribe, write your name and 
address on a postcard and mail it 
to Scotts Lawn Care Subscriptions, 





Bivd Lua8o0u 


Marysville, Ohio 43040. Scotts will 
also send you, if you ask for them, a 
series of booklets on how to grow 
shrubs, trees, vegetables and flowers. 

If you're in a real hurry and have 
an urgent gardening problem, call 
their free dial-a-question service. East 
of the Mississippi, the number is 
800-453-1415; west of the Mississippi, 
it’s 800-453-0091; and if you live in 
Ohio, dial 800-762-4010. 6 
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Do you think Uncle Sam 
only takes and takes? 
Not true. Here are 20 
no-cost Government 
programs that will make 
your life easier, safer 
and more fun. 


Presidential Greet- 
ing Cards 
Is someone special cele- 
brating his or her 80th 
birthday? Are your parents 
married 50 yeats or more? 
Make their day extra spe- 
cial with a personal greet- 
ing card from the President 
and Mrs. Carter. That’s 
right. The President will 
send official birthday greet- 
ings to any person cele- 
brating his or her 80th 
(or more) birthday, anni- 
versary congratulations to 
couples married 50 years 
ormore, or ministers, rabbis 
and priests celebrating 
their golden anniversaries. 
All you have to do is 
send a letter to the White House 
requesting a Presidential greeting card 
for someone celebrating one of the 
above occasions. Be sure to give the 
date, the occasion and the recipient’s 
address. Because of the great number 
of letters received at the White 
House, write in advance—four weeks 
is sufficient. Send your request to The 
President, The White House, Wash- 
ington, D.C. 20500. 







Tracing Your Family Tree 

Family tales say your great-great- 
grandfather came over on a boat from 
Ireland in the early 1800's. Or you 
think your pioneering great-great- 
aunt settled a Louisiana homestead 
in 1815. Many of us know bits and 
pieces from our past, but where do 
you go from there? Try the National 
Archives: it has land and military 
records dating back to 1775, census 
reports from 1790 and eastern ports’ 
passenger lists from the early 1800's. 
These records can help you trace your 
roots back 200 years or more, and 
much of the assistance is free. 

A good starting point is the Na- 
tional Archives’ free Family History 
Packet. It includes booklets on gen- 
ealogical records in the U.S. and other 
countries as well as suggestions for 


















20 THINGS THE 
GOVERNMENT 


WILL DO FOR 


Free YOU 






By SUSAN KELLIHER UNGARO 


organizing your search. To get your 
packet, write The Correspondence 
Branch (N.N.C.C.), National Ar- 
chives, Washington, D.C. 20408. 


Gardening & Home Ec Help 

Whether you need gardening ad- 
vice or tips on how to preserve the 
fresh fruits and vegetables you 
planted this spring, your local Coop- 
erative Extension Service will help 
you at no cost. The free programs 
provided by the U.S.D.A.’s extension 
services vary from one community to 
another because each office designs 
its programs to meet the special needs 
of area residents. 

For example, in Mississippi, the 
extension offices in all 82 counties 
offer free soil testing and advice on 
the best varieties of vegetables to 
grow. Free nutrition, food-preserva- 
tion and money-management work- 
shops are conducted as well. To take 
advantage of your Cooperative Ex- 
tension Service program, contact your 
local office—-it’s listed under ‘‘Coun- 
ty Government” in the phone book. 


Wood for Your Fireplace 
Here’s a good source for free 






























fuel for your fireplace: 
The National Forest Pro- 
gram offers free firewood 
to anyone with a permit. 
Since the National Forest 
Systems Bureau adminis- 
trates over 188 million 
acres of forest land, local 
forest supervisors or dis- 
trict rangers distribute the 
permits, provided at no 
cost to consumers. 
Contact your local forest 
ranger by looking in your 
telephone directory under 
“U.S. Government—For- 
est Services.”’ A local rep- 
resentative can tell you 
how to get a permit. Once 
you obtain one, you can 
pick up firewood at your 
specified location any day 
of the week. For mote de- 
tails, send for the free 
brochure, Firewood for Your 
Fireplace #559, by writing 
to Forest Services, U.S. De- 
partment of Agriculture, 
Washington, D.C. 20013. 


Pass to National Parklands 

Still stuck for a reasonable vaca- 
tion idea? Take advantage of some 
of the most beautiful vacation spots 
in the country—national parks, mon- 
uments, seashores and other Fed- 
erally preserved land areas. And if 
you ora member of your family is 62 
or older, the Government offers you 
a real bargain with the Golden Age 
Passpott. 

This special pass allows you and 
your spouse and children (or a car- 
load of vacationers) to enjoy free 
entrance to retreats like Florida’s 
Everglades National Park, the Cape 
Cod National Seashore or Wyoming's 
Yellowstone or Grand Teton Na- 
tional Parks. You also qualify for a 
50% discount on “use fees’’ such as 
camping, boating and parking fa- 
cilities. 

Golden Age Passports are not 
available by mail; you must obtain 
them in person (proof of age is re- 
quired) at Federally operated recrea- 
tion areas. For persons under 62, a 
Golden Eagle Passport, good for one 
year and the same free entrance and 
discounts, costs $10. For information, 
including a listing of areas where the 
passports are honored, To page 60 
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BRING YOURSELF 









ae DEODORANT SOAP 
THE EYE-OPENER 


©The Procter & Gamble Co., 1975 
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COVER STORY ARTICLES 
Portable Crafts to Make Anywhere 8 20 Things the Government 
Here’s a portfolio of easy-to-do crafts that Will Do for You Free 


keep up with today’s women. These take- 
along projects can go wherever you go, 
however you're getting there. 

Crochet Our Lacy Heirloom Coverlet 


Erica Wilson’s Spectacular Rugs 
to Hook and Needlepoint 


Sew These Soft and Lovable Toys 
from Socks 


Weave These Smashing 
Decorative Accents 


Crochet a Mosaic Afghan 





SPECIAL DECORATING SECTION 





36 Decorating Ideas Well Worth 
Collecting and Copying 

A house just brimming over with ideas 
that you can use in your home—old or new. 
Plus a super, 32-page pull-out Pocket Guide 
to Collectibles. \t tells everything you need 
to know about the antiques of tomorrow. 
Take it with you as you browse for 
treasures in flea markets and shops. 





FOOD 


Wine Coolers and Desserts 

By Polly Talbott 

Delicious drinks and desserts that can 
really take the heat off summer. 


You Deserve a Break Tonight 

By Jean Hewitt 

Who wants to start cooking dinner after a 
busy day? You will—when you see our 
quick-to-fix main dishes! By using few 
ingredients and convenience foods, 
preparation time takes 15 minutes or less! 


Entertain with a Salad Bar 


By Kay Shaw Nelson 
A great way to have a party. Here’s how! 





By Susan Kelliher Ungaro 
Insiders’ tips on no-cost Governmental 
services. 


26 Changing Life-styles /No. 28: They 
Met at Woodstock 
By Rex Weiner and Deanne Stillman 
A decade after Woodstock, this couple is 
still together—with a middle-class life-style 
and the basic values that they had in the 
60's. Their lives mirror those of many of 
their generation. 


30 Face Language: How to Read It 
By Julius Fast 
The author of Body Language tells how 
you can learn to read faces and know what 
others are really thinking. 


106 True-Life Drama: One Step at a Time 
By Lenor Madruga 
Inspiring reading: The unforgettable story 
of a woman who rides horses, waterskis, 
has her own radio show—despite the fact 
that she lost a leg and part of a hip to 
cancer. Remaining undefeated by radical 
surgery, she has become a stronger person 
for her experience. 





MONEY MANAGEMENT — 





18 Supershopping: How to Save 
40%-60% at the Checkout 
By Susan Samtur with Tad ‘luleja 
Step-by-step tips for saving on your 
grocery bill. A professional “coupon lady” 
shares her amazing, easy system. 

44 The New Rules for Money 
Management 
By Barbara Gilder Quint 
Inflation has changed the way you should 
be handling your money. 


Cover: Leonard Nones 





SEE PAGE 106 


® A New York Times Company wlll 


BEAUTY /HEALTH 


14 How to Trim Your Hips and Shape 
Your Thighs 
By Coach Jim Everroad and Lonna Mosow 
You can shape your inner thighs in just 
two weeks! And, this companion piece to 
the popular How to Flatten your Stomach 
gives you the best hip exercises ever! 

40 How to Survive a Heart Attack 
You can save your own life. Cut out and 
keep this page. 

100 How to Project the Image You Want 

By Donna Lawson 
At last—makeovers that show how to 
bring out the real you, plus the expert 
advice of psychiatrists and image 
consultants. 











GARDENING 


98 Flowers 'n’ Things: Fabulous 
Arrangements to Make in Minutes 
By Jacqueline Heriteau 
Inventive bouquets in novel containers. 
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46 A Pocket Full of Fun 


Quilts to make, with something extra. 
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“In this hot, humid weather, | use 
Lysol Spray EVELY CAYors 61 these muy summerdey 


Lysol ays helps lots of ways. In the bathroom 
/ use Lysol Disinfectant Spray to prevent mold 
and mildew on the shower curtain and tiles. yy 


, 




















Freshans air-conditioned air. Just spray Lysol 
into the intake vent. 










Household germs 
multiply faster in 
the summer. Lysol Spray 
kills germs on surfaces 

so you don’t get their odors 
in the air. 


ie? 


FRESH SCENT 
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Goes with you on vacation. 
Kill germs other people leave behind 
on surfaces in public restrooms. 


ELIMINATES 
ODORS 





SPECIAL OFFER! “Take Me. Along” Bag 


to make summer travel easier to handle. To Kills 

get your bag send $2.95 (check or money Household Germs 
order made out to “Take Me Along” Bag 
Offer), with proof of purchase, and blue 
triangle from the cap of any size Lysol 
Spray to “TAKE ME ALONG” BAG, P.O. Box 
7875, Westbury, N.Y. 11592 

Allow 6 to 8 weeks for delivery. Void where Gives usts 
prohibited or restricted. Offer ends Decem- tim ant 
ber 31, 1979. ey ecen Ot 


‘Have you used your Lysol ‘Spray today? 
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DENTURE 


WEARERS! 


Only 
Cushion Grip 
guarantees 
one application 
holds dentures 
securely 


up to 4 days or... 


DOUBLE 


YOUR MONEY 


BACK. 


Cushion Grip Denture Adhesive, 
a pliable thermoplastic discovery, 
ends the need to frequently apply 
powders, pastes or creams. It quickly 
forms a secure comfort seal between 
gums and dentures which lasts up to 
4 days. 

Cushion Grip is not dissolved by 
hot or cold liquids. Daily cleaning 
won't wash it off— won't loosen it 
from dentures. Every time you re- 
insert your dentures, Cushion Grip 
recreates a secure comfort seal for 
new comfort and security. For dental 
health see your dentist regularly. 
Change to Cushion Grip today. 





CUSHION GRIP 


HOLDS DENTURES UP TO4 FULL DAYS 







EASY TO APPLY 


CUSHION GRIP: 


DENTURE ADHESIVE 





Read and follow label directions. 


Double Money 
Back Guarantee 


If one application of Cushion Grip 


doesn’t hold dentures securely up to 
4 days—return unused portion to 
Plough, Inc., Memphis, TN 38151 
and get double your money back. 


A quality product of Plough, Inc. 
© Plough, Inc, 1978 
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Doscite Gyr Damily Cire YA 


By ARTHUR HETTICH 
Our Best Seller of the Month 


A FEW YEARS AGO we in- 
stituted a regular feature 
called “Best Seller of the 
Month” and began bringing 
you condensations of im- 
portant books. The thinking 
behind this was to enable 
you to keep up with the lat- 
est books right in the pages 
of our magazine. 

This issue’s best seller of 
the month, Coach Jim Ever- 
road’s book, How to Trim 
Your Hips and Shape Your 
Thighs (written in collaboration with 
Lonna Mosow), starts on page 14. We're 
betting it will be a best seller, and our 
batting average has been pretty good. 
We’ve published excerpts from such 
popular books as Roots, Your Erroneous 
Zones, The Deep, Passages, Scruples, Lauren 
Bacall By Myself, among others. And 
didn’t we introduce you to the Scarsdale 
Diet last September (now the No. 1 
best-selling diet book in the country)? 

We also published Coach Everroad’s 
first best seller, How to Flatten Your Stom- 
ach, in April...and the story behind his 
success is certainly a fascinating one. Jim 
was a gym coach at a Crown Point, Indi- 
ana, high school for a decade before he 
thought of getting his “take off girth” 
ideas into print. He actually had to pay 
the printer to set type on his first book 
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Coach Jim Everroad 


because he was unable to in- 
terest publishers in his ideas. 
He quit his job as coach, 
withdrew his retirement 
fund, sold his house and 
moved wife Linda, son 
Blake, now 12, and daughter 
Lisa, 11, back to his birth- 
place in Columbus, Indiana. 
Then he got out and worked 
like a beaver to put his book 
across, inserting mail-order 
ads and getting out on the 
road to sell. 

Word-of-mouth popularity brought 
him to the attention of his current pub- 
lisher, Price/Stern/Sloan, and, thanks to 
their combined efforts, that first book 
sold over 700,000 copies. 

And while Jim is delighted to achieve 
the freedom to do what he wants at the 
age of 35 (he wants to produce more 
books on health and exercise), he says: 
“It kind of bothers me that people put 
so much value on their appearance. 
After all, there are some things you can’t 
do much about. I’m 5’6”, and while I’d 
love to be 5’10”, it’s never going to 
happen.” 

His down-to-earth, completely hon- 
est, practical approach is why we appre- 
ciate what Jim has to offer. We're sure 
once you try these exercises, you'll agree 
with us. 
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Maybelline creates Cream-On Shadow 
with contrasting highlights built in! 


It's Iwo Tone Cream-On Shadow from Maybelline. 

Inside each luscious color is the reflection of a 
highlight color. So, with every stroke you smooth on 
both color and contrasting highlights. 

You can’t make a mistake, you can only make 
it prettier. And not just pretty—it stays fresh all day 
because it's creaseproof, smearproof, smudgeproof. 

Maybelline Two Tone Automatic Cream-On 
Shadow. Six radiant combinations. Plus frosty and 


matte shades, too. Beautiful! | Il . 


© 1979, Maybelline Co Fine make-up sensibly priced 
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BEST SELLER OF THE MONTH 


TO ACHIEVE the shapeliest hips and trimmest 
thighs, follow these rules: 

© Standing exercises. When standing on one 
leg, be sure to “lift up” from the small of the 
back and the rib cage. At the same time 
avoid stiffening the body, as stiffening will 
cause a locking of all joint areas. 

© Floor-level exercises. When lying on your 
side, keep a straight line from your shoulders 
through your hips and legs so that your 
spine will be in good alignment. Your for- 
ward arm can be a source of support, so rely 
on it. When lying on your back, place your 
hands beneath your hips to add to the sup- 
port of the lower back. 

® Chair exercises. Use the same chair at every 
exercise session. 

© Breathing and pace. Conscious inhaling and 
exhaling will guide your exercise pace. It 
is important to set your pace at a comfort- 
able level. The Time Guide is a suggested 
number of seconds for completing 10 repeti- 
tions (reps) of the exercise. Your pace may be 
slower or faster than the guides. 

© Repetitions, Once you're familiar with the 
exercise, keep moving without breaks or rest 
periods from one repetition to another, from 
one exercise to another. Repeat each exercise 
as many times as you can while maintaining 
a clean motion. If any of the exercises proves 


overly difficult, do fewer at the start. 

® Schedule no less than four sessions a week. 
* See your doctor before starting an exercise 
program. 


1. Read directions (above) before starting. 

2. Stand, feet three feet apart, knees at ease 
(straight, but not locked), arms straight 
overhead, elbows straight, palms toward ceil- 
ing, fingers interlocked. Keep heels on floor, 
but most of weight on balls of feet. Stretch 
upward, lifting rib cage (A). Then, with 
your upper body, do a free-flowing fall for- 
ward and down (B), bending knees deeply. 
Reach back through legs as far as possible, 
emphasizing stretch in hip and thigh area. 
Immediately swing upper body up and come 
to starting position; avoid arching the back. 
Time guide: 15 (10 reps). 

3. Stand, feet apart, knees at ease. Bend deeply 
forward at the waist, letting head and upper 
body hang down, upper body relaxed. Feel 
most: of weight on balls of feet (heels on 
floor) with no stress in back. Stretch arms 
sideward, parallel to the floor, elbows 
straight. Rotate shoulders so right shoulder 
moves across front of body to left (avoid 
moving upper body sideways from the waist 
to the left). As you rotate shoulders, reach to 
left with right hand, and attempt to touch 
floor outside left foot. 1 rep. Avoid lifting 
head and shoulders as you immediately re- 
turn /hrough starting position to repeat with 
the left shoulder and hand moving to the 
right. 1 rep. Continue without pause till you 
have finished your reps. Do reps rapidly, with 
lots of momentum, and feel stretch in inner 
thighs. Time guide: 6 (10 reps). 





HOW TO TRIM YOUR HIPS AND SHAPE YOUR THIGHS 


By COACH JIM EVERROAD, 
author of How to 

Flatten Your Stomach, 

and LONNA MOSOW 





COPYRIGHT © 1979 BY JIM EVERROAD AND LONNA MOSOW FROM “HOW TO TRIM YOUR HIPS AND SHAPE YOUR THIGHS,” PUBLISHED AT $1.75 BY PRICE/STERN/SLOAN PUBLISHERS, INC., 
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For this exercise, 
see page 16 
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In 1904, Judge Nolan’s secretary thought she Justice was blind. But Judge Nolan wasn't. 
could get away with smoking cigarettes by 
disguising herself as a statue of Justice. 


VIRGINIA 
SIMS 


Slimmer than the fat cigarettes men smoke. 


ia 
, 
VI 
SLI 
VIRGINIA 
SLIMS 


Fashions: Frank Masandrea 


15mg’ ‘tar; ‘0.9 mg nicotine av. 
per cigarette by FTC Method. 








HOW TO TRIM YOUR HIPS AND SHAPE YOUR THIGHS 


4.Stand close behind a chair, both hands on top of chair 
back, but avoid leaning on it. Spread legs almost as wide as 
possible, knees and toes pointed out to sides, knees at ease. 
Bend knees and lower body as far as possible; return to 
starting position. | rep. Time guide: 14 (10 reps). 

5. Continue from bent-knee position (4), staying as low as 
possible. Slide hips and upper body to right, without moving 
feet, deepening bend in right knee till left knee is straight 
and locked, most of weight on left foot. 1 rep. Remain low 
and ‘immediately slide hips to left, till right leg is straight, 
with knee locked (1 rep). Move continuously through your 
reps. Time guide: \0 (10 reps). 

6. Using chair for balance only, stand straight, feet together, 
heels on floor, weight on balls of feet, knees at ease. Kick 
left leg sideways, keeping foot flexed, knee and toes pointed 
forward. Don’t lean to right. Kick as high as possible, keep- 
‘ing toes pointed forward. 1 rep. Do rapid repeats to both 
sides. Time guide: 7 (10 reps). 

7. Stand, facing side of chair, two to three feet away. Bend 
forward at waist and grip front of chair seat with left hand, 








elbow straight, shoulder over hand. Place other hand and 
forearm on top of chair back. Hips slightly forward of feet, 
rest enough weight on chair to feel no stress on lower back. 
Keeping foot flexed, &/ck left leg back and up as high as 
possible. Don’t let hip turn upward or outward. Return leg 
| to starting position. 1 rep. Do rapid repeats, then repeat 
with right leg. Time guide: 13 (10 reps) 
8. Stand straight, facing side of chair, holding chair back 
with right hand for balance. Raise left knee close to chest. 
Grab ankle or instep and pull tight. (A). Keep ankle in 
tight and move knee down till knee points directly at floor. 
Lean forward and pull leg as high as possible in back (B), 
pushing ankle hard against hand, straightening knee as 
much as possible. Elbow will be straight at peak of move- 
ment. Return immediately to position A: 1 Rep. No time 
guide, Repeat to other side. 
9. Face chair, three or four feet away; spread legs wide, feet 
! pointed forward, legs straight, knees at ease, Bend forward 
and place both forearms on chair seat (A), elbows bent, 
palms, elbows down. Adjust distance from chair so hips do 





not lean to front or back of feet. Move hips to left, pointing left knee to 
left, bending left knee deeply. Left foot pivots on heel so toes point to 
left; let right foot roll onto its left side, keeping right leg straight. Move 
steadily for a long stretch, bending knee deeply. 1 rep. Immediately return 
through position A and repeat to right (1 rep). Time guide: 13 (10 reps). 
Staying in deep-knee-bend position, bend left knee deeper (B), empha- 
sizing a smooth stretch. Return to deep-knee-bend position, without 
straightening knee. 1 rep. Repeat to right without stopping. Time guide: 
13 (10 reps). 

10. (See page 14) Lie on back, hands under buttocks, palms on floor, left 
leg straight, right knee bent with foot flat on floor. Keep left leg straight 
and kick it up as far as possible in one quick, smooth motion. Avoid mov- 
ing bent knee, keeping right foot flat on the floor. Immediately return to 





starting position. 1 rep. Time guide: 13 (10 reps). Again kick 
leg straight up as high as possible. Leg will “bounce” back 
slightly but do an immediate second kick, still keeping leg 
straight and bringing it as close to upper body as possible. 
Immediately return to starting position. I rep. Do reps con- 
tinuously without pausing at starting position. Time guide: 
19 (10 reps). Repeat with other leg. 
11. Lie on right side, right hand grasping chair leg, palm of 
left hand on floor, elbow bent; legs straight and together, 
left foot flexed; toes pointed forward. Raise left leg as high 
as possible (A), keeping toes pointed forward and foot 
flexed. Avoid letting toes turn upward or moving foot to 
front or back. Lower leg completely. 1 rep. Time guide: 12 
(10 reps). Pull left knee forcefully along floor, “power driv- 
ing” it as close to chest as possible (B). Bend knee com- 
i pletely as it comes toward the chest. Immediately return 
along the same path to starting position. Without pausing, 





| raise and lower left leg. 1 rep. Time guide: 22 (10 reps). Re- 
| peat to other side. 


I 12. Lie on right side, holding chair leg. Roll slightly onto 
! right buttock, while raising left leg forward and up till it 
points straight up. Then bend knee while again rolling 
onto right side; continue rolling forward To page 39 





For instructions on ordering the book How to Trim Your Hips and Shape Your Thighs, see page 39 
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Theres no place like Spiegel. 


Head-to-toe 
Fallshopping 


Putting a head-to-toe wardrobe together 
is acinch. All it takes is you, and Spiegel’s 
| fabulous 606-page catalog. And, there 

| you are, ready to choose what's fashion- 

| able for Fall. Not in a busy store, but at 








j s noe 
| 1. Underneath it all: A lace-lavished bur- 

gundy camisole top with skinny straps and 
| Plunge front. t. By Movie iat. 











home. Not in months, but in minutes. ¥ 









| short and chic, it’s constructed for a totally 
| unconstructed look. In teal bouclé and 
| fully lined. 





3. Above it all: A li ttle whimsy to perch on the 
side of the head. The rolled brim pill-box hat 
in teal. by Fabini. 
























| 6. For day into night: High heeled fisher- 
man sandals by Paola Ferragamo. In softest 
burgundy leather. 





4. The! it-goes-over- averynine pried Cut 













5. To tie it all together: The subdued glitter of 
a silver mesh belt with handsome buckle. 















2. To wear with the suit or solo: A beauti- 
fully designed blouse. Fireworks print in 
burgundy and teal on silver grey. 














= 
Sak od 
: =] 7. The last word in luxury: Our fur fling, 72"’ 
of natural blue fox from Norway. 











Theres no place like home to shop. 





Send us $2 and we'll send you our 606-page 


store, plus a merchandise 
certificate good for $2 off 
your first order. Or call and 
charge the $2 to your 
credit card. See details on 
the other side. 
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Chicago. Illinois 





No postage stamp necessary 
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P.O, Box 6340 
Chicago, Illinois 60680 











Theres no place like Spiegel. 


®« For weeks you fight crowds. Ride escalators. Rush from 
one department store to another. Often, before your Fall 
wardrobe’s together, it’s Spring. Make this year different. 
Instead of running yourself ragged, stay home and shop 
Spiegel. This summer, when Spiegel’s spectacular 606- 
page catalog arrives, lean back and start looking for 
everything that’s new and fashionable for Fall. Start 
from the skin out. Then, go head-to-toe. Spend a little. 
Or a lot. Either way, you’ re shopping at home. Buying 
what's best. At prices that invite comparison. Charge 
whatever you choose to your Visa, American Express or 
Master Charge card. Or, if you prefer, we'll open a Spiegel 
charge account for you. Use your phone and our toll-free 
number to order. Or, write us if you’d rather. * 
Everything Posen) mm 
comes with a 
our full guarantee st your complete neha 
Delivered to your door via United Parcel. 
(Bulkier items shipped by 7 » truck.) So, right 
FAMILY CIRCLE now, while you re thinking 
& about it, send us $2 and we'll 
_send you our store.* Plus 
a merchandise 
certificate good 
for $2 off your 





















































SPIEGEL PO. Box 6340 QNAIS9 
Chicago, Illinois 60680 


YES, | want the new 606-page Fall/Winter SPIEGEL BOOK 
for $2. Please send it to me and enclose a $2 Spiegel 
Merchandise Certificate good for $2 off my first order. | 
understand that the deadline for mailing the coupon 
below is September 15,1979. 


0 | enclose check or money order made out to Spiegel 








Ee $2toO Visa CO American Express first order. Or 

een Ss cig ; charge the $2 to 

a oe a oe: me your credit card by calling Dept. 317 
| SSeS eee at this toll-free number: 800-523-3090. 









































(In Penn. 800-562-6930) 


* Please mail your coupon before 
September 15, 1979. If your request 
is received after that date, we will 
send you our next catalog. 6" 


Authorized Credit Card Signature 
Name (please print) 
Street Address Apt. No 
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City State Zip | 
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Moisten this address | 
label and affix to | 
upper right hand | 

corner of any 
envelope. (To be extra | inane 
safe, please secure | 
label with a bit | 
of clear tape. | 
| 
| 
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| 
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Writing for children is the perfect 
way to take up writing, says the 
author of 53 children’s books. 
Your ideas come right out of your 
own experience. And while 

it’s still a challenge, it’s probably 
the straightest possible line 
between you and publication - if 
you’ re qualified to seek the 
success this rewarding field offers. 





By Alvin Tresselt, Dean of Faculty 


f you want to write and get published, I can’t 

think of a better way to do it than writing 
books and stories for children and teenagers. 
Ideas flow naturally right out of your own life. 
While it’s still a challenge, the odds of getting 
that first unforgettable check from a juvenile 
publisher are better than they are from just 
about any other kind of publisher I know. 

Later on, you may get other checks from 
other publishers. But right now, the object is 
to begin — to break into print — to learn the 
feeling of writing and selling your work and 
seeing your name in type. After that, you can 
decide if you want your writing to take 
another direction. 

But after 30 years of editing, publishing, 
and teaching (and 53 books) I can tell you this: 
you'll go a long way before you find anything 
as rewarding as writing for young readers. 

Your words will never sound as sweet as 
they do from the lips of a child reading your 
books and stories. And the joy of creating 
books and stories that young people ‘really 
dig’ is an experience you'll never have any- 
where else. (In this age of boob tube illiter- 
acy, convenient morality, and plastic values, 
do you know of a more important audience ?) 

But, that’s not all. The financial rewards 
go far beyond most people’s expectations 
because there’s a surprisingly big market out 
there for writers who are trained to crack it. 
More than 130 million young people’s books 
are purchased each year. Between 2,000 and 
2,500 new titles appear annually and new 
authors account for as many as half of them. 

There are also 250 monthly magazines 
looking for material for young readers. You 
can imagine how much writing it takes just to 
keep them going! 

‘Am I really qualified?’ 
Yet two big questions bedevil nearly every 
would-be writer: ““Am I really qualified?’’ and 
“How can I get started?”’ 

This is our definition of a “qualified per- 
son’’: It’s someone with an aptitude for writing 
who can take constructive criticism, learn 
from it, and turn it into a professional perfor- 
mance. That’s the only kind of person we’re 
looking for. The reasons are simple: our 
reputation is built on success, and if prospec- 
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Alvin Tresselt was Vice President and Executive Edi- 
tor of Parents’ Magazine Press, the first editor of 
Humpty Dumpty’s Magazine for Children, and has 
served on the board of the Author’s Guild. His 53 
books for young readers have sold over two million 
copies. 


tive students don’t have the earmarks of suc- 
cess, we probably can’t help them. And we tell 
them so. It’s only fair to both of us. 

To help us spot potential authors, we’ve 
developed a revealing test for writing ap- 
titude. It’s free, and we don’t charge for our 
evaluation. But no one gets into the Institute 
without passing it. Those who pass and enroll 
receive our promise: You will complete at 
least one manuscript ready to submit to a 
publisher by the time you finish the Course. 


When we teach, you learn 

I’ve learned a lot about writing for children 
and I love it. Now I’m passing my knowledge 
on to my students so they can profit from it. 
When I'm not writing my own children’s books 
I spend my time at The Institute of Children’s 
Literature, a workshop for writers that does 
only one thing and does it better than any 
other school or college or university | know 
of: It trains qualified people to write for the 
young reader. 

This is the way I work with my students, and 
my fellow instructors — all of whom are ex- 
perienced writers or editors — work more or 
less the same way. 

When you’ re ready — at your own time and 
your own pace — you send your assignment to 
me and I read it and reread it to get everything 
out of it you've put into it. Then I edit your 
assignment with a red pencil just the way a 
publishing house editor would — if he had the 
time. I return it along with a detailed letter ex- 
plaining my comments. I tell you what your 
strong points are, what your weaknesses are, 
and just what you can do to improve. It’s a 
matter of push and pull. You push and I pull 
and between us both, you learn to write. 

The proof of the pudding 
This method really works. I wouldn’t spend 
five minutes at it if it didn’t. The proof of the 


pudding is that many of our students break 
into print even before they finish the Course. 

Kathleen Huber, N.Y., N.Y., writes: 
“Regarding my sale to Highlights for Children 
for $125, it started out as an assignment for 
the Institute, and Highlights was only the sec- 
ond magazine | had sent it to. Certainly your 
Course made this sale possible. It may be the 
best investment I ever made.” 

A.M. Hummel, Danville, Pa., writes “When 
Highlights for Children accepted my short 
story — Assignment #8 in the Course, and 
sent me a $65 check, I could hardly believe it! 
Then, within a week, I got another check anda 
go-ahead assignment for a second piece.”’ 


‘I won first prize of 
$400 for a Course assignment!’ 
“Before taking your Course (which I checked 
out with the National Better Business Bureau), 
the short stories I scribbled for my two tiny 
tots never caught an editor’s fancy,” writes 
Emily Burns of Salem, Oregon. 

“My first sale, to National Catholic Weekly, 
was a Course assignment. Then I submitted 
another Course assignment in a writer’s com- 
petition and won first prize of $400!” 


Free Writing Aptitude Test offered 

To find qualified men and women with an ap- 
titude for writing, the Faculty and Consultants 
of the Institute have prepared a four-page 
Writing Aptitude Test. It is offered free and 
will be professionally evaluated at no cost to 
you by our staff. 

dust mail the coupon below to receive your 
free Test and 24-page illustrated brochure 
which describes the Institute, our Course, 
Faculty, and the current market for children’s 
literature. If you demonstrate a true aptitude 
for writing, you will be eligible to enroll. But 
that’s entirely up to you. 

There is no obligation. 


The Institute of Children’s Literature 
Redding Ridge, Connecticut 06876 


Dear Mr. Tresselt: C-71 


I am interested in your program to help new 
writers get started. Please send me your free 
Writing Aptitude Test and 24-page illustrated 
brochure. | understand ==", 

I am under no obliga- : 
tion whatever and no 
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Susan Samtur may be the only person who can still smile at the checkout. 
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SUPERSHOPPING: 
HOW TO SAVE 40-60% AT 
THE CHECKOUT 





On NBC television I’ve shown amazed viewers that | can save up to 
95% on my grocery bill. Now I’m going to show you how my Super- 
shopping system works, step-by-step. It’s easy, fun and takes a lot 
less time than you think it does. Best of all—it guarantees you sub- 
stantial savings at the checkout. By SUSAN SAMTUR, with TAD TULEJA 





L* year I sent NBC News a copy of 

**Re- 
fundle Bundle,” and asked if they would 
be interested in doing a story on “Super- 
shopping,’ the system I had developed 
to cut my grocery costs. They were im- 
pressed with the amount of money I 
claimed the average shopper could save 
by a combination of judicious planning 
and couponing, and decided to take me 
up on my offer. Would I be interested in 
going on a shopping trip with the pro- 
ducer of consumer expert Betty Fur- 
ness’s show to demonstrate what kind of 


my refunders’ newsletter, 


savings were possible? 

Would I! ‘Fine,’ said NBC. “You 
pick the store, and we'll send a camera 
crew to your house next Thursday.” 

Early Thursday morning the show’s 
producer, the camera crew and I set out. 
We must have made a strange picture 
trooping into the store, me with my cart 
and batch of carefully selected coupons, 
the producer with her microphone, and 
the crew winding around us like pilot 
fish, with their wires, camera and lights. 

As my first cart filled up and the man- 
ager obligingly wheeled over another, I 
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could see eyes growing wide and the 
crew began to look skeptical. I had only 
taken about $40 with me, and they 
knew it. Yet by the time I’d finished 
with the meat, dairy and produce aisles 
and was starting in on cleansers, we all 
knew I had a lot more than $40 in 
merchandise. 

When I finally wheeled the two over- 
flowing carts up to the register, the 
checker dutifully rang up the items, 
grinning for the camera. 

“That’s $130.18, please,’ she said 
politely. 

I smiled and handed her my coupons. 

She began to total them up, which 
seemed to take twice as long as it had 
taken to total the merchandise itself, 
and then subtracted the coupon total 
from the bill. 

The new total was $7.07. I had just 
saved $123.11—or approximately 95% of 
my bill. NBC was surprised but I 
wasn’t. 

Since I started couponing and refund- 
ing casually five years ago, I have gradu- 
ally developed my techniques into what 
I call my Supershopping To page 21 
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QUESTIONS 
AND ANSWERS: 


In the past few years I’ve appeared on radio 
and television programs from New York to 
California, and I’ve had to field hundreds of 
questions about my system. If you’re still 
skeptical, my answers to the most frequently 
asked questions will allay all doubts. 
You talk about Supershopping as if 
it has allowed you to save almost 
incredible amounts of money. But 
you're practically a professional 
refunder. What about the rest of us? 
How much can we reasonably expect 
to save? 

fou’re right that I’ve become almost a 
professional refunder. I do devote a good 
deal of time to my system, and I don’t deny 
that it’s my experience and large back file of 
qualifiers that lets me save as much as 80 or 
90% on some shopping trips. But even the 
novice refunder can realize very good 
savings, and with a little effort any refunder 
can cut his or her weekly bill by at least 20 or 
30%. If you become alert to sales, clip 
coupons faithfully, and get involved with 
refunding through the newsletter network, I 
see no reason why, within a very few months, 
you can’t be saving just as much on your 
bills as I am: about 50% each week. 
Just how much time do you spend 
every week on the various parts of 
your system? 
It’s a common misconception that refunders 
spend their days clipping coupons and their 
nights dreaming about labels. 1 am a wife 
and mother of two small children, and if 
attending to my system took that much time 
I couldn’t have stuck with it for a week. I'd 
never have gotten anything else done. 

I spend about five or six hours a week 
cutting coupons and forms, removing and 
sorting qualifiers, filing and sending away for 
offers. That’s a little less than an hour a day, 
and I try to make it seem like even less by 
doing most of my refunding work while I’m 
also doing something else, such as riding in 
the car or watching TV. 

I've never seen a refunding 

publication. Where do | get a copy of 

one, and how do I subscribe? 

Since there is a great turnover in refunding 
bulletins—some of them last no longer than 

a few months—it wouldn’t be too helpful for 

me to give you a list of the ones currently 

available: It would surely be out of date by 
the time you got to read it. What I would 
suggest is that you put up a small sign in 
your local supermarket, department store 
or laundromat, saying that you'd like to get 
in touch with refunders in your area, 
especially with newsletter subscribers. The 
refunding network is nationwide by now, 
and you should have no trouble getting 
responses. 

You can also start by taking a look at my 
newsletter, ‘“Refundle Bundle”—write P.O. | 
Box 141, Centuck Station, N. ¥ 10710. | 
Since you always shop with refunds in | 
mind, don’t you often find yourself | 
buying things you don’t need just to 
get the refund? 

I never buy a product I can’t use just to get 
the refund. That would defeat the whole 
purpose of the system, To page 21 
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SUPERSHOPPING 
From page 18 


system. Using that system, I not only 
save over one-half of our food bill 
annually, but I’m actually paid over 
$1,500 per year in tax-free cash refunds 
by manufacturers. 

What is the Supershopping system? 

Actually, anyone who has ever spent 
any time in a supermarket already 
knows something about the system. If 
you'es ever clipped a coupon to get 
25¢ off a can of coffee, or sent in two 
box tops and $1 to get your child some 
treat, you're already a novice couponer 
and refunder, and you've already 
realized some savings. 

But unless you're one of the rela- 
tively small number of Supershopping 
addicts like me, you probably don’t do 
this on a regular or systematic basis. 
And that can be costing you money. 
The first thing to do to change this is to 
become an alert rather than a passive 
shopper. 


Step 1—Rules of the Game 

Here are the four basic storewise shop- 
ping techniques that you should use 
every time you go into a supermarket. 
1. Make a list and stick to it, 1 don’t 
mean slavishly, but within reason. The 
shopper who has no idea what he or she 
is looking for will go home with a cart- 
load of “unexpecteds.” Instead buy 
whe you need. 

2. Check the sales. Get the midweek and 
Sunday papers, and prepare yourself for 
that weekly shopping junket before go- 
ing through the swinging doors. Clip 
and save the papers’ coupons and carry 
them with you when you go. 

3. Be cautious. A bargain is not always a 
bargain, even if an item is atdeed | in 
a splashy end-of-aisle display. Check 
the prices and signs. 

4. Shop with your eyes open. Compare 
prices, scan the shelves up and down as 
well as across, and realize that, no mat- 


ter what pricing gimmicks are used, 
you have the final word. 


Step 2—Coupon Power 

At the time I agreed to do the show for 
NBC I had been coupon-clipping for 
years, and I had no worries that the trip 
wouldn’t be a success in terms of sav- 
ings. But, I admit, the idea of being on 
national television really threw me. I 
knew I couldn’t just jump into the 
store unprepared. 

So I went to my coupon file. This is 
simply a long, bulky envelope in which 
I keep, in alphabetical Gola all the 
clipped coupons I have on hand. Be- 
fore every shopping trip, I flip through 
them to see what items on my list I can 
get for a reduced price. 

Then I checked through the local 
papers until I found a store in the area 
that fulfilled two requirements: 1) It 
had to be advertising a fair number of 
good sales and 2) it had to be featuring 
“doubling.’ 

Doubling is a practice that is quite 
common in areas of intense competi- 
tion. It means that the store will give 
you twice the face value of your cou- 
pons. Thus, a 25¢ coupon is actually 
worth 50¢, and a 50¢ coupon is worth 
$1. I found a store just a couple of 
miles away that fulfilled both require- 
ments. 

Since that occasion I have taken simi- 
lar shopping trips for newspapers, radio 
stations and television programs from 
New York to San Francisco. And all 
these trips netted me similarly impres- 
sive savings. In fact, in Philadelphia I 
bought $65 worth of merchandise— 
and the store ended up owing me 
$1.67! 

But it would be misleading to sug- 
gest that you will realize a 95 or even 
85% saving every time you go to the 
store. On my weekly SCENE trips I 
generally save between 40 and 60% of 
my bill. And that makes couponing 
definitely worth it. To page 22 


SUPERSHOPPING QUESTIONS AND ANSWERS/From page 18 


which is to save money. Sometimes, 
however, I will go for a “bulk buy.” 
But I do this only in the case of staples 
or products that won’t go bad sitting 
on the shelf. I have bought several cans 
of tomato sauce to cash in quickly ona 
refund that demands, say, 15 labels, but 
I would never stock up on perishables 
because they would end up going to 
waste and I would hate myself for be- 
ing gullible. 


¢ With all that mailing, how much 
do you spend on postage? 

Postage costs are paveabl in refund- 
ing, and they're difficult to reduce be- 
yond a certain minimum. Since I send 
out about 100 requests a month, I 
spend about $15 a month on stamps. 
Envelopes (of course I buy the cheapest 
available, in bulk) come to perhaps $2 a 
month. I look at this expense as a kind 
of service fee to myself, and I take the 
cash for it directly out of my refunding 
money so I won't feel the bite some- 
where else. Considering that I’m get- 
ting back over $100 a month from the 





companies, I don’t think it’s an exces- 
sive expense. 


e Are there any illegalities I should 
watch out for? 

Coupons and refunds are ways for the 
companies to get us to buy their prod- 
ucts and, strictly speaking, the only 
practices that are illegal are those that 
try to get the advantages of the offer 
without paying the price. Misredemp- 
tion is practiced by people who ate at- 
tempting to defraud the companies by 
submitting huge batches of cents-off 
coupons that have never been used, as 
is required in the purchase of a product. 
Beyond that you can do pretty much 
what you want. You can trade coupons, 
qualifiers and forms as you please. 

The one-per-family rule is a hard and 
fast rule. But remember the companies 
are not out to trick you. If you can send 
them something that indicates that 
someone (not necessarily you) has 
bought the requisite pace of boxes 
of their product, they'll usually be more 
than happy to send you your money. 0 
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Where to Get Coupons 
1. In the store: 

Many coupons come in specially marked packages at the store 
and many are printed right on the outside of the packages. 
When a coupon is enclosed in a package, it will be so adver- 
tised on the outside. Naturally the Supershopper prefers to 
buy products with coupons rather than those without. 

2. Magazines and Newspapers: 

Newspapers carry not only national coupons but what the 
market people call ‘in-ad” coupons; that is, cash-offs being 
offered, usually for one week only, by individual local stores. 
Obviously both can save you money. Checking the midweek 
and Sunday papers will give you an idea of where you can 
save the most on local coupons each week. At the same time 
you can clip the national coupons, which are good for a much 
longer time. 

As for magazines, nearly every large-circulation magazine 
in the country features grocery and household coupons on a 
regular basis. 

3. Home mailers: 

I don’t suppose there’s anyone in the country who hasn’t at 
one time or another received a letter addressed to “Resident” 
or “Occupant.”” Manufacturers periodically send out adver- 
tising circulars to whole neighborhoods, and frequently these 
“direct mailers’ or “home mailers’’ contain coupons. 


The Simplest Way to File 

There is one quality that distinguishes the casual couponer 
from the Supershopper—willingness to organize. All it really 
takes to organize coupons is one large envelope anda rubber 
band. 

I keep the envelope in a top drawer in my kitchen cabinet. 
I place all the coupons I currently have in stock, filed alpha- 
betically not according to bend name, but to the type of 
product they’re for. I also put in all my “rainchecks’’—the 
certificates stores give you when they are out of an advertised 
special, so you can buy at the advertised price when the item 
is back in stock. After the rainchecks, I alphabetically group 
coupons for free samples, which, like cash-offs themselves, 
often come in specially marked packages. Usually I have about 
200 coupons in the envelope at any one time—about half of 
them cash-offs and half of them for free samples. 

Needless to say, it’s not a slender envelope. I keep it secure 
with a strong rubber band, and when I get new coupons 
(which is just about every day), I put them first under the 
rubber band on the outside of the envelope. Then I file them 
alphabetically when I have an extra five minutes or so, about 
every week or 10 days. It’s the simplest filing system imag- 
inable, and it takes almost no time at all. 

One important point to remember about coupons though: 
Most cash-offs have an expiration date printed on them 
somewhere, and no matter how clear your filing is, if you let 
them sit in the envelope or drawer beyond that date, you’re 
going to be out of face 

What can you use coupons for? 

The answer is practically everything in the modern super- 
market. Your most extensive savings are usually on household 
cleaning aids, health and beauty products, and all kinds of 
processed foods. The makers of fresh meat and produce don’t 
offer very many cash-offs, although there are ways to cut your 
meat and produce bills with coupons. For example, some 
companies that don't sell meat will give you coupons for meat 
because they want you to use their aet fab with the meat. 


Step 3—Refunding 

Like couponing, refunding is a promotional scheme devised 
by the food manufacturers to get shoppers to try, and keep 
on buying, their products. Like coupons, refunds (or rebates, 
as some refunders call them) are a simple and certain way of 
saving money at the supermarket. 

Here’s how refunding works: The manufacturer issues an 
offer of a refund to all customers who have bought a particular 
product of that company. You, the shopper, take one of the 
refund forms, fill it out and mail it in to the address given, 
accompanied by whatever proof of purchase is Ea tirbed 

The form, with your proof of purchase, reaches its destina- 
tion, generally not the manufacturer but an organization known 
asa redemption agency or clearinghouse, which processes the 
refund in the manufacturer's name. 

The clearinghouse checks that you have sent the proper 
labels, panels from the box or other proof of purchase to 
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qualify for the offer—in fact, the proof of purchase is often 
referred to as the ‘‘qualifier.”” Then it mails you a check in the 
manufacturer’s name. 

Refunding can be extremely profitable even if used just by 
itself, but you'll realize the greatest savings if you use it in 
conjunction with couponing. Because when you refund as 
often as I do, you find yourself on numerous mailing lists and 
are constantly opening envelopes full of cash-offs, two-for-one 
coupons, certificates for free samples—all of this in addition 
to the regular, daily refund checks. 


The Importance of Qualifiers 

You can never tell when you buy a product which part of its 
packaging will eventually be required as a qualifier. So if 
you want to really profit from refunding, save everything. 

Yes, that means at any one time you are likely to have on 
hand a goodly supply of packaging and packaging parts. 
But you need not (rel as if you’re living in a paper-recycling 
plant if you follow a few simple guidelines. 

First, you should try to make your qualifiers as small as 
possible. The method I use with boxes (such as cereal and 
detergent boxes) is to remove the inner wrapper, then peel off 
the thick cardboard backing until I’m left with the outer cover- 
ing alone—the part with the writing on it. A sharp knife or 
razor is helpful here, although your fingernails will do just 
about as well. (Other refunders have found that wetting the 
boxes and letting them sit in a large plastic bag overnight 
makes the front covering even easier to peel off.) 

Finally, I flatten the emaciated box down until it’s the thick- 
ness of just a couple of pieces of typing paper, and secure 
them in groups with rubber bands. This makes them a lot 
easier to store. 

With cans and bottles, you simply steam or soak off the labels 
in hot water. I file my labels ina shoe box, and flattened boxes 
in a container, both in alphabetical order. 





Where to Find Those All-important Forms 

Not all refund offers require forms. For many of the cash-back 
offers you'll read about, all you have to do is send in the 
qualifier with your name and address and the name of the offer. 


66 99 The offers that do ask for forms (or ‘‘required blanks’) are 
highly prized by refunders, largely because a heavy percentage 


of the really big rebates—the $2 to $5 offers—fall into this 


category. So, if you’re paging through a magazine and see a 
refund offer, check immediately to see if the form contains a 
phrase such as ‘‘with this coupon” or “‘this certificate required.” 


e It means that your request will zot be honored without the form. 





Where do you find them? saat forms are available in all 


! the places where coupons are available, plus a couple more. 
@ * following are the principal sources: 
The stores themselves. There are two kinds of forms you can 


ait pick up in the He gape One type, called the 
» | store form, is found attached to shelves in tear-off pads. 
Another type of in-store form is the kind that‘appears on 
the products themselves. These may be actually printed on the 
packaging or attached to it in the form of stickers (or in the 
case of bottles, hang tags). 

2. era and magazines. These often contain forms good 
not only for cash refunds, but for free samples of the product, 
or rather for coupons worth free samples at your store. 

3. Home mailers. By becoming an active refunder, you will 
almost certainly increase your chances of receiving forms (and 
coupons) through the mail. 

4. The companies themselves. Let's say your local supermarket 
has been the victim of a form hoarder. You can write to the 
company, directly to the attention of the customer service 
department. All the major firms have such departments now, 
and they are usually extremely helpful to the ‘‘formless”’ 
refunder. 


The reason is 
Crisco Oil has anew 
“Snap cap” with a special- 
ly designed edge that cuts 
off the oil before it drips 
down the bottle. That 
means the end of messy 
pouring forever! 

Crisco Oil gives you what 
no other oil can...fried 











Step 4—Joining the Movement 
Today there are over 50 refund newsletters—or “‘bulletins’’ as 
they are often called—serving refunders nationwide, with 
more being founded every year. 

What's in these newsletters? Mainly listings of current cash 
rebate offers and information for swapping forms and/or qual- 


foods that don’t taste ifiers with fellow refunders. Since newsletter editors are con- 
greasy, salad with no stantly canvassing the country for information about offers, 

. they can put at the disposal of their subscribers a vast number 
heavy oily taste, anda of local as well as national opportunities. Subscribing to a 
new snap cap that newsletter is becoming a necessity to serious Supershoppers. 
ends messy pouring! To page 131 
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CHANGING LIFE-STYLES: No. 28/ By REX WEINER and DEANNE STILLMAN 


7% 


n the summer of 1969, 

Butch Dukes, from Jack- 
sonville, Fla., was bumming 
around the country, following 
the music from one rock fes- 
tival to another. Kathy Tuck- 
er, from Brooklyn, was sup- 
porting. her Bohemian life- 
style in Greenwich Village by 
working as a secretary. On 
August 15, Butch met Kathy 
at the concession stand where 
the Hog Farm communards 
were attempting to feed the 
half-million people massed on 
Max Yasgur’s upstate New 
York farm for the Woodstock 
Music and Arts Festival. 

What happened to them 
and all the others during the 10 years and many changes 
since the days of peace, love and Woodstock? Where did 
all the hippies go? To find out, we traveled around America 
looking for the people once known ‘as the “Woodstock 
Nation.’”’ During our travels we passed through Atlanta, 
where we met Butch and Kathy Dukes. Still together a 
decade after Woodstock, they are in many ways typical 
of the majority of those who once shared the counter- 
culture way of life. : 

Now they have a nine-year-old daughter, Jessica, a newly 
built home in an Atlanta suburb, two cars in the garage 





Butch, a letter carrier, and 
Kathy, a purchasing agent for 
Emory University, share equally 

in the household chores. Is their 
nine-year-old daughter, Jessica, 
being raised differently from the 
way her parents were? “Definitely!” 
Butch and Kathy agree. “We're 
trying to expose her to 

different kinds of people. And 

we laugh a lot together.” 
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THEY MET 
AT WOODSTOCK 


It has been exactly 10 years since the Woodstock Festival 
took place in August, 1969, That huge, noisy celebration 
of peace and love made headlines around the world and 
has become the symbol of the '60's generation. But what 
has happened to the “Woodstock Nation’? To find out,we 
visited a couple who met at the festival, married soon 
afterward and have been together ever since. 
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(a new MG and an old 
VW), nine-to-five jobs, and 
a healthy mortgage. Butch, 
30, is a letter carrier for the 
post office; Kathy, 32, is a 
purchasing agent for Emory 
University. When visitors 
drop by, they like to enter- 
tain on the deck that over- 
looks the fragrant pines and 
spring-fed creek that winds 
through their backyard. Kathy 
sets down a tray of attrac- 
tively arranged fruit and 
cheese and laughs about the 
changes that have taken place 
in their lives. 

“Ten years ago I never 
imagined I would be living 
in suburbia with two cars and sending our kid to the local 
public school,” she says. The product of a middle-class 
Brooklyn family, Kathy attended a Catholic private school 
on Long Island but chose not to go to college. In the late 
’60’s she was living in Manhattan’s colorful, Greenwich 
Village, at the Hotel Albert. A once-elegant place, it had 
become a haven for rock musicians, drug dealers and ra- 
dical students from nearby New York University (where 
Kathy worked in the purchasing department). 

“Tour buses used to drive through the Village,” she 
recalls, ‘‘and all the people would stare at us To page 28 


The Dukes’ life-style includes family 
jogging, health foods, TV and a new 
MG. Says Kathy, “Even though our 
priorities have changed, our values 
are still the same.” Butch adds, “What 
I got out of those years were the 
ideals. Live and let live, be yourself.” 
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easy to use. 


hippies. So once we got together, and 
when the bus came by we all began 
snapping pictures of the tourists. We 
did some crazy things in those days.”’ 

“TI used to sell underground news- 
papers in the street,”’ remembers Butch, 
also the product of a middle-class up- 
bringing. ““When I was living in New 
York City back then, I'd just throw m 
sleeping bag down on the sidewalk 
underneath the big sculpture on Astor 
Place in the East Village and sleep right 
there. And I hitchhiked all over the 
country.” 

After Woodstock, Butch went back 
to Jacksonville to get his clothes, then 
returned to New York to move in with 
Kathy. He also found a job at NYU 
(in the post office). When Kathy dis- 
covered she was pregnant, they de- 
cided to get married. 

“We told our parents we were going 
to get married on a certain day,’’ says 
Kathy, “and invited them to be there. 
Three days later my mother had planned 
a wedding that would have put Ring- 
ling Brothers to shame.”’ 

“We basically had the fancy wedding 
for our parents’ sake,’ says Butch. 

The NYU chaplain married them on 
November 29, 1970, She wore a white 
gown, while he sported a tuxedo and 
a new haircut (performed with the in- 
ducement of $50 from an aunt). For 
their honeymoon they took a carriage 
ride around Central Park. 

At the end of that year, they moved 
to Jacksonville, where Jessica was born. 
Butch was working as a mechanic, fix- 
ing Volkswagens. They didn’t have 
much money, but money wasn’t a big 
worry. For them, the ’60’s were not 

et over. In 1971, when Jessica was 
ately a year old, Butch and Kathy 
ulled up stakes, piled everything they 
bad into an old VW camper, and with 
$200 in their pockets began to travel. 
They drove up to New York to visit 
friends, doubled back to Virginia to 
say hello to her older brother (an FBI 
agent!), then headed south until they 
came to the end of Route 1 in Key 
West. “Then,” laughs Kathy, “some- 
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body said, ‘Hey, let’s go to Memphis.’ 
So we drove all the way to Memphis.”’ 
“In Memphis we were down to about 
$30," Butch says. ‘“The camper kept 
breaking down, and I found out it was 
running on only three cylinders. So we 
went back to eee I borrowed 
some money from my folks to get the 
camper fixed. Then I had to get a job 
to pay the money back, which meant 
having to get a haircut. I’d say that 
haircut ended our ’60’s life-style.’ 
Looking around at their fine new 
house, the sedate suburban neighbor- 
hood, their attractive daughter, and all 
the trappings of middle-class comfort 
that surround them, it is easy to say 
that the Dukes’ lives are a complete 
contradiction of the '60’s. But like the 
majority of the people we met during 
our survey of the Woodstock Nation 
in the late ’70’s, they adamantly deny 
any real contradiction or repudiation 
of their former hippie lives. 
“Our priorities have changed,” says 


NEW TASTE. 


Delicious, 
creamier flavor. 












Kathy, “but our values are still the 
same.”’ 

It appears that during the ’60’s, the 
Dukes, like the majority of other young 
people, were not as radical as they 
seemed. Their involvement in political 
activities, for example, was not guided 
by any revolutionary philosophy, Marx- 
ist or otherwise. Instead, they focused 
on major issues of the day. Butch and 
Kathy demonstrated for civil rights, 
carried signs protesting the Vietnam 
war, supported striking farmworkers by 
boycotting lettuce and grapes. But 
neither of them joined SDS (Students 
for a Democratic Society) or considered 
themselves Pe of the anarchic fringe 
group called yippies. 

Not wanting to be drafted, Butch 
applied for an exemption as a conscien- 
tious objector and was denied. But his 
opposition to the war fell short of draft- 
dodging. “We talked about going to 
Canada if his lottery number came up,” 
says Kathy, “but it never did.’’ Untested, 

To page 36 


















UPDATE ON WOODSTOCK NATION 
BUTCH AND KATHY DUKES were 
among the more than a thousand 
people around the country who re- 
counted their experiences of the 
’60’s and the changes that have since 
occurred in their lives for our na- 
tionwide survey of the ’60’s gen- 
eration, Woodstock Census (Novem- 
ber, 1979, Viking Press). 

Since we are part of that genera- 
tion (anyone born between 1940 
and 1952), we felt the time had 
come for a summing up of what the 
’60’s meant. With the help of a 
polling expert, we put together an 
11-page questionnaire that covered 
topics such as sex, drugs, music, 
politics and heroes. We asked ques- 
tions that ran the gamut from, 
“How many demonstrations did 
you attend?” to, “Did you believe 
people over 30 should not be 
trusted?”’ In so doing, we tapped 
an incredible well of stories. 

We also discovered that many 
myths have grown up about the 
Woodstock generation: myths such 
as all hippies have sold out; polit- 
ical activists have ceased being con- 
cerned with politics; the decade full 
of hope was followed by a decade 
of disappointment. But we also dis- 
covecei HMC THetaydivaboulterhat the 
Woodstock generation was like then 
—and what's happened to them 
since—simply were not true. 

Even while it was making head- 
lines Woodstock was not a way of 
life as much as it was a state of mind. 
Our survey shows that for many 
people the effects of the '60’s can 
still be seen today. Pot continues 
to be the drug of choice, jeans the 
preferred mode of dress, and ‘‘do 
your own thing” the prevailing 
ethic. Priorities have changed but 
the values are still the same. Since 
this generation is the largest single 
age group in the country, their atti- 
tudes will have enormous signifi- 
cance for some time to come. O 
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ACE LANGUAGE 


How to read it 


You don’t have to open 
your mouth to commu- 
nicate. Face language— 
silent but revealing—can 
tell a lot about you and 
others. Understanding 
this wordless conversa- 
tion can give you new 
and surprising insights. 
By JULIUS FAST 





THERE Is A language of the face that can be as eloquent and meaningful as the spoken word. Usually it agrees 
with and strengthens our words, but sometimes it contradicts them and reveals secrets we'd rather hide. Often 
it is used unconsciously, and because of this it is more honest than other types of communication. We can dis- 
semble with our tongues, but it’s a lot more difficult to tell a lie with our expressions. 

Of all our features, our eyes are the most revealing. In women, widening the eyes can signal sexual interest, 
a trick many young girls learn at an early age. Blinking the lids rapidly (what our grandmothers called ‘‘batting 
the eyes’’) signals, “I am impressed with you.” The sidelong glance is a flirtatious message hard for a man to 
resist. In the past, women would combine a flirting glance with the use of a fan, open to mask all but the eyes. 
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Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 




















The duration of a glance, 
the amount of time one allows 
for eye contact, is another 
basic element in the vocab- 
ulary of face language. There 
is a given “looking time’ for 
every situation. In an elevator 
we hardly make eye contact 
at all. To make eye contact in 
such a restricted space would 
be too intimate a statement. 
In a bus or on a subway train, 
our eye contact is a bit longer, 
and still longer out in the 
street. Hold eye contact too 
long in any situation, how- 
ever, and you make the very 
obvious statement: “I’d like 
to get to know you better.” 

We can protect ourselves 
from panhandlers and people 
we don’t like by refusing to 
meet their eyes. This gives us 
the right to ignore them. Let 
them catch our eye and we 
open ourselves to an ap- 
proach. Talking to someone 
without making eye contact 
can signal disinterest or a de- 
sire to end the conversation. 
Nothing is as disturbing as 
the person at a party whose 
eyes constantly wander 
around the room. 

On the other hand, too- 
prolonged eye contact can 
make us uneasy and restless. 
When we are telling the truth, 
we often keep eye contact; 
when we lie we often avoid it 
—unless we’re accomplished 
liars. Depressed people will 
avoid eye contact, and this 
can be a valuable diagnostic 
clue to emotional upset. 

There is an unconscious 
signal—pupil widening—we 
also send out with our eyes. 
Wide pupils mean we see 
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To read face language 
properly, watch the 
movement of a feature, not 
the shape of it. 











something pleasant. In the 
same way, when we see some- 
one with enlarged pupils, we 
feel warmer toward her or 
him. 

An experiment conducted 
on a college campus revealed 
some surprising facts about 
this unconscious gesture. A 
hundred men were shown a 
picture of a pretty girl. In the 
picture, the pupils of her eyes 
had been touched up to ap- 
pear very large. Asked to give 
their first impression of the 
woman, about 80% of the men 
said she was warm, nurturing, 
an earth-mother type. The 
Same picture, with the pupils 
touched up to appear very 
small, was shown to another 
hundred men, 80% of whom 
said the woman was cold and 
selfish! The different pupils 
had made clear statements in 
face language. 


The Smile 


A smile, properly used, sends 
out literally dozens of differ- 
ent signals. Even rude, over- 
long eye contact can be 
sweetened by a smile. Instead 
of an arrogant look, the mes- 
sage becomes, “I like you,’’ 
or, “You interest me a lot.”’ 

The full smile on its way 
to becoming a laugh trans- 
mits joy. The half smile can 
show amusement, tenderness, 
friendship, warmth, sympa- 
thy. The tentative smile -(a 
bare curving of the lips), can 
communicate wistfulness, un- 
certainty, the desire to please, 
even sadness. The exact mes- 
sage for each smile has to 
come from the context of the 
situation. To page 58 
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It’s the soft hairspray called Rave® 
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Rave soft and flexible. 
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DESSERTS 


e! As delicious as it is by itself, wine also 


tas es great mixed, and as a flavorful addi- 


tion to desserts. For instance, have you ever 
tried Kir? This glowing pink drink is chilled 
white wine plus creme de cassis (black cur- 
rant liqueur). Other wine coolers include — 
spritzers, sangria and champagne punch. 
And desserts—wine really makes them spe- 
cial! The lovely Rosé Wine Mold owes both 
its color and flavor to wine. Our Grasshopper 
Torte, made with créme de menthe, is abso- 
lutely sensational! There’s also Zabaglione 
Sauce with Fruit for the perfect party treat. 
Its rich taste comes from Marsala wine. 
Recipes start on page 114 . By POLLY TALBOTT 

























































































THEY MET AT WOODSTOCK 
From page 28 


they still wonder if they really would have left the country. 

fter six years in Jacksonville, they visited a friend in 
Atlanta and liked it so much they decided to move there. For 
the first two-and-a-half years they lived in an apartment com- 
plex in the city, where Butch worked for the post office and 
Kathy for Emory University. They saved their money and 
looked for a house. While they liked living in the city,’ they 
ended up in Snellville, a small town about an hour outside 
Atlanta. From a builder's basic plans, they designed their new 
house, specifying energy-efficient thermal windows and extra 
insulation, natural cedar siding, and all-gas heating and kitchen. 
It was thrilling to watch their house being built: ‘We actually 
saw the roof go up,” marvels Kathy. 

They moved in iat November. The down-payment on the 
$47,500 house was borrowed from her father (and has been 
repaid). At first, Butch says, the mortgage responsibilities 
looked awesome, but they have turned out to be “not too 
bad.”’ With their combined incomes, the Dukes manage well. 
They consider the house a good investment, but eventually they 
would like to move closer to the city. This sort of planning 
ahead is something they never did back in the ’60’s. 

Kathy and Butch are now confirmed Georgians, and the 
voted for Jimmy Carter in 1976 (‘anyone who quoted Bob 
Dylan can’t be all bad’). On election night, Kathy stood 
amidst the crowds of Carter supporters saceed into Atlanta's 
World Congress Center. “It was so exciting,” she says, ‘‘and 
a real turnabout from the ’60’s for me. Can you imagine—I 
was rooting for the President!”’ 

Many young people we surveyed supported, for the first time 
in their lives, a successful Presidential candidate in 1976. But 
was this really a turnabout on their part—or has the system 
itself turned about ever so slightly? 

The urgent issues of the war and the draft and civil rights 
have virtually disappeared from the Dukes’ lives. Today they 
are more likely to mention inflation, unemployment and pop- 
ulation control as things that concern them. They are against 
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the building of nuclear power plants and are for gun control, 
but they are not actively involved in these issues. Kathy, how- 
ever, is very much involved in the fight for women’s rights. 

“The Women’s Movement has definitely affected our lives,” 
she says. “Butch and I go with the premise that you have to 
be 100% yourself before you can be 50% of a relationship.”’ 
They maintain separate checking and savings accounts and 
take equal responsibility for household chores. “Butch cooked 
dinner last night,” says Kathy, ‘‘and it was good, too!” 

The Women’s Movement is one political aspect of the 
Dukes’ life-style that survived the ’60’s. How do they regard 
their past political activities? 

“We'd do it all over again if the same circumstances oc- 
curred,” says Butch. “We feel we did the right thing.”” But 
for them to become as politically active as they once were, 
“It would take some issue that affected us personally.” 

While Butch and Kathy participated in ’60’s politics without 
making radical commitments, so, too, did they partake of the 
drug culture without going off the ‘psychedelic deep end.’ 
Both smoked pot (‘We were social tokers’’), and both had 
good and bad experiences with other drugs, including LSD. 

“But we were probably the only ones at Woodstock who 
traded a bag of grass for a bottle of wine,” laughs Kathy. 
Today, the Dukes’ do not use any drugs and, except for wine 
and beer, drink very little. They do not smoke cigarettes either. 
What would they do if their daughter wanted to smoke pot? 
“It would depend on the laws at the time,” says Kathy. “But 
we're not hypocrites. We would never just say no.” 

Nine-year-old Jessica, in third grade at Snellville Elementary 
School, has no comment on this, though she has been present 
throughout most of the conversation. Extremely bright and 
very outspoken, she likes school, she declares, even though 
“people think it’s weird if you like school.” 

Is she being raised differently from the way her parents were? 

“Definitely,” they agree. Butch points out that when 
heand Kathy were children, they knew only one kind of life-style 
—middle-class, white and, in Kathy’s case, mostly Catholic. 
“But we're trying to expose Jessica to as many different kinds 
of people as possible.” They also give their daughter a great 
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US.Government panel unanimous: 
there is a safe‘and effective diet-pill formula. 
The one in Prolamine: 


For the past five years the United 
States Government has been 
investigating the formulations of 
the diet aids you can buy without 
prescription. 

' The government convened a 
panel of doctors, pharmacists and 
scientists to do the investigating. 

Early this March the panel 
voted—and voted unanimously — 
that there is a safe* and effective 
combination of ingredients that 
you can take for help in losing 
weight. Even diets extending as 
long as 3 months. 

You get the very same combi- 
nation of ingredients in Prolamine 
capsules. There’s something else 
that government panel decided 
about the formula. 

It’s also very effective for weight 
maintenance. 

In other words, Prolamine’s 
formula can help you take weight 
off, then help you keep it off. 


Still slim—2 years later! 
Sounds almost too good to be true— 
but it happened to Pat Bluthenthal 





“For 2 years, [ve stayed 
between 125 and 130. And to 
think—I was 67 lbs. heavier!” 
—Pat Bluthenthal 


of Los Angeles, California, when she 
took Prolamine. 

“For two years now, I've stayed 
between 125 and 130. And to think— 
Prolamine helped me take off 67 

_pounds to start with! 


“It was like I retrained my 
appetite,” she said. “I always had 
a terrible sweet tooth. So every 
time I dieted before—those dough- 
nuts and pies put the weight right 
back on. 

“But Prolamine kept my sweet 
tooth in line. And when I stopped 
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Dawn Tontrup took off 15 lbs. 
—and kept it off! 


taking it, 1 found I still didn’t crave 
sweets like I used to. I've really cut 
way back on the macaroni and 
cheese, too. And if the urge gets too 
bad, I take Prolamine just that day” 

The Prolamine diet plan 
helped Dawn Tontrup learn that 
vegetables and fish were good eat- 
ing as well as good for you. She 
hasn't gone back to the high-calo- 
rie foods. 

She took off fifteen pounds— 
and kept it off with Prolamine! 

And these are not isolated 
cases. For the Prolamine formula is 
one of the most tested diet aids 
ever offered. 

Seven years of tests. 
After 15 separate clinical tests of 
Prolamine’s ingredients—some 
conducted at leading universities 
and medical centers in New York, 
Philadelphia and San Francisco— 
it is now known that: 

1. Prolamine’s ingredients 
help curb appetite as effectively 
asa doctor's prescription. 








Clinically tested Ig proven saft & effective 


proiamine 


appetite control capsules & reducir 19 plan 


2. There is significant weight 
loss with Prolamine. 

3. Prolamine has none of a 
prescription’s harmful side effects. 

4. Prolamine is completely 
non-habit-forming. 

And remember-—Prolamine is 
great for weight maintenance too. 
Once you take the weight off, let 
Prolamine help you keep it off by 
occasional use when your appetite 
Starts getting out of hand. 


Do you need a special diet 
with Prolamine? 


There's a recommended diet plan 
in every box of Prolamine. Use it— 
or any diet you wish. 

With whatever diet you use, 
Prolamine will help control your 
hunger. When you're not tempted 
to overeat, you'll be amazed how 
well any diet works. And how 
much weight you'll lose. 

Remember-that government 
panel was unanimous. 

Take Prolamine as directed— 
and you'll see: it really helps take 
weight off and helps keep weight 
off. And it’s safe* 

*Safe, taken as directed. May be 
used daily up to 3 consecutive 
months if needed. The amount 
and rate of weight loss depend 
upon and vary with each person. 


AUS. Government advisory panel 
of medical and scientific experts 
has recently determined that the 


active ingredient in this product 
is safe* and effective for appetite 
control to aid weight loss and 
weight maintenance. 





MORE THAN 15 MEDICAL, SCIENTIFIC AND CLINICAL STUDIES 
PROVED THAT THE INGREDIENTS IN PROLAMINE ARE SAFE* 
AND EFFECTIVE FOR APPETITE CONTROL AND WEIGHT LOSS 

“take according to duections 
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Warning: The Surgeon General Has Determined 


That Cigarette Smoking Is Dangerous to Your Health. 
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deal of freedom, which seems to have 
contributed to her very evident self- 
assurance and independence. 

Conversation turns to the present, 
and details the kind of life they lead. 
The whole family jogs, and they’re also 
addicted to healthful food (salads, yes; 
beef and pork, no), Linda Ronstadt, 
quiet evenings with friends, jeans. What 
has kept they together for so long? 

“We laugh a lot,’’ says Butch. But, 
more setiously, he admits he really 
doesn’t have a definite answer. “It 
works. Thats all.”” 

For all the tales of sexually promis- 
cuous hippies, neither Butch nor Kathy 
was involved in wild bacchanalian 
tevels during the '60’s. Though each 
had had sexual partners before getting 
matried, they seem to be consistent in 
their approach to sexuality as a bond 
between two people. “Monogamy is 
important to us,” says Butch. 

Butch had a vasectomy five years 
ago. ‘‘It was a convenience,” he says. 
“We just decided that we wanted only 
one child. And I felt that Kathy 
shouldn’t have to use birth control.” 
As it turns out, most of Butch’s friends 
have since had vasectomies. 

Nostalgia sneaks into the conversa- 
tion. Recently they took Jessica to see 
the movie Woodstock. She thought it 
was “okay,” but Butch and Kathy were 
annoyed when some younger people 
in the audience were noisy and in- 
attentive. Woodstock, the festival, was 
“a lot to put up with,” they say, but 
they ee ay conader attending a similar 
festival if ic came along. Would it be 
the same, though? 

“I’m basically the same person I was 
back then,” says Butch. “What I got 
out of those years were not the super- 
ficial things, but the ideals. Live and let 
live, do your own thing, be yourself. 

“I wouldn’t want to be a hippie now. 
Not knowing where you’re going to 
eat or sleep isn’t too good. But in order 
for there to have been a real reversal, 
our values would have to have changed, 
out whole outlook would have to be 
different—and that hasn’t happened. 
If what we were doing didn’t feel right, 
we wouldn’t be doing it.” 

“We're completely different from our 
patents,’’ Kathy says. ““Look, Butch’s 
dad worked for 26 years at a job he 


) didn’t like just to support his family. 
| But we /ke our jobs. Butch has a lot 


_ decorate 


of friends; he’s not tied down to a desk. 
I get to deal with people all day, and 
I'm good at what I do.” 
Sitting in their living room, furnished 
with rough-hewn pillow furniture and 
f in soft shades of beige, 
brown and pale blue, one gets the feel- 
ing that these two veterans of the hippie 
days must sometimes be amazed at 
how settled, responsible and comfort- 
able their lives have become. But is 
their present style of living so different 
from what they were always aiming for? 
The earth colors of their living room, 
the Jimi Hendrix albums near the 
stereo, their natural wood house—even 


_ Butch’s beard—mark them as ‘‘’60’s 
' people.” For the Dukes’ and others of 


their generation, the '70’s brought 
change—not a reversal of the ‘“‘peace 
and love’ ideal of Woodstock, but in- 
stead a chance to live it fully. a 
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SLIM HIPS AND THIGHS 
From page 16 


almost onto your stomach, keeping knee 
bent, while moving leg down and back- 
ward; then straighten knee, bringing leg 
up and back as high as possible. Again 
bend knee, rolling back onto right side, 
while moving leg down and forward. Con- 
tinue rolling onto right buttock, while rais- 
ing leg forward and up, then straightening 
knee so leg is again in starting position. 
1 rep. Time guide: 22 (10 reps). Repeat to 
other side. 

13. Lie on right side, right arm stretched 
overhead, palm of left hand on floor, 
elbow bent. Raise upper body, right elbow 
and forearm on floor, and bend knees so 
lower legs are pointed straight behind you 
at a right angle. Avoid moving your thighs 
forward at waist. Relax, keeping back in 
comfortable position. Keeping knee bent, 
quickly raise and lower your left leg. 1 rep. 
Emphasize speed and a high leg raise. 
Time guide: 10 (10 reps). Repeat to other 
side. g 


20 





| ORDER YOUR COPY OF | 
| “HOW TO TRIM YOUR HIPS I 
} AND SHAPE YOUR THIGHS’’ | 

| 


| STB, Inc.—Family Circle Books 
| Dept. 700, Box 450, Teaneck, N.J. 07666 | 
| Please send me___ copy(ies) of How | 

to Trim Your Hips and Shape Your | 
I Thighs at $1.75, plus 50¢ each for 
| pees and handling. [Canada: Add ! 
| e 











| 
| enclose (tota/ amount)........$__ | 
| I 
) NAME | 
ADDRESS : 
Pave Ste ZIP 
l PLEASE PRINT 


Make check or money order payable to 
| mon 

STB, Inc.—Family Circle Books. Please 
| allow from four to six weeks for delivery. 


| 
Jaren ces ea CS er CE 4 


Dept. 700, Vendor: STB, Inc., 400 S. Dean St., 
Englewood, N.J. 07631 


20* OFF ANY SIZE PACKAGE 


FIT&TRIM® 


DOG FOOD. 


RETAILER; For payment of face value, plus 5* han- 
dling, send to Ralston Purina Company, P.O. Box PL1, 
Belleville, Winois 62222. Coupon will be paid only if 
presented by a retailer of our merchandise or a clear- 
inghouse approved by us and acting for and at the 
fisk of the retailer. Retailer must si on request 
invoices proving purchases of sufficient stock within 
Normal redemption to cover the merchandising 
Program re by coupons presented for re- 
demption. This coupon is nontransferable, non- 
assignable, nonreproducible and any sales tax must 
be paid y customer. Offer good only in U.S.A., 
A.P.0.'s, FP.0.’s and void where prohibited, taxed, 
or otherwise restricted. Cash redemption value 1/20 
of 1*. Coupon expires August 31, 1 

Limit one coupon per purchase of any size Fit & 
Trim® dog food. Any use not consistent with these 
terms constitutes fraud and may void all coupons 
submitted for redemption. 


Ny 2 


NOdNOO AYOLS 


For your pet's health . . . 
see your veterinarian annually. 


STORE COUPON 




















HOW TO SURVIVE A HEART ATTACK 


This self-help plan could save your life. Clip and keep. 


very year in this country, over one 

million men and women suffer a 

heart attack. But in the last 10 
years the death rate has dropped 20%, 
according to the American Heart 
Association. This is probably partly due 
to better preventive measures and better 
emergency care. Getting help quickly 
can be the most important factor in 
surviving a heart attack. 

Says Dr. James R. Bell, cardiologist 
and assistant professor of Clinical 
Medicine, Dartmouth Medical School, 
Hanover, N.H.: “Most heart attack 
deaths occur outside the hospital. Once 
you get there, your chances of survival 
increase tremendously, but if you don’t 
know you’re having one, you'll be in 
trouble.” The first step is to recognize 
the symptoms. 

If you are unconscious, you will have 
to depend on others for help. At least 
3,500 lives a year could be saved, 
according to Dr. Julius E. Stolfi, 
professor of medicine, Downstate 
Medical College, Brooklyn, N.Y., if 
anyone present at a heart attack knew 
CPR. The technique takes 60 minutes to 
learn, and with it, damaged hearts have 
been kept beating for an hour. 





KNOW THE SYMPTOMS 


WA feeling of fear or “impending 
doom” is often present. 

W Heavy pressure or a choking feel- 
ing in the center of the chest, with 
pain that may radiate down the left or 
right arm or over the back, with short- 
ness of breath. 

Note: The fecling may not be this spe- 
cific. Pain can occur anywhere between 
the ears and diaphragm, often coming 
from just under the breastbone, but 
sometimes only in the javw, or, rarely, only 
in the back, and then usually between the 
shoulder blades. 

& Perspiration may break out. 

Y Dizziness or a giddy feeling some- 
times occurs—but not in all cases, 

Y One thing does not happen: You do 
not fecl your heart racing or pounding. 
You usually don’t feel your heart at all. 
Note: The heart pain called “angina’— 
usually brought on by strong emotion or 
exertion—is not an actual heart attack, 
but can sometimes quickly lead to a heart 
attack, Angina usually subsides in two 
minutes with rest. If the pain lasts longer 
than two minutes, it is probably not an- 
gina. See a physician as soon as possible. 








GET HELP QUICKLY 








The greatest risk of dying occurs in the minutes when the attack 
is occurring; after that, risk of dying decreases. 

VY Don't panic. Try to remain calm and get help quickly. Fear 
itself can trigger heart damage. But don’t deny what may be hap- 
nening. “Don’t sit down and hope it will go away,” warns Dr. 
Joseph C. Greenfield, cardiologist of Duke University Medical 
School. “Because it won't.” Don’t try to “walk off? a heart at- 
tack. Don’t smoke a cigarette, warns Dr. Bell. 

¥ Call for help. Waiting can be fatal. Call your rescue squad or 
anyone clse who can get you to a hospital immediately. When 
you phone for help, supply the following information: Phone 
number from which you are calling. © Address and special direc- 
tions for reaching you. ® Nature of the emergency (heart attack). 
® Your name. Don't hang up. Give emergency personnel a chance 
to ask questions and give special instructions. 

Y Stay calm. This is of utmost importance. Once you have 
made that call and know help is on the way, sit or lie down and 
relax till help arrives. Take the position that is most comfortable 
for your breathing, says Dr. Kevin McIntyre, Chief, Emergency 
Cardiac Care, Harvard University Medical School. But do lie or 
sit so if you lose consciousness, you don’t fall and get hurt. 

¥ If you cannot reach help, you probably will have to save 
yourself. Stay calm and walk—don’t run—to some form of trans- 
portation that will get you to a doctor quickly. If you feel you 
are going to faint, sit down till that sensation passes and then get 
someone to take you to a hospital. 





DON’T PANIC 


A plan of action can improve your survival chances by keeping 
you calm and helping you get to a hospital fast. 

VY Memorize your emergency number. Find out and memo- 
rize—but also keep handy—the emergency number that will re- 
spond to help fastest. Have a backup number to call if the first 
number doesn’t respond. 

Y Write down emergency numbers and other information 
you have to give so you'll know what to say. 

W Have help available. Be sure that you, your spouse and 
other family members are trained in CPR (Cardiac Pulmonary 
Resuscitation) and take a refresher course once a year. 

¥ Know the cardiac-emergency procedure in the place 
where you work and be sure your immediate co-workers know. 
If you have a known heart problem, carry a Heart Card or 
a Medic-Alert card or other signal for rescue personnel. 

¥ Know your risk factors. Most at risk for heart attack are 
men over 35 (especially over 45) © Women over 55 (especially 
over 65). ® Those with high blood pressure or known heart dis- 
case. © Those who have had a previous heart attack. © Those 
under stress. @ The intense striving type-A personality (the work- 
aholic). © Smokers. © Heavy drinkers. ¢ The sedentary. © Those 
who eat a high-fat diet. © Those with heart disease in the family. 
© Diabetics. © The obese. Any of these risk factors—except diabe- 
tes, previous heart disease and the genetic factor—may be 
changed and your risks lowered. See your physician to learn your 
risk factors and how to lower them. a 


ILLUSTRATION BY DENMAN HAMPSON 
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You'll notice it first at the 
sink. Lemon-Fresh Joy" 
cleans your dishes right 
down to the shine. 

You'll see it again when 
you set your table. Plates 
washed in Joy say some- 
thing kind of nice about you. 

And finally, when you all 
sit down to a meal, your 
company may just sit 

a. up and notice 

how shiny your 
dishes are. 
Because when 
something's 

done right, it 

just has to 

show. 

On your dishes... 
on your table... 
your Joy shows. 


What a nice reflection on you. 























If you have dry lips or sore 
lips, you need Blistex, the 


medicated ointment in the 
tube. Blistex soothes and 
softens cracked, chapped 
lips, no matter what makes 
your lips that way! It’s also 
great to help heal fever 
blisters and cold sores. 


Now you can get comforting, temporary 
relief from canker sores and denture irrita- 
tions with soothing Kank-A. Kank-A is effec- 
tive because it acts as a 

protective covering that 

prevents more irritation 

from food and saliva. So 

soothing Kank-A gives 

you real relief while it 

lets Nature heal your 

sore mouth! At your 

favorite drug store. 


From the makers of Blistex, Oak Brook, Il 60591 
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By LAWRENCE GALTON 


Suspected heart attack 


ALTHOUGH it is well known that 
heart attack may be the greatest 
health threat for the middle-aged, the 
average first reaction to severe chest 
pain is to anxiously, defensively try 
to find some reason why it may not 
be serious rather than seek help. So 
indicates a study by Dr. Thomas P. 
Hackett, chief of psychiatry at Mas- 
sachusetts General Hospital, Boston. 
Delay can be deadly; most heart at- 
tack deaths occur within the first two 
hours after symptoms begin, and it is 
then that medica] help is most ur- 
gently needed. Yet, reports Dr. 
Hackett, even heart specialists who 
were included in the study “usually 
denied the significance of chest pain.”’ 

Modern Medicine: Vol. 47, No. 1, 
page 17. 


Solid baby foods—when? 


GIVING an infant solid foods before 
five months of age may interfere with 
establishing sound eating habits, 
lead to overfeeding and encourage 
obesity in later life, report Dr: Samuel 
J. Fomon and other investigators of 
the Department of Pediatrics, Uni- 
versity of Iowa, Iowa City. Most 
American infants now are fed some 
solid foods by two months, largely 
because of social pressures. From the 
time of the first solid-food feeding, 
an infant should be permitted to stop 
eating at the earliest indication of 
willingness to stop. For this, the 
child must be able to communicate. 
“At five or six months,” say the in- 
vestigators, “‘the infant will be able 
to sit with support and will have 
good control of head and neck. He 
or she will be able to indicate desire 
for food by opening the mouth and 
leaning forward, and to indicate dis- 
interest or satiety by leaning back and 
turning away. Until the infant can 
express these feelings, feeding solid 
foods will probably represent a type 
of forced feeding.” The physicians 
recommend that iron-fortified cereal 





should be the first food introduced 
and that, when it is accepted, other 
foods should be introduced—but no 





more than one or two new foods 
during the same week. 

Report from the American Academy 
of Pediatrics. 


Taste disturbances 


ABNORMAL METALLIC or bitter taste, 
blunting of taste sensation, or even 
disppearance of all taste can be in- 
duced by various drugs in patients 
who happen to be. sensitive—and 
normal taste can be restored if the 
culprit drug is stopped early. Dr. H. 
Rollin of Hamburg, West Germany, 
notes that among the medications 
which may be involved are the fol- 
lowing: Penicillamine and phenyl- 
butazone, used for rheumatoid dis- 
eases; methimazole and _propylthi- 
ouracil, used for hyperthyroidism; 
amphotericin B and griseofulvin used 
for fungal diseases; carbamazepine, 
used for trigeminal neuralgia; allo- 
purinol, used for gout; metronida- 
zole, used for protozoan infections; 
levadopa, used for Parkinson’s dis- 
ease; chlormezanone, used for mus- 
cular tension; and even aspirin. 
Annals of Otology, Rhinology and 
Laryngology: Vol. 87, page 37. 


References are to publications that are 
available to doctors through county- 
medical-society or hospital libraries and 
through the mail lending service of the 
American Medical Association library. 
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THE NEW RULES 
FOR MONEY MANAGEMENT 


Inflation is changing the way we live, including how we manage 
our finances. Read this list of eight money-management myths. 
How many do you still believe? By BARBARA GILDER QUINT 


Myth: Scrimp, sa 


T« of trying to deal with higher 
prices by scrimping, cutting back, 
doing without? Stop! You may be 
using the wrong methods, fighting 
today’s inflation with yesterday's 
rules. Today’s new breed of financial 
expert suggests you cast aside those 
old money-management notions and 
begin practicing the new rules for 
money management. Their philoso- 
phy may not be right for everyone; 
you decide for yourself which rules 
suit your family’s needs and budget. 





MYTH 1: Don’t buy on credit. In- 
stead, save up in advance. 
You've been told for years that it’s 
not economical to increase the cost of 
a washing machine or carpet with 
extra interest costs; that you'd be 
better off saving up the money in 
advance, and then buying. 

For example, if you were planning 
to buy furniture with a $3,000, 12% 
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New Rule: Spend, invest, enjoy! 





loan, paying it off in 24 months, your 
monthly payments would run $142, 
for a total of $3,408. Instead, the con- 
ventional wisdom would advise put- 
ting that $142 in a 5% savings account 
each month, and in only 20 months, 
you'd have the $3,000 in hand. These 
numbers, however, don’t reckon with 
inflation: If prices continue to in- 
crease by 10% a year (as they have 
been in mid-1979), the furniture that 
cost you $3,000 20 months earlier 
could carry a price tag of over $3,500 
by the time you've saved up the 
$3,000 to buy it. 

With inflation at 10% and savings 
accounts paying around 5%, the 
arithmetic seems loaded against the 
“‘old-fashioned’’ consumer, who is 
determined to save up ahead of time 
in order to buy. Instead, the new 
breed of money managers suggest 
that you rethink every save/borrow 
decision strictly in terms of whether 


you can handle the monthly pay- 
ments. Set aside any feelings you may 
have that debt is somehow immoral 
and interest payments wasteful. If 
you can manage the payments, go 
ahead and borrow: If you wait, infla- 
tion will probably eat up whatever 
you'd otherwise have saved by avoid- 
ing interest payments on a loan. 





MYTH 2: Never spend more than 
25% of your salary for housing. 


The old rule of thumb was that your 
total monthly housing costs—your 
rent (or your mortgage payments, 
taxes and maintenance) plus utilities 
—shouldn’t add up to more than one 
week’s pay out of four. However, 
if you stick to this rule now, you 
could find yourself priced out of 
the housing market. The average 
home today, for example, will cost 
you around $440 a month to carry, 
which under the old formula would 
mean that you'd need to earn at least 
$21,000 a year in income before you 
could even think about buying a 
home. Our experts suggest that if a 
particular home is important to you, 
and you are willing to cut back on 
other things, there is no financial 
reason why you can’t spend signifi- 
cantly more on housing. 

In fact, the very conservative U.S. 
League of Savings Association rec- 
ommends replacing the old ‘‘25% on 
housing” rule with a new “Ys of your 
income” guideline. It suggests that 
your housing expenses plus monthly 
payments on any other long-term debts, 
such as a car, college or furniture 
loan, should not come to more than 
Ys of your gross income. Thus, if 
you are earning $1,500 a month, but 
have no other long-term debt, you 
might “‘afford’’ to spend as much as 
$500 a month on a house (or rent) 
and utilities. On the other hand, if 
you've just signed a four-year, $100- 
a-month car loan and have three 
years to go with $50 monthly pay- 
ments for your furniture, you prob- 
ably couldn’t handle more than $350 
in housing costs. 





MYTH 3: You owe your kids a col- 
lege education, and it’s unfair to 
make them borrow to pay for it. 

This fall average costs of sending a 
child to a state-supported college are 
running over $4,000. (At Harvard, 
the bills will cotalan incredible $8,000- 
plus.) Experts estimate To page 63 
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Light menthol 
refreshment. 
Low tar. 
Satisfying taste. 
The best selling 
low tar menthol. 


Fhe Best Of the 


Warning: The Surgeon General Has Determined 
That Cigarette Smoking !s Dangerous to Your Health. 









10 mg. “tar”, 0.8 mg. nicotine av. per cigarette, FIC Report MAY ‘78, 
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Who can imagine Mama Kangaroo without her baby, or Bambi without his pal, 
Thumper? Our adorable quilts provide special pockets for these huggable stuffed toys 
no baby could resist. The big kangaroo is appliqued onto the quilt; Bambi’s quilt only 
requires easy sewing. And each toy comes out to play anytime! Both come with quilt 
top, backing and batting. To order, send check or money order to: 
STB, Inc-Family Circle Kits, Dept. 698, Box 450, Teaneck, N.J: 07666. 
[Canada: Add $1 each.] (698) Kangaroo (54x38”) costs $22.98, 
plus $1.50 for p & h; (699) Bambi (45”x32”) costs $19.98, 

plus $1.50 for p & h. Print name, complete address and state 

total amount of remittance. Allow from 4 to 6 weeks for delivery. 
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Natural Beauty... 


The Royal Classic Towel. 100% cotton in a glorious rainbow of colors. Another Natural Beauty from Royal Family. 
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This summer let your fantasies sweep you 
into the high-voltage world of terrorism and 
passion in OVERLOAD, Arthur Hailey’s 
electrifying new novel about an energy crisis 
in California. Originally published at $10.95, 
OVERLOAD is available to Club members for 
just $5.98 — an incredible savings of $4.97. Then 
ie plied a aie 

of Lauren Bacall— who 

married “Bogie” when FREE 
she was only 20—in her Tote Bag 
new book, LAUREN 

BACALL BY MYSELE and | When you 
meet all the Hollywood join. 
celebrities she's known and 

loved. Or experience the 

sweet and savage passions 

in Rosemary Rogers’ siz- 

zling new best-seller, THE 

INSIDERS. Finally, glimpse 

your own romantic future 

in Linda Goodman's LOVE 

SIGNS. Choose any six 

books, worth up to $110.35 

at publishers’ edition 

prices, when you join The 

Doubleday Book Club. 

Here's how our Club Plan works: 

You'll get your six books for only 99¢ plus 
shipping and handling —and a FREE Tote 
Bag — when accepted as a member. If not 
satisfied, return the books within 10 days to 
cancel your membership and owe nothing. 

About every four weeks (14 times a year) 
you'll receive our magazine describing our two 
Club Selections and at least 100 Alternates. The 
Extra-Value Selection is always just $2.98 (up to 
60% off publishers’ edition prices). The 
Featured Selection and Alternates save you up 
to 50% off publishers’ edition prices. In 
addition, up to four times a year you may 
receive offers of special selections, always at 
big discounts. A charge is added for shipping 
and handling. 

If you want both Club Selections, do 
nothing —they will be shipped automatically. If 
you'd prefer only one Selection, an Alternate or 
no book at all, indicate this on the order form 
and return it before the date specified. You'll 
have at least 10 days. If you do not have 10 days 
and receive books you don’t want, you may 
return them at our expense, 

Once you've purchased just six books 
during your first year of membership, you may 
resign or continue with no further purchase 
obligation. 

The Doubleday Book Club offers its own 
complete hardbound editions, sometimes 
altered in size to fit special presses and save 
members even more. 


*Soft Cover 
Books. 


The Doubleday Book Club 

Dept. XR100, Garden City, N.Y, 11530 

Please accept me as a member and 

send the six books whose numbers I 

have marked in the boxes below, Bill me just 

99¢ plus shipping and handling. I agree to take 

six books during my first year of membership 

(for as little as $2.98 each) at regular low Club 

prices, under the Club Plan as described in 

this ad. Also, send me a FREE tote bag, mine to 
keep whether or not I remain a member. 


Seas a ine Re 





Mrs. 
Miss 


Address Apt 

City & 

State 2 Zip 

Canadian members will be serviced from Toronto. Offer 
slightly different in Canada 52-D008 


| 
| 
| 
| 
| 
| 
| 
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| 
| 
| 
| 
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Do you hate coming home after a nerve-wracking day at work, knowing you have to 
make dinner? Does the thought of cooking after a hectic afternoon with the kids 
make you groan? Well, with our quick-to-fix recipes you can cut your dinner prepa- 
ration time—on even the most delicious dishes—to 15 minutes or less! The tricks 
are: reduce the number of ingredients, rely on convenience foods and use small 
kitchen appliances. Let the blender do the work, for instance, while the pasta cooks 
in our Fettucine in Tonnato Sauce (below). Just add salad, a loaf of crusty bread 
and...dinner’s ready! Recipes for these and others, see page 53. By JEAN HEWITT 
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| = LIGHTS “1@D*" 


SOUR a 
all the way. 


A light menthol blend gives low 

“tar’’smokers the smooth taste 
they want. Never harsh tasting. 
Make the smath move to KGDL 
Super Lights. 


Re a toby 9 mg; tar; 
its lower 
than all these. 


Smooth taste in . | ae Be Salem 
Kings and"10's; ; 4 , ee Rd 
both at only 9 mg. ‘tar’ \, 7 ae 4 cis 


Warning: The Surgeon General Has Determined 19 mg. ‘tar’! 17mg.“tat’ 10 mg. ‘tar’ 13 mg. ‘tar’ 


That Cigarette Smoking Is Dangerous to Your Health. 


9 mg. tar", 0.8 Mg-nicotine av. per cigarette by FTC method, 



















































YOU DESERVE A BREAK WHEN YOU'VE GOT WHAT IT TAKES 
sli YOU GAN DO ANYTHING. 





FETTUCINI IN TONNATO SAUCE 
(Prepared in 15 minutes—blender) 





Preparation time: 5 minutes, while 
noodles cook 15 minutes. 
Makes 4 servings. 





rary 


package (12 ounces) fettucini 

Yo Cup mayonnaise 

1 can (2 ounces) flat anchovies, 
drained 

clove garlic 

tablespoons lemon juice 

cup cream or milk 

can (7 ounces) tuna 

tablespoons chopped parsley 

tablespoon finely slivered 
lemon rind 

Grated Parmesan cheese 


ENE SYe 


1. Cook fettucini in boiling salted water 
following label directions; drain. 
Combine mayonnaise, anchovies, gar- 
lic, lemon juice and cream in container 
of electric blender; whirl until smooth. 
Break tuna up with a fork in a small 
bowl. Pour sauce over tuna. 

3. Combine hot fettucini and sauce in 
heated serving bowl; toss to mix well. 
Sprinkle parsley and lemon rind over. 
Serve with Parmesan cheese. 


i) 





STUFFED CHICKEN BREAST DINNER 
(5 ingredients) 





Preparation time: 10 minutes. 
Cooking time: 25 minutes. 
Makes 4 servings. 





2 chicken breasts (12 to 14 ounces 
each), split, boned and skinned 

1 package (8 ounces) frozen crab- 
meat stuffing, thawed* 

2 tablespoons butter 

Y% cup dry white wine or vermouth 

1 package (10 ounces) asparagus 
spears, thawed* 

Foolproof Hollandaise Sauce 

(recipe follows) 



























1. Flatten chicken breasts between sheets When you have Borateem” 
rin, Phce ¥ of the cubment sting | YOUVE got what it takes to brighten the colors, 


on each piece of chicken. Fold long e e e 
ends of chicken, over stuffing; fasten whiten the whites, clean it all. 


2. Set heat indicator of electric skillet at 
350° (or use medium heat for non-elec- 
tric skillet). Melt butter. Sauté chicken 





tolls 5 minutes, until golden 1. Rinse container of electric blender with 1 cup water 

3. Add wine, scraping up brown bits with hot water. Add egg yolks, lemon juice 2 tablespoons Easy Sauce and Gravy 
wooden spoon. Cover; cook 15 min- : and salt. age fo cen ad Mix (recipe follows) 
utes. (If skillet is getting too hot, lower 2. Remove lid; pour in hot butter gradu- 


ally with motor still on. Whirl until 
sauce thickens, about 30 seconds. 

3. Pour into small bowl and keep warm 
over hot water if not using immediately. 


heat to 325°.) Add asparagus; cover 
and cook 5 minutes. Serve with Fool- 
proof Hollandaise Sauce. 

*Remove from freezer to refrigerator in the 


1. Set electric skillet at 300°. Combine 
beef, oats, salad dressing mix, egg and 
¥% cup of water in large bowl; mix well. 
Heat butter in skillet until melted and 


nN 




















| morning. — lightly browned. Increase heat to 350°. 
| Note: If frozen crabmeat stuffing is not SPEEDY MEATLOAF SKILLET SUPPER Shape ea: mixture firmly into a ball, 
| available in your area, a package of chick- (Electric skillet) Place in skillet and flatten slightly. 
| en-flavored stuffing mix plus a can of crab- Preparation and cooking time: 22 min- Cook until brown on one side, 5 min- 
' meat can be substituted. Any extra stuffing utes. utes. Turn with a wide spatula; carefully 
can be heated and served with the chicken. Makes 4 servings cut into quarters, separating quarters 
! f slightly. (Meat will cook faster.) 
“FOOLPROOF HOLLANDAISE SAUCE a pound ground chuck 3. Arrange vegetables around meat; 
- = Y2 cup quick-cooking rolled oats cover. Cook, stirring vegetables once 
A blender makes this elegant sauce in 1 envelope Italian or garlic salad or twice, 8 to 10 minutes. Lower heat to 
only 5 minutes. dressing mix 250°. 
Makes % cup. 1 egg 4, Add the 1 cup water; sprinkle Easy 
3 ik ¥ Faas Sauce Mix over vegetables; stir in. 
egg yolks Oe sag Rorbet aS ‘ Cover. Simmer until sauce is slightly 
2 tablespoons lemon juice 1 tablespoon butter or margarine thickened, about 5 minutes longer. 
4 teaspoon salt 1 bag (18 ounces) cosmopolitan-style Taste; add salt and pepper if needed. 
Y cup (1 stick) butter, melted frozen mixed vegetables (beans, Sprinkle with chopped parsley, if you 
(keep hot) zucchini, carrots, cauliflower) wish. To page 54 
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EASY SAUCE AND GRAVY MIX 
Keep this quick mix handy to stir into 
vegetables or to make a fast meat gravy. 


Makes about 13%4 cups mix. 


Y cup flour 

Y% cup nonfat dry milk powder 

2 envelopes or teaspoons instant 
vegetable or chicken broth mix 

Y% teaspoon pepper 

Y% teaspoon ground nutmeg 

Y cup (1 stick) butter or margarine 


Combine flour, dry milk powder, broth 
mix, pepper and nutmeg in medium-size 
bowl. Cut in butter with pastry blender 
until mixture resembles coarse cornmeal. 
Keep in tightly covered container in re- 
frigerator or freezer. 

For RicH Wuire SAuCcE: Bring 1 cup 
milk to boiling in small saucepan. Add 4 
tablespoons Easy Sauce and Gravy Mix all 
at once. Cook and stir 2 to 3 minutes or 
until thickened and smooth. Taste; add 
salt, if needed, Makes 1 cup. For extra thick 
sauce, increase sauce mix to 5 tablespoons. 
Makes 1 cup. 


For A Quick CHICKEN OR PORK GRAVY: 
Add 4 tablespoons Easy Sauce and Grav 

Mix to 1 cup boiling pan drippings. Cook 
and stir 2 to 3 minutes until thickened 
and smooth. Makes 1 cup. 


STUFFED PASTA SHELLS ALLA CAPRI 
(4 ingredients) if 

A classic pasta dish that uses 2 easy 
sauces for its superb flavor. 

Preparation time: 7 minutes. 

Bake at 425° for 35 minutes. 

Makes 4 servings. 





MAKE TONIGHT’S SUPPER 





Rich White Sauce (extra thick) 
(recipe at left) 

can (10% ounces) red clam sauce 

package (1 pound, 2 ounces) frozen 
cheese-stuffed macaroni shells 
(12 shells to a package) without 
sauce 

OR: 1 package (1 pound, 1 ounce) 
stuffed manicotti without sauce 

Y% cup grated Parmesan cheese 


ae 


1. Turn oven on to 425°. Prepare extra 
thick Rich White Sauce. 

2. Pour half the clam sauce into 6-cup 
shallow baking dish; add macaroni 
shells. Pour white sauce over shells, 
then top with remaining clam sauce. 
Sprinkle cheese over top. 

3. Bake in a very hot oven (425°) for 35 
minutes or until bubbly-hot and golden. 


QUICK-SET SALMON MOUSSE 
WITH CUCUMBER DRESSING 
(Blender) 

Preparation time: 5 minutes. 
Freeze-chill 20 to 30 minutes. 
OR: Refrigerate 2 to 3 hours. 


Makes 4 servings. 


1 can (15% ounces) red salmon 

2 tablespoons white wine vinegar 

2 envelopes unflavored gelatin 

Y% cup boiling water 

1 small onion, quartered 

Y% cup mayonnaise 

1 container (8 ounces) plain yogurt 

% cup coarsely cut fresh dill 

%, teaspoon salt 

Y% teaspoon cayenne pepper 
Cucumber Dressing (recipe follows) 





1. Combine juice from salmon, vinegar 
and gelatin in container of electric 
blender; add boiling water. Blend 40 
seconds. 

2. Add onion, mayonnaise, yogurt, dill, 
salt, cayenne and salmon. (Remove and 
discard any dark skin from salmon.) 
Blend until smooth, about 30 seconds. 

3. Pour mixture into 8x8x2-inch pan or 
4-cup shallow mold. Place pan or mold 
in coldest part of your freezer to chill 
quickly, 20 to 30 minutes, depending on 
how cold the freezer is. If you have 
more time, refrigerate 2 to 3 hours or 
until firm. Slice and serve on bed of 
crisp lettuce with Cucumber Dressing. 

CucuMBER DressING: Combine % cup 

plain yogurt, 4 cup sour cream, 4 cup 

chopped green onion, % teaspoon salt and 

1 small cucumber, peeled, seeded and 

diced (1 cup), in small bowl. Makes 1 cup. 


SHRIMP COQUILLES 
(Quick, last-minute) 


Preparation time: 10 minutes. 
Cooking time: 15 minutes. 
Bake at 400° for 15 minutes. 


Makes 4 servings. 





1 pound frozen ready-to-cook shrimp 

2 tablespoons chopped green onion 

1 tablespoon butter 

2 cans (7% ounces each) semi- 
condensed cream of mushroom 
soup with wine 

3 tablespoons grated Parmesan 
cheese 

Y% teaspoon salt 

1 package (10 ounces) frozen peas 
with mushrooms and seasonings 

% cup fresh bread crumbs 


MONTE” Pineapple Chunks In Its 
ve more dash to almost any dish. 











1. Rinse shrimp with hot water to separate 
pieces. Drain on paper toweling. 

2. Sauté onion in butter in medium-size 
saucepan until soft, about 3 minutes. 
Stir in soup, 2 tablespoons of the 
cheese, salt and shrimp. Heat thorough- 
ly. Stir in frozen peas with mushrooms, 
breaking up the pieces. 

3. Divide shrimp mixture among four 
buttered shells or ramekins (1%-cup 
capacity). Place on cookie sheet. 

4. Combine bread crumbs with remaining 
1 tablespoon cheese. Sprinkle over 
shrimp mixture. 

5. Bake in a hot oven (400°) for 15 min- 
utes or until bubbly hot. Garnish with 
lemon slices and serve with hot cooked 
rice, if you wish. 





ITALIAN BEEF ROLLS 

(Quick, last-minute) 

Say good-bye to long cooking when you 
make this quickie. 

Preparation time: 15 minutes. 
Cooking time: 15 minutes. 

Makes 4 servings. 








4 minute round steaks, or beef for 
braciole, or cube steaks (1 pound) 

1 teaspoon meat tenderizer with 
steak sauce flavor 

1 teaspoon leaf oregano, 
crumbled 

% pound sliced Genoa salami 

Y% an 8-ounce package mozzarella, 
cut into 4 slices 

Y% cup (% stick) butter or margarine 

1 cup water 

1 bar (1%s ounces) mushroom 
concentrate for gravy 

2 tablespoons dry red wine 


J} PINEAPPLE GINGER SALAD 
Drain 1 can(15'4\0z.) DEL MONTE" Pineapple 


» €ach) or 1 packageX6 oz.) JELL-O” Brand Lime Flav 
ginger ale and rN ground ginger. Chill until siigeitl 
carefully into 8x4-inch loaf pan. Chill until firm, about 4 Hot 


f desired. Makes.5 cups or 10 servings. 





1. Pound meat with a mallet or rolling pin 
until evenly thinned, %-inch thick, but 
do not pound through. Sprinkle with 
meat tenderizer and oregano. 

2. Overlap salami slices and 1. slice 
cheese, cut to fit, on each steak piece. 
Roll up jelly-roll fashion, tucking ends 
in to enclose filling; fasten with 
wooden picks. 

3. Melt butter in large skillet. Sauté steak 
rolls, turning to brown on all sides, 
until meat is done, about 5 minutes. 
Remove meat to serving platter; take 
out the wooden picks. 

4. Add water to pan drippings; crumble 
in mushroom concentrate for gravy; 
add wine; cook until gravy thickens. 
Spoon some gravy over rolls. Pour re- 
mainder in gravy boat and pass at table. 
Sprinkle with chopped parsley, if you 
wish. Serve with a frozen rice and pea 
medley. 





VEAL PICCATA 
(Quick, last-minute) 





Preparation time: 10 minutes. 
Cooking time: 10 minutes. 
Makes 4 servings. 


% cup flour 

1 teaspoon salt 

Y% teaspoon pepper 

8 thin slices veal for scallopine, 
pounded thin (about 1 pound) 

OR: 4 boned chicken breasts, 

pounded thin 

Y% cup (% stick) butter 

2 tablespoons vegetable oil 

2 lemons 

1 tablespoon drained capers 


1. Combine flour, salt and pepper on wax 


paper; dip pounded veal or chicken on 
boat sides to coat lightly with the flour 
mixture; shake off excess. 

2. Heat 2 tablespoons butter with the oil 
in a large skillet. Sauté veal 3 minutes 
on each side or until golden brown and 
tender. Keep warm in slow oven. 

3. Squeeze 2 tablespoons juice from one 
lemon; thinly slice the other lemon. 
Add the remaining 2 tablespoons but- 
ter, the lemon juice, lemon slices and 
capers to pan drippings. Heat and stir, 
scraping brown bits from bottom of 
pan. Return veal to pan; heat, spooning 
sauce over, 1 minute. Serve on heated 
platter; spoon lemon slices and capers 
over veal. 





VEAL SCHNITZEL A LA HOLSTEIN 
(Quick, last-minute) 

A quickie version of an elegant classic. 
Preparation time: 5 minutes. 

Cooking time: 10 minutes. 

Makes 4 servings. 








% cup (% stick) butter or margarine 

4 frozen breaded veal patties 
(from a 24-ounce package) 

4 eggs 

1 small onion, chopped (‘4 cup) 

Y% cup finely chopped parsley 

4 rolled anchovies with capers 
(optional) 


1. Melt butter in a large skillet. Sauté veal 
patties on both sides until golden 
brown and tender. Remove to platter, 

2. Break each egg into a cup, then slide 
into skillet. Fry eggs to desired firm- 
ness. Top each veal pattie with an egg; 
sprinkle with onion and _ parsley. 
Garnish with anchovy. To page 58 


hunks seed te op PIN Kes 
chunks into gelatin anas . 
. Garnish with salad greens, 
So hy ww: ‘ GOIN Ges 


Jell-O is a registered trademark of General Foods Corp. © General Foods Corporation 1979. 
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BeaS.A\.E. Lady 
and save like crazy! 4 


Send $1 with your S.A.V.E. Quiz gf 
and get $7 worth of actual 
grocery products you use 


every day...plus a 
$2 Surprise Gift FREE! 


S.AWVE. stands for Shoppers’ Association for 
Value and Economy. 


It was started just three years ago, and it 
has already attracted over 2,000,000 
savings-happy S.AME. Ladies. 


With prices going up every day, S.AME. is a 
wonderful way to fight inflation. 


As aS.AWME. Lady, you'll be able to try and 
use actual family grocery products at 
savings of about 50%. 


America’s leading manufacturers 


want you to try their fine brands so 
they make them available to Sy 
S.AV.E. members—at far tif 


less than their value— 
because they know 
that once you try them, 
you'll buy them 

again at your 

favorite retail 

store! 


You can send for your 
Introductory Kit filled with 
$7 worth of actual grocery 
products for just $1 plus 
your answers to the 
S.AV.E. Quiz. And, we'll 
include a $2 Surprise Gift 
for you...FREE! 


Bea S.AN.E. Saver. 

Start saving through S.AME. 
without losing a day. Do it 
today! 








More than two million women 
have already discovered S.A.V. E. 


Shouldn't you? 


You can start saving today. 

















your $7 Introductory Kit plus your $2 Surprise Gift 
FREE. Keep on saving as long as you want. Asa 
S.AV.E. member, you'll receive even bigger 
and better packages...a new and differ- 
ent S.AM.E. kit about every other month. 
Each kit is worth $14 or more, yet you 
pay just $5.98 plus shipping and han- 
dling for each one your decide to keep. 
Examine each S.AM.E. kit when it arrives. 
You may return any kit you don't want, 
and you may cancel at any time. There’s 
absolutely no obligation to buy another 
thing—ever! And with every kit, you also 
get S.AV.E. Cents-Off-Coupons and the 
S.AMV.E. Buying 

Guides. It’s filled with 
expert advice and 
money-saving 

recipes to help you 

get more for every 

dollar you spend. 


Cut along dotted line 


The S.A.V.E. Quiz 


(Fill out the Quiz and Mail Today) 


1. What is your age group? 
18-24 D) 35-49 
25-34 L) 50-64 

65+ 


























Just mail the S.AV.E. Quiz with $1 and we'll rush you—postpaid— 











The S.A.V. E. Quiz 


S.A.V.E. wants you to fill out the Quiz below. 
| This Quiz helps S.A.V.E. send the right products to 8.A.V.E. 
members—products they need, want, and can use. 


mo 
| 


1. What is your age group? 6. Do you havea 























0) Yes 0) No 














L} Cat LI None 





(1) Dog & Cat 
11. To help us plan future S.AV.E. kits 


| (J 18-24 (1) 35-49 clothes dryer? 
L] 25-34 UO) 50-64 1 Yes 1) No 
: C165 + 7. What color is your hair? 
2. Are you married? _] Blonde’ [J Silver 
| © Yes 0 No C Brunette C] Black 
3. How many children (| Redhead 
| do you have? 8. What is your skin type? 
(J None 1) 2 (1 Dry C) Oily 
i 1 (J 3 or more _] Normal 
| 4. What are the ages of your 9. What is your hair type? 
children? C1 Dry C) Oily 
; [J Under 2 C1 6-11 1 Normal 
O25 0) 12-17 10. Do you own a pet? 
| 5. Do you have a dishwasher? C] Dog 1) Other 
s 


To start saving 
like crazy, 

send $1 with your 
S.AY.E. Quiz 


-A 


re you married? 











Yes 








No 





3. How many children 
do you have? 

(LJ None (J 2 

1 3 or more 




















4. What are the ages of your 
children? 


and get your 
$7 worth of actual 
grocery products plus a 








Under 2 


6-11 











2-5 














12-17 


5. Do you have a dishwasher? 





Yes 


No 





6. Do you 
othes 


coor 


h 





| Yes 


avea 


dryer? 











No 


$2 Surprise Gift FREE! 


0 
Js 
re 
'9 
at 


7. What color is your hair? 








Blonde 
Brunette 
Redhead 


8. What is your 
Dry O 
Normal 





























Silver 
Black 

















skin type? 
ily 


9. What is 


y 














Dry 








our hair type? 
Oily 


Normal 


10. Do you own a pet? 





Other 





Detach, insert coupon, moisten, fold to seal. 














None 








Get actual products 
like these from S.AV.E. 








Dog & Cat 











Family Circle 





























BeaS.AWM.E. Lady 
and save like crazy! 


Send $1 with your S.A.V. E. Quiz 
and get $7 worth of actual 
grocery products you use 


every day...plus a 
$2 Surprise Gift FREE! 


S.AME. stands for Shoppers’ Association for 
Value and Economy. 

It was started just three years ago, and it 
has already attracted over 2,000,000 
savings-happy S.AV.E. Ladies. 

With prices going up every day, S.AVE. is a 
wonderful way to fight inflation. 

As aS.AVE. Lady, you'll be able to try and 


use actual family grocery products at 
savings of about 50%. 


America’s leading manufacturers ; 
want you to try their fine brands s fr 






























the aE — 2h. sd - 
les 
bec 
tha 
yol 11. To help us plan future S.AV.E. kits please check those 
‘ Y roducts you use more __ Brand used most often 
agi Of gs 3| 2 00 products y 
= Bee | | Mi) a than once a month. (please print) 
fav rod < lor ativan > a Liquid Cleaner Oo 
sto 8 3 om cam @p) eg ae = et 
ys a R . Bs Ps a Window Cleaner o 
You Ls melo > is ae 
Inti =m ie = eee 3 
= ampoo 
2 IA Mw a vv [ T ] Dandruff Shampoo a} 
$7 2. = ih Ti >IaN roe eo 
prec oO” | hd Mii = 2 Hair Conditioner oO 
[ox e} ra 9 = ~ Hand Lotion or Cream = 
i=) 1) Razor 
yol fo>) = | <j Zz Bath Additive Oo 
S f a= Mi = o VU Pain ReleNes = 
: = ona ; , Cold Remedy 
i = e . a) 1] im Breakfast Cereal (Cold) oa 
Inc » iw pe = m1 Salad Disssing E: 
Dry Soup Mix 
for 2 We i “U Plastic Sandwich/ Food Bags o 
m : 
m . . : * . 
Be al Mail this entire quiz today for this 
Sta I< $1 Introductory Offer. 
j z | have enclosed my dollar. Please accept my enrollment and send my $7.00 Intro- 
witl Q poems — ductory Kit of actual grocery products—plus my $2 Surprise Gift FREE—plus 
oO < comic: S.AME. Buying Guide® and Cents-Off Coupons. | understand that | will receive 
tod ve cE future kits worth at least $14.00, about every other month for only $5.98 plus ship- 
a ping and handling. | may return any kits | don'twant Imay also cancel my member- 
& > beenenenennerm ship at any time after examining my Introductory Kit. 
ie) a ae ‘ i 
a I Sixty-Five 
East SouthWater 
Chicago, IL 60601 
Name 
= = PLEASE PRINT FIRST NAME LAST NAME 
Zz ears 
S21 © Address Apt. 
mZz2zOv 
SAS He? City 
ALHD pa * 
smm>> State Zi 
3 920 
4d <m Do you have a telephone? 0) YesO No 





LIMIT ONE INTRODUCTORY KIT PER HOUSEHOLD 
All enrollments subject to acceptance by S.A.V.E. Offer good in U.S.A. only 
©1979 GRI CORP. S.A.V.E., A DIVISION OF GRI 79S+E—149 








More than two million women 
have already discovered S.A.V. E. 
Shouldn’t you? 


You can start saving today. 
Just mail the S.AV.E. Quiz with $1 and we'll rush you—postpaid— 
your $7 Introductory Kit plus your $2 Surprise Gift [- eo ures comtincrun nao bc carl cE OED RT| 
FREE. Keep on saving as long as you want. Asa Q 4 
S.AV.E. member, you'll receive even bigger | The S.A.V. E. UIZ 
and better packages...a new and differ- S.A.V.E. wants you to fill out the Quiz below. 
ent S.AME. kit about every other month. | This Quiz helps S.A.¥.E. send the right products to S.A.V.E. 










Each kit is worth $14 or more, yet you members—products they need, want, and can use. 
pay just $5.98 plus shipping and han- 1. What is your age group? 6. Do you have a 
dling for each one your decide to keep. C1) 18-24 5 35-49 Bad oe 

, Examine each S.AW.E. kit when it arrives. ene ie gee Yes 1) No 


You may return any kit you don’t want, 7. What color is your hair? 





and you may cancel at any time. There’s Cae aa ale Hie 

absolutely no obligation to buy another : [) Redhead 

thing—ever! And with every kit, you also 3 Mone got: incr kintiant 

get S.AME. Cents-Off-Coupons and the Fr None (1 2 “Dry. semis Oily. ‘ 
S.AV.E. Buying 11 1 3ormore “| Normal 


i Guides. It’s filled with 
ieK expert advice and 
money-saving 
recipes to help you 
get more for every 
dollar you spend. 


Cut along dotted line 
and mail today 

if card or envelope 

is missing. 


4, What are the ages of your 9. What is your hair type? 
children? [] Dry _] Oily 
_] Under 2 LI 6-11 _] Normal 


J 2-5 O) 12-17 10. Do you own a pet? 
Do you have a dishwasher? (}] Dog (J Other 
CL) Yes 0) No L} Cat LI None 
_) Dog & Cat 


11. To help us plan future S.AV.E. kits 
please check those products you use 
more than once a month. 

Brand used most often 
(please print) 

Liquid Cleaner ie. 
Laundry Detergent Mecsele 
Fabric Softener stele i 
Window Cleaner ee a” 
Dishwashing Liquid ere hasty ey 
Bar Soap eerie, Uns A 
Deodorant fs 2 
Shampoo ie MR a Oe ea 
Dandruff Shampoo la iN ROE Os 
Toothpaste Saeed 
Mouthwash evened 
Hair Conditioner 7 seven cress ea 
Hand Lotion or Cream Boe Re Kew oem 
Razor : 
Bath Additive 
Pain Reliever 
Cold Remedy met a 
Breakfast Cereal (Cold) : Ge R RSL Bd 
Salad Dressing GEV e see LD doe 
Food Bags Hist 
Plastic Sandwich/ ; TSE 
Dry Soup Mix l 


Mail this entire quiz today! $1 Introductory Offer. 


| | have enclosed my dollar. Please accept my enrollment and send my $7.00 
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(Detach and mail Quiz today!) 











Introductory Kit of actual grocery products—plus my $2 Surprise Gift FREE—plus 
S.AV.E, Buying Guide® and Cents-Off Coupons. | understand that | will receive 
future kits worth atleast $14.00, about every other month for only $5.98 plus shipping 
and handling. | may return any kits | don't want. | mav alsocancel my membershipat 
any time after examining my Introductory Kit 


SANT 


Name 


Sixty-Five J192 
East SouthWater 
Chicago, IL 60601 














PLEASE PRINT FIRST NAME LASTNAME 
POON ESS = ic 2b ea Na eat ae 
City see 


State Zip_ 
Do you have a telephone? [] Yes C) No 


LIMIT ONE INTRODUCTORY KIT PER HOUSEHOLD 
All enrollments subject to acceptance by S.A.V.E. Offer good in U.S.A. only 
©1979 GRI CORP. S.A.V.E., A DIVISION OF GRI 




















































MACARONI SALAD WITH BROCCOLI, 
TURKEY AND HAM 
(Quick, last-minute) 


Preparation time: 12 minutes. 
Makes 6 servings. 


Ys cup mayonnaise or salad dressing 

1 container (8 ounces) dairy sour 
cream 

1 envelope garlic salad dressing mix 

2 pounds macaroni salad, from deli 
(4 cups) 

2 cups fresh broccoli flowerettes 

Y% pound cooked turkey roll, cubed 
(1% cups) 

1 package (4 ounces) sliced boiled 
ham, cut into 4-inch strips 


1. Combine mayonnaise, sour cream and 
salad dressing mix in a large bowl. 

2. Add macaroni salad, broccoli and tur- 
key cubes; toss gently. Turn out onto 
a large serving plate; top with ham. 
(Salad can be refrigerated at this point, 
if you wish.) Garnish with tomato 
wedges, if you wish. 


CHICKEN A L’ORANGE 

(Quick, last-minute) 

Start with a ready-cooked chicken and 
make your own sweet-sour sauce. 
Preparation time: 5 minutes. 

Cooking time: 10 minutes. 

Makes 4 servings. 








3 tablespoons sugar 
3 tablespoons red wine vinegar 
1 teaspoon cornstarch 
%/3 cup canned chicken broth 
1 ready-to-eat barbecued chicken, 
quartered (14% pounds) 
1 small navel orange, sliced thinly 


Combine sugar and vinegar in a large 
skillet; bring to boiling. Continue to 
cook until syrup is thickened and 
caramelized, about 2 minutes. Remove 
from heat; slowly stir in cornstarch 
mixed with chicken broth. Cook until 
bubbly and slightly thickened. 


2. Add chicken quarters, skin side down; 
cover. Cook over high heat, 5 minutes, 
or until chicken is heated thoroughly. 
Remove to serving platter. 

3, Add orange slices to sauce in skillet; 


cook just until warmed. Spoon orange 
slices and sauce over chicken. 


OLE CHILI PIE 


Ready to serve in 30 minutes. 
Bake at 375° for 18 minutes. 
Makes 4 to 6 servings. 





1 package (8% ounces) corn muffin 
mix 

1 pound ground round beef 

1 package (14% ounces) taco 
seasoning mix 

3 ounces natural Colby or Cheddar 
cheese, shredded (34 cup) 

1 cup shredded lettuce 

1 small tomato, seeded and chopped 

Y% cup sliced olives 


1. Prepare corn muffin mix following label 
directions. Spread batter evenly in bot- 
tom of a greased 9-inch pie plate. 


2. Bake in a moderate oven (375°) for 18 
minutes or until golden brown. 
3. Meanwhile, prepare ground beef with 


taco seasoning mix, following label 
directions; spoon over hot cornbread. 
Sprinkle with about half the cheese. 
Arrange lettuce, tomato, remaining 
cheese and the olives on top of pie. 
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FACE LANGUAGE 
From page 32 


Used improperly, a smile can be a 
disturbing signal. Many people have 
never learned to smile at the proper 
time, so their smiles signal nervousness 
and awkwardness. When President 
Carter first came into office, he had an 
awkward, inappropriate smile that often 
failed to match the emotion he was 
trying to convey. Yet there was some- 
thing of an advantage to this mis- 
placed smile at the time: while it trans- 
mitted awkwardness, it also signaled 
sincerity and honesty. 

Still, all of us can ALT a lesson from 
Carter’s early face language. Too many 
people use a smile to hide “nerves” 
or to mask our true feelings. Watch for 
this tendency in yourself. 





The Mouth 


The smile, of course, is our mouth’s 
most obvious signal, But a turned- 
down mouth gets an equally obvious 
message across. It spells our unhappi- 
ness, trouble or disapproval. With our 
lips kept straight we project neutrality, 
but tighten or thin them and we signal 
distrust. We do this when we dislike 
someone or something. The tight- 
lipped person sends out the grim state- 
ment that he is holding something 
back, is unsure of things and unwilling 
to give. 

The mouth, with its expressiveness, 
can make a variety of subtle statements. 
Lift it at one side in a half smile while 
you keep the other side trim, and your 
expression becomes a _ smirk—self- 
satisfied and ridiculing. When control 
fails and the mouth quivers and the 
lower lip projects slightly forward, the 
message is a defensive one, an attempt 
to cover up emotion. 

Inevitably, people who try to read 
face language study features for a hint 
of the personality behind them. As for 
mouths, there is a general misconcep- 
tion that thin-lipped people are eal 
while full-lipped people are warm. 
Hollywood actresses successful as sex 
symbols—the late Jayne Mansfield and 
Marilyn Monroe, Raquel Welch—have 
always had full lips. Rss with less 
full-blown lips are traditionally cast as 
“‘ladies.’’ To understand face language, 
ignore stereotypes and look past the 
physical features to the mobility of the 
face. It is what we do with the mouth 
that nature ‘gave us that transmits a true 
meaning—how we hold it, purse it, 
pout with it, smile or bare our teeth. 





Eyebrows 


After the eyes and the lips, the eye- 
brows offer the most telling clue in face 
language. Consider the word highbrow, 
rooted so firmly in our culture. Lifted 
eyebrows signal hauteur; also surprise 
and shock. The single eyebrow lift 
sends out amusement, doubt, mockery 
—a useful signal for actors. In fact, 
many of them spend hours cultivating 
just this expression. 

Lowered eyebrows spell worry and 
anxiety. Knit eyebrows, the double line 
that appears between our brows when 
we pull them together, say, “I am 





puzzled.”” The slant of the eyebrows 
gives a good key to our inner emotion. 
Eyebrows that slant down at the ends 
send out a downhearted message. 

A startling part of the face-language 
vocabulary comes from the counterplay 
of features. For example, let our brows 
come down with lines between them 
and we signal anger; but add the coun- 
terplay of a smile, and suddenly we 
transmit evil. 





The Chin and Head 


A facial feature that reinforces or 
changes our messages is the chin, Raise 
it up while you speak and you add a 
touch of defiance. A bit higher and you 
show pride and aggression, Lower it 
and you can convey either a sullen or 
an apologetic look. 

When the entire head is held high, 
the message is, ‘I’m meeting life head- 
on.” When it’s tilted forward, we say, 
“I’m aggressive.”’ When we pull our 
head down on our trunk like a turtle 
withdrawing into its shell, we become 
detached, preoccupied. 

We also send messages by moving 
our heads. A nod may seem a small 
thing, but it can say, “Yes, I under- 
stand you and I agree with you.” It 
serves as feedback. We send out other 
signals with the head; lift it when we 
ask a question; lower it when we finish 
a statement; keep it level when we have 
more to say. Without these responses, 
conversation can be like talking to a 
stone wall. 





Wrinkles and Lines 


Face language, which truly reflects our 
character, leaves its mark. These tell- 
tale lines reveal a lot if we know how 
to read them. The face with frown lines 
above the eyebrows, so deep they never 
seem to smooth out, belongs to a 
chronic worrier, to someone with deep 
doubts about life. The laugh lines or 
wrinkles at the outer corners of the 
eyes, wrinkles so many professional 
beauties try to avoid, suggest a happy 
personality. The smile without them is 
empty and too professional to say any- 
thing meaningful. 

The deep lines that run from the sides 
of our nose to the corners of our 
mouths say only, “I’m getting on in 
years.” They are the honorable scars 
of someone who has fought the battle 
of life with the weapon of a smile— 
lines of age, of experience. The tight 
little lines that radiate up and down 
from the lips may also be age lines, but 
in a young person they hint at prim- 
ness and rigidity. They come early in 
life if there is a constant pursing of 
the lips. 

None of us has to study very hard to 
learn face language or to understand the 
lines it causes. Face language, like body 
language, is part of our humanity. We 
all know it on an unconscious level. 
We can improve our understanding by 
bringing it up to a conscious plane. Mes- 
sages in other faces are there for us to 
read. mm 








JULIUS FAST, who wrote this article, is 
the author of many books, including the 
best seller ‘Body Language.” 
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Kent did it. 
Taste with only 
3 mg. tar. 







IMPORTED HIGH-TASTE 
TOBACCOS. A special blend 


with imported tobaccos packs 

as much taste as possible up front, 
so that enough good taste comes 
out the other end 


EASY-DRAW FILTER. Special 
double filter allows a free and 

easy draw...never muffling the 
good taste. 


25 YEARS OF LOW TAR 
TECHNOLOGY. we called 


upon everything we've learned in 
25 years of making America’s 


leading low tars and put it all together 
NEVER BEFORE HAS with recent taste technology. The 
SO LITTLE TAR YIELDED result? The lowest low tar with taste 
SO MUCH TASTE. 


IT TAKES YOU ALL THE WAY 
TO 3 MG. TAR, WITH TASTE 
ENOUGH TO STAY! 


Kent III 
Satisfying taste. 3 mg. tar 


Warning: The Surgeon General Has Determined 


That Cigarette Smoking Is Dangerous to Your Health. 





3 mg. “tar,” 0.4 mg. nicotine av. per cigarette by FTC Method. 




















FREE SERVICES 
From page 8 


send for the brochure, Golden Eagle, 
Golden Age Passports, by mailing a post- 
card with your name, address and ZIP 
Code to Consumer Information Center, 
Dept. 631G, Pueblo, Colo. 81009. 
6. Career Advice & Placement. 
When we hear about the state employ- 
ment office, most of us think negative 
—out of work, out of cash. Yet the 
2,500 Federal and state employment 
service offices found appealing jobs for 
4.6 million persons during 1978. Un- 
fortunately, the largest free job-place- 
ment institution in the country is also 
one of the most overlooked. But it’s an 
ideal starting point for the mother who 
wants to re-enter the job market, a 
teenager looking for summer employ- 
ment or a senior citizen seeking work. 
Many offices are staffed with pro- 
fessionals who can help you with 
résumé writing and job-interview tech- 
niques. For the undecided, there are 
aptitude tests to guide you toward the 
kind of career that suits your per- 
sonality and skills. So don’t pay for 
expensive job counseling and_place- 
ment when you can get it for the ask- 
ing. Call your local employment office 
for more information. It’s listed in the 
phone book under ‘Employment Ser- 
vices,” “State Department of Labor’”’ or 
“Bureau of Employment Security.” 
7. College Financial Aid. With col- 
lege tuitions on the rise, qualifying 
for Government financial aid may in- 





fluence your decision about which col- 
lege to attend or whether you can 
afford college at all. The Bureau of 
Student Financial Assistance makes it 
easier for you to find out how to apply 
for financial aid through its toll-free 
help line. The number is (800) 638-6700 
—in Maryland, (800) 492-6602—and 
it’s open from 8:30 A.M. to 6 P.M. 
E.S.T. Although the lines are frequently 
busy (about 40,000 calls a month), 
don’t give up. Early morning and late 
afternoon hours seem the best times 
to call. 

The Government will also send youa 
financial-aid application or specific in- 
formation on Guaranteed Student Loans 
and Basic Opportunity Educational 
Grants when you write to Financial Aid 
Program, Bureau of Student Financial 
Assistance, P.O. Box 84, Washington, 
D.C. 20044. 

For more complex financial aid prob- 
lems dealing with basic grants call (800) 
553-6350; in Iowa, (800) 272-6490; in 
Alaska and Hawaii, (800) 553-6270. 
Phone lines are open from 7:30 A.M. 
to 6:30 P.M., C.S.T., Monday through 
Friday. 

8. Product Safety Hotline. Before 
you invest in a major home appliance, 
it might be worthwhile to check first 
with the Consumer Product Safety 
Commission’s toll-free hotline. The 
commission monitors re-calls and prod- 
uct-safety warnings for equipment used 
in and around the home. When you 
call the free phone line—(800) 638- 
8326—you can get answers to. ques- 













































tions like, ‘‘Are any electric stoves now 
under warning or te-call?” 

The commission also has over 90 

safety fact sheets on different products, 
as well as publications for children: 
comic books on poison and bicycle 
safety, coloring books on toy and play- 
ground safety. The commission will 
send you free copies of the publications 
you need upon request. The hotline is 
open Monday through Friday from 
8:30 A.M. to 5 P.M. 
9. Solar Energy Facts by Phone. Are 
you puzzled aeoae solar energy? The 
National Solar Heating and Cooling 
Information Center’s toll-free hotline 
will answer your question, whether it is 
simple (‘What is solar and how does it 
work?”’) or complicated (“I live in 
Oshkosh. My house faces west and has 
four windows on that side. Would solar 
work for me, how much would it cost 
and whom can I talk to in my area 
about converting to solar?’’). 

Since the center opened in 1976, its 
staff of trained solar professionals has 
handled over half a million phone calls. 
They’re equipped to give you informa- 
tion on passive and active solar energy 
systems, Federal and state tax credits 
of grants you may be eligible for. They 
can also provide you with numerous 
helpful publications. 

If a staffer can’t immediately answer 
your questions over the phone, he or 
she will send you a personal answer by 
mail. The hotline is open from 9 A.M. 
to 8 P.M. E.S.T. and the number is 
(800) 523-2929. In Pennsylvania, call 


What a beautiful drink. For 


Just one calorie per 16 ozs. 





(800) 462-4983; in Alaska and Hawaii, 
(800) 523-4700. Or write to National 
Solar Center, P.O. Box 1607, Rockville, 
Md. 10850. 

10. Capitol Hill News. Is there a bill 
coming before the Senate or House of 
Representatives that concerns you or 
your family? You don’t have to wait 
till your local paper goes to press to 
find out what’s happening on Capitol 
Hill. Instead, call the House Informa- 
tion System’s Bill Status Office to get 
the answers to any legislative questions 
concerning you. The number is (202) 
225-1772. 

Anotl xcellent source of informa- 
tion on the nation’s Capitol is Wash- 
ington Dial, a three-minute daily re- 
corded newsline service of the U-S. 
Chamber of Commerce, When you call 
(202) 872-1313, you'll hear highlights 
of the latest Congressional and Senate 
activities. Although these numbers are 
not toll-free, station-to-station phone 
rates for a three-minute call are reason- 
able and well worth the up-to-date 
details. 

One more phone number every cit- 
izen should have is the Capitol switch- 
board, which can put you in touch 
with the office of your Senators or 
Congressmen. It’s (202) 224-3121. 

11. Housing Discrimination Hot- 
line. Federal laws protect you from 
discrimination in housing because of 
race, religion or sex. If you’re in the 
market for an apartment, condominium 
or house and feel you've been a victim 


of discrimination, there is a course of 


action to take: Call the fair housing 
hotline of the Department of Housing 
and Urban Development (H.U.D.). 
The free number is (800) 424-8590 and 
it’s open from 9 A.M. to 5 P.M. Monday 
through Friday. When you call, your 
complaint will be filed and a complete 
investigation will be conducted by the 
regional H.U.D. office nearest you. 
12. Second Opinion Surgery Hot- 
line. Your doctor has recommended 
coronary bypass surgery, but you're 
hedging on your decision to say yes. 
You'd like to get a second opinion, 
but you aren’t sure where to turn and 
you're embarrassed to ask your doctor 
to recommend someone else for an- 
other viewpoint. 

Today, more people are seeking sec- 
ond opinions on non-emergency sur- 
gery than ever before; to help them, the 
Department of Health, Education and 
Welfare set up a toll-free hotline. Its 
staffers will give you the phone number 
of a referral center where you live; the 
center in turn supplies the names of two 
or three specialists who will give you a 
second opinion. 

The hotline, open 24 hours a day 
since it was started last October, has 
handled 1,000 calls a month. For those 
who'd like more information on sec- 
ond-opinion surgery, ask for brochures 
on the subject. The numbers to call 
are: (800) 325-6400; in Missouri, (800) 
342-6600 and in Hawaii, (808) 536- 
6988. Or send for the free booklet, 
Facing Surgery? Why Not Get A Second 
Opinion?, by mailing a postcard to Con- 


sumer Information Center, Dept. 665G 
Pueblo, Colo. 81009. 
13. Cancer Hotline. 
I've been trying to quit smoking for five 
years, but my methods haven't worked. 


Where can I get help? 


My mother and grandmother died of 
breast cancer. Does that mean I probably 
will too? 

If the above questions have ever en- 
tered your mind, the Government’s 
Cancer Information Service hotline can 
answer them. Operated under H.E.W.’s 
National Cancer Institute, the free 
phone service provides up-to-date in- 
formation and free publications to 
about 8,000 callers a month. Toll-free 
lines have been set up regionally. 
find the number for your 
your phone directory, or if nec 
call the national number (800) 6 
6694, for the booklet Cancer Infor- 
mation Service, write Consumer Infor- 
mation Center, Dept. 666G, Pueblo, 
Colo. 81009. 

14. Venereal Disease Hotline. Oper- 
ation Venus, a Government-sponsored 
hotline, offers help and advice to per- 
sons who have or think they may have 
contracted V.D. When you call their 
toll-free number you can find out what 
symptoms ate warning signals of the 
disease and how to get help. The hot- 
line staff refers callers to local free 
clinics in their area (if there are any) 
or a doctor. The lines are open seven 
days a week from 9 A.M. to 10 P.M., 
and the number to call is (800) 523- 
1885; in Pennsylvania, call (800) 462- 
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When it comes to 
feeding Edgar, Tender 
Vittles sure has made 
my life easy. 

I feed him twice a 
day and he simply 
loves that moist meaty 
taste. And I love the 
fact he’s getting 


every last bit of nutrition 
he needs. 

Did you know that 
ounce for ounce, Tender 
Vittles has twice the 
protein of most leading 
cans? 

And yet to give my 
cat all this nutrition, all I 
have to do is open a 
pouch and pour. What 
could be easier? 


Purina 


For your pet's health see your veterinarian requiarly 





Tender Vittles tastes so good, 
thank goodness it's good 


him. 


I guess the only : 
hard part about serving 
Tender Vittles is deciding 
which of their 8 delicious 
flavors to serve. 
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4966 or call the county health office. 
15. Flood Insurance Coverage. Most 
homeowner insurance policies don’t 
cover losses from flood, and yet there 
are about 20,000 ‘‘flood-prone’’ com- 
munities in this country. What do you 
do if you bought property in a flood 
plain? Call the Government's toll-free 
National Flood Insurance hotline. 
Right now about 16,200 communities 
are eligible for low-cost, Federally sub- 
sidized flood insurance, and yours may 
be one. The number is (800) 424-8872; 
it’s operated from 9 A.M. to 5 P.M. 
Monday through Friday. 

Any insurance agent can issue you a 

policy. For more details about the pro- 
gram, you can also write Federal In- 
surance Administration, 451 7th St., 
S.W., Washington, D.C. 20410. 
16. Insurance Against Crime. In 
some neighborhoods it’s difficult to get 
burglary coverage on home insurance 
policies. Because of this, the Govern- 
ment offers special Federal Crime In- 
surance in 26 states where this kind of 
protection is hard to come by. 

To date, over 54,000 policies for 
a maximum residential coverage of 
$10,000 have been written. Don’t con- 
fuse this coverage with typical home 
insurance policies that cover fire, lia- 
biliry and mysterious thefts. Federal 
Crime Insurance is available through 
local insurance agents. For more in- 
formation, call the Government’s toll- 
free number, which is also used for 
claims. It’s (800) 638-8780; in Mary- 
land, call collect (301) 652-2637. Or 
write for an application to Federal 
Crime Insurance, P.O. Box 41033, 
Washington, D.C. 20014. 

17. Help For Small Businessmen. 
Have you ever thought of starting your 
own business? Do you own one now? 
If your answer to either of these ques- 
tions is yes, you're a perfect candidate 
for the services of the Small Business 
Administration. Over 130 free pamph- 
lets designed to help small business- 
men are available from the S.B.A. To 
get a list of these publications, call their 
toll-free number: (800) 433-7212; in 
Texas, call (800) 792-8901. Hours are 
8:30 A.M. to 5 P.M. C.S.T. Or write to 
the S.B.A., P.O. Box 15434, Fort 
Worth, Tex. 76119, 

18. Tax Help. Chances are the last 
thing you want to think about during 
the summer season is taxes, but now 
is probably the best time to get free 
tax help from the I.R.S. For instance, 
say you're selling your house next 
month and want to avoid paying taxes 
on your profits, you can find out how 
long you have before you must rein- 
vest in another home by calling the 
local toll-free IL.R.S. information num- 
ber. Any other questions you have 
concerning legal deductions, estimated 
tax payments or new legislation can be 
answered too. The toll-free number in 
your area is listed in the phone book 
(or call the toll-free operator line— 
(800) 555-1212). 

19. Consular Services for Overseas 
Travelers. More young American 
people are traveling outside the United 
States this year than ever before, ac- 
cording to the Bureau of Consular 
Affairs. And with many venturing into 


out-of-the-way places, there’s a greater 
robability ef icding touch with folks 
ick home. 

Last year, more than 250 Foreign 
Service posts and Department of State 
Consular Services assisted in more than 
18,000 overseas cases including deaths, 
missing petsons, arrests and _ special 
emergency financial assistance. If you 
require the services of the Bureau of 
Consular Affairs, call: (202) 632-5225 
from 8:45 A.M. to 1 P.M. Monday 
through Friday (during non-office 
hours call (202) 655-4000). 

When you call, be prepared to give 
information and identification regard- 
ing yourself (the interested party), as 
well as information and identification 
regarding the person you’re concerned 
about (this would include itinerary, 
purpose of the trip, passport number). 

It pays to plan ahead. The following 
booklets can help: Your Trip Abroad 
and Travel Tips for Senior Citizens. To 
get them, send your request on a post- 
card to: Correspondence Management 
Division, Bureau of Public Affairs, U.S. 
Department of State, Washington, 








D.C. 20520. Both are free. 

20. Three Great Directories. Last 
but not least, here are three directories 
you can get absolutely free from Uncle 
Sam. The Consumer Information Catalog 
lists hundreds of interesting and useful 
booklets and brochures, available at 
little or no cost from the Consumer 
Information Center. To get it, send a 
posters with your name, address and 

IP Code to Consumer Information 
Center, Pueblo, Colo. 81009. 

Another great freebie is the Consumer 
Resource Guide, which includes a com- 
plete listing of Federal, state and local 
agencies and Federal Information Cen- 
ter phone lines, as well as a section on 
how to get action on consumer com- 
plaints. To order, send a postcard 
marked Dept. 532G to the C.I.C. at 
the above address. 

For lovers of Native American crafts, 
the Source Directory of Native American 
Owned & Operated Arts & Crafts is an 
authoritative guide listing businesses 
and their products state by state. To 
get it, send a postcard marked Dept. 
680G to the C.I.C. (address above). @ 





NEW RULES FOR MONEY MANAGEMENT 
From page 44 


that if recent trends continue, in 10 
years the cost at a state school will be 
$7,000 annually, or $28,000 for four 
years. If you have an eight-year-old and 
Start saving right now, you have to put 
aside $172 every month from now on 
to meet this goal: Double this ($344) 
if you have two children, and quadru- 
ple it ($688) if you’d like to send both 
of them off to Ivy League schools. 

Realistically speaking, even if both 
parents work, it is impossible for most 
families to meet these kinds of savings 
goals in the face of today’s prices. Nev- 
ertheless, many mothers believe that 
this is where a ioe part of the family’s 
second paycheck should go, and they 
feel guilty when it ends up spent at 
the grocery counter instead. 

We suggest that rather than let in- 
flation frustrate your plans for getting 
the kids faroudh college, this is one 
place where inflation can actually work 
for you. 

For example, assume that right now 
your daughter is starting a four-year 
nursing-degree program and plans to 
borrow $10,000 to help pay her bills. 
The bank tells her that 10 months after 
graduation, when she must start repay- 
ing her loan, her monthly installments 
will run $116.11 for 10 years. This will 
be a hefty slice of the $1,000-a-month 
beginning-salary that nurses are now 
earning in your community and you 
are concerned. However, remember that 
inflation not only means higher prices, 
but also higher wages, so the odds are 
that five years from now, assuming 8% 
inflation, her starting salary could be 
$1,460, making it much easier for her to 
meet those monthly payments. 


MYTH 4: You need life insurance 
equal to five times your annual in- 
come in order to protect your family 
properly. Experts question this rule on 
two grounds. First, it’s possible that 


ou could protect your family much 
hehe by using the money that would 
otherwise go to pay insurance bills to 
buy something else. For example, if 

our 40-year-old husband is now earn- 
ing $20,000, you'll find that a $100,000 
whole life insurance policy could cost 
you $1,800 a year, or $150 a month. It 
might be more sensible financially to 
use a good chunk of that $150—say 
$100—to meet mortgage payments on 
a house you might otherwise be unable 
to carry. This would leave you with 
only $35,000 of insurance ($50 a month 
premiums), but you’d also have the 
house, and assuming inflation con- 
tinues, the house could appreciate 
enough over the years to compensate 
in good part for the insurance you 
didn’t buy. 

Another reason for reducing insur- 
ance coverage involves a second line of 
defense that most families have in case 
the chief breadwinner dies, but which 
many might not recognize. A man 
earning $15,000 with three dependents 
brings home about $13,000 ede taxes. 
If he dies, leaving two young children 
and a non-working wife, tax-free Social 
Security payments to the family will 
run around $12,000 a year. Given the 
fact that the family will need somewhat 
less to live on now, they should be able 
to maintain their standard of living 
on these Social Security payments alone 
without any further insurance money. 
Moreover, there’s another backup. 
Most women today are equipped, both 
in skills and in attitude, to handle a 
job, and this represents a potential 
source of income (if not immediately, 
then later on) if the primary wage 
earner dies. 

Obviously, a healthy stack of life in- 
surance policies gives a feeling of 
security. Practically speaking, however, 
a family should consider whether it has 
enough outside resources—Social Se- 
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A deliciously light snack cracker treat 
made with real sesame 
and wholesome whole wheat. 


TO THE RETAILER: Coupon will be redeemed for 10¢ plus 5¢ for handling when you comply with offer 
terms. Any other application constitutes fraud. Invoices proving sufficient purchases of this product 
to cover coupons presented must be available on request. Consumer to pay applicable sales tax 
Coupon may not be assigned or transferred by you. Coupon void when presented by outside agency 
or broker or where use is prohibited, restricted or taxed. Good only in U.S.A. Cash value 1/206. Mail 
to: Nabisco, Inc., PO. Box 1754, Clinton, 
lowa 52734. Only one coupon redeemed 
per purchase. COUPON EXPIRES 7/31/80. 
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relax. They’re kind to chrome, don’t have to. And they 
They dig in fast to porcelain, even fiberglass. can’t wait to get on 
give dirt the brushoff. So give your bathroom 
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© Philip Morris Inc, 1979 


Regular: 15 mg’ ‘tar;’ 1.0 mg nicotine av. per cigarette, FIC Report May'78 
Menthol: 15 mg’’tar;’ 1.0 mg nicotine av. per cigarette by FIC Method 


Warning: The Surgeon General Has Determined 


That Cigarette Smoking Is Dangerous to Your Health. 





(GRASS COURT CHAME 


WAIT ‘TILT FINISH 
MY SARATOGA 











curity, a wife’s working experience—so that it might feel 
comfortable using the money it is sending to the insurance 
company for other things it wants and needs today. 


MYTH 5: You should keep six months take-home pay 
in your savings account (in case something awful hap- 
pens). This is a throwback to earlier times when the threat of 
losing your job or coming down with a serious health problem 
hung over every family. Today almost all American households 
have significant protection against these risks. 

First, there’s unemployment insurance. In New York State, 
for example, if you have two dependents and earn $250 a 
week, your take-home pay now runs around $200; if you lose 
your job, you can count on $125 a week tax-free from unem- 
ployment insurance. Second, in many families there are two 
wage earners, so that some income continues even if one job 
is lost. Finally, company disability insurance and wage con- 
tinuation plans provide income if you are unable to work 
because of illness or accident. And most of us have medical 
plans, which cover a large part of doctor and hospital bills. 

In brief, should a disaster occur, you don’t have to rely on 
your savings alone to replace your lost pay, because income 
will start flowing in from these other sources. As a result, an 
emergency savings account of two months’ pay will probably 
bridge the gap even if you don’t work for as long as a year. 


MYTH 6: Rent until you have enough saved for a big 
down payment. Then wait to buy until you find exactly 
the right house. On the surface, this seems like excellent ad- 
vice, because the higher the down payment, the less you'll be 
paying in interest. For instance, a $40,000 condominium pur- 
chased with $5,000 down and a 30-year, 10% mortgage will cost 
$110,557.60 by the time you've finished paying it off. If you 
buy the same condominium with $15,000 down, your 30-year 
payments will total only $78,984. Furthermore, moving is ex- 
pensive, so if you wait until you find your dream house the 
first time you buy, you'll save the money and hassles that mov- 
ing a second time involves. 

The only problem with this ‘“‘old rule” is that as you wait 
to build up your down-payment money or to find that ideal 
home, the housing market could be running away from you. 
During the last few years, for example, the typical $40,000 
home has been increasing in price by over $5,000 a year. There- 
fore, a better solution is to get plugged into the housing 
market as soon as you can, even if it means buying a less-than- 
perfect home (a smaller house, or one with very little land, or 
condominium apartment rather than a single-family house). 
Then, in a few years when your income is higher and you find 
that dream house, you'll be able to afford it. It will cost more 
than it does now, but the value of your original home will have 
increased enough to compensate for the higher price. 


MYTH 7: Watch out for investments that promise very 
high returns—they’re bound to be risky. Traditionally, 
Americans have kept their savings in passbook accounts earn- 
ing around 5% or 514%, and have had a healthy distrust of 
investments which promised a yield of 9% to 10%. Today, 
however, you can earn these higher interest rates on invest- 
ments that carry much the same kind of Government guarantee. 

For example, there are Treasury Notes, sold about once a 
month by the Federal Government, which are available in lots 
of $5,000 and sometimes $1,000 and were paying almost 10% 
in mid-1979. Write to the Treasury Department, Bureau of 
Public Debt, Securities Transaction Department, Washington, 
D.C. 20226 for information on how and where to buy them. 

The key point here is that with inflation running at 10%, 
you can’t sit back and settle for 5% on your savings just be- 
cause you aren’t familiar with alternative investments. Recog- 
nize that higher yields don’t necessarily mean more risk. 


MYTH 8: If a wife works, live on the husband’s salary. 
After all, you can’t count on her income continuing for- 
ever. The statistics simply don’t bear this out. Today, about 
half of all married women have jobs. Working mothers actually 
outnumber those who stay home, and the likelihood is that 
any woman holding down a job at present will continue to do 
so for a large part of her life. By recognizing this now, and 
budgeting on the basis of two incomes, you can take steps 
necessary to protect your family against inflation: For example, 
you can buy a house, which you could not afford if you felt 
you had to budget on the basis of only one income. a 
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Birthcontrol 
Now tS as simple as this. 
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YEP BOUNTY'S 


THE QUICKER PICKER \ TERRIFIC! 
UPPER! SEE HOw EVEN / BUT WHAT 
HALF'S GETTING < ABOUT OTI pct 
STHAT SPILL ) TOWELS? 





ROSIE, YOU'VE GOT 
THE SECRET OF SPEED! 

THAT MUST BEA . * 

WORLD RECORD! 


a { WATER,ROSIE ! 


! JUST DID 
S MILES! 


RIGHT, JANIE! 
BOUNTY’S THE 
QUICKER PICKER 
UPPER! HALFA 
SHEET’LL 
PROVE IT! 
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Vortable Crafts to Make Anywhere 


Wherever you're bound, however you're getting there, we've got some marvelous crafts to 
take right along with you. No kidding—everything on these pages is designed with portability 
in mind. There's a fabulous rug to hook, square by square (just put canvas, yarn and latch 
hook in your bag and you're set). And, believe it or not, you can weave while traveling—our 
cardboard loom is the secret. To keep kids from fidgeting while vacation-bound, we've come 
up with cuddly sock dolls to make. We've even got crocheted motifs you can stitch, one by one, 
on a bus, train or plane. So, pack up your project and hit the road! Order how-to's, page 112. 


A crocheted afghan or coverlet is the perfect take-along craft, especially when it’s worked 
square-by-square, like the one shown here. Pineapple-motif squares are done first and 
crocheted together. Then all you have to do is add a touch of color with rosettes. 














SEE BUYER'S GUIDE, PAGE 132 »>> 
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Porta le 
wratts 


A rugis probably one of the 
last things you'd think of as 
portable, but here are two 
that more than qualify. Erica 
Wilson has designed each for 
“take-along” ease. The lovely 
latch hook rug is worked 
square by square, and you 
can do as few or as many 
squares as you wish. In 
contrast to the pile texture of 
the squares are the quick 
point borders, doneina 
Greek-inspired olive-branch 
pattern. The borders are 
worked in strips, making 
them perfect for 
neediepointing on-the-go. 
The entire rug is then stitched 
together and will be a 
welcome addition to any 
home. Our geometric bargello 
rug (inset) is quick to do—the 
various stitches form the 
pattern as you work. The 
small size (22”x50’) makes it 
an ideal throw and a perfectly 
portable craft. To order 
how-to's, see page 112 











pur 


~ ERICA WILSON’S 
SPECTACULAR RUGS TO HOOK 
AND NEEDLEPOINT 


BILL McGINN 
SEE BUYER'S GUIDE, PAGE 13 2 
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WEAVE 
THESE SMASHING 
DECORATIVE 
ACCENTS 


ci 





Crafts 


| 
These amusing sock dolls are so easy to make, even the t 
kids can do the stuffing and sewing! There are the 
Eggplants, Senior and Junior, and the Pea who seems to 
have left his pod, Then, showing their true stripes, are a | 
Beetle, Worm (wearing a roll-cuff hat) and Caterpillar. } 
The Rabbit, Frog and Chick are made from fluffy slipper 
socks and, like the others, are very, very huggable! Why | 
not pack the makings—socks, bits of felt, stuffing, needle 
and thread—on your next car trip? Probably the most 
difficult thing will be deciding which dolls to make first! 


It used to be that when one thought of weaving, it meant 
working on a huge loom. But now, there's a super-simple 
method. With a cardboard loom you construct yourself 
(to make things even easier, order our pre-notched 
pressboard pieces for your loom—see page 112), you 
can make place mats, chair seats, pillows and more. 
We've done ours in graphic plaids; once you get more 
proficient, you can make up your own designs. To 

order directions, turn to page 112. 





DESIGNS BY MILLIE HINES. 
PHOTOS BY BILL McGINN, 
SEE BUYER'S GUIDE, PAGE 1 3 2 
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Even if you're always on the move—and who isn't these days—there's no reason 
toleave your crafts at home. You can crochet these varied motifs in transit; when 
you've got 127 of them, you'll have a spectacular mosaic afghan! The 45”x60” 
size makes it an ideal throw for a couch or bed. If you want to stop short of 127 
pieces, you can come up with a vest or jacket. (As you can see, the border on the 
afghan, when folded in half, becomes the border on the jacket. That's versatility!) 
You can also make a beret or a tote that’s roomy enough to carry your crafts. 
Vary the color combinations to suit yourself—and then let your imagination run 
wild! To order complete crochet instructions, see page 112. 
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CROCHET 
A MOSAIC 
AFGHAN- 
AND MUCH 
MORE! 


SEE BUYER'S GUIDE, PAGE 13 2 
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STENCIL DESIGN AND INTERIOR DESIGN BY ANNE COOPER DOBBINS 





36 
DECC IRATING IDEAS 


WELL WORTH COLLECTING AND COPYING 


Stamps, china and antique furniture aren’t the only things worth col- 
lecting—imaginative and practical decorating tips are just as valuable. 
They make the difference between a room that’s just okay, and a place 
that’s really special. The house on these pages illustrates what we mean. 
It’s absolutely loaded with personality—and overflowing with ideas on 
how to maximize space, mix old and new, turn boring into beautiful. As 
for the stamps, china and the like, our handy, pull-out Pocket Guide to 
Collectibles, here, is jam-packed with useful tips and information. 









THE LIVING 
room (opposite) is 
small but very 
inviting, thanks 
to clever plan- 
ning. (3) The first trick was to 
create a sunny plant alcove 
(right) from an unused door- 
way. This was accomplished by 
replacing the original wooden 
door with a tempered glass 
one, installed flush to the 
outer wall. Result: a bright 
nook where plants thrive. 
More do-it-yourself revamping 
is seen in the flooring. (4) Self- 
stick gray tiles cover up old, 
worn floors beautifully. Used 
here and in the kitchen and 
dining areas, they create a 
handsome overall look. (5) To 
make the room look larger— 
without making it stark and 
cold—French  vanilla-toned 
paint was chosen for the walls 
and ceiling. Notice how much 
warmer it is than white paint. 
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THE ENTRYWAY, with its nar- 
row, dark stairway could have 
been unattractive and drab but 
a little ingenuity brightened 
things up. (1) The solution 
was to stencil the walls* This 
design of sunflowers and cat- 
tails opens up the space vis- 
ually and also camouflages 
fingerprints—a big problem in 
a high-traffic area like this. An- 
other illusionary trick is to (2) 





WALK INTO THIS ROOM and 


strip dark-stained (or painted) 
wood to its natural color, then 
coat with low-gloss_ poly- 
urethane for protection. The 
stairs and door were treated 
this and the mellow 
golden color gives a wonder- 
ful warming effect to the area. 
76 FAMILY CIRCLE 8/7/79 


way, 





you immediately feel comfort- 
able and welcome. The secret? 
A unique blend of yesterday 
and today that has something 
to say to everyone. (6) The 
sofa, for example, is an old 
church pew which calls to 
mind a picture of men and 










AND MAJOR APPLIANCES THROUGHOUT HOUSE FROM 


er Tees ee. 








® Buy it because you like it, not because it is a bargain or because you 
we ; 
Expect it CO increase in value. 


@ Search for the marks on silver, glass, pottery; open drawers of chies 
Always carry a magnifying glass and a flashlight. 





® if you don’t know more about the antique than the dealer, be sure 
you know the reputation of the dealer. Don’t be afraid to ask questions. 





Study prices at shows, shops. Buy a current price book on antiques. 
Read books, magazines, trade papers, 


: . . “ie < “ 

® Don’t believe in fairy cales. Legends add interest but no value, If the 
piece is not accompanied by written documentation, the history is 
meaningless, 


: f : 

® Auctions take practice. Examine the merchandise carefully before the 
sale, write down your maximum bid, don't succumb to “auction fever” 
land overbid. 





® Don’t buy antiques that have been altered extensively by refinishing, 
Tepainting, repairing, or adaptation for new use. 


1 


Check thoroughly for condition and repairs. Broken china and glass is 
of little value; minor repairs on furniture are OK. 
} 





pn ‘ ‘ F 
‘4 The best time to buy an antique is when you see it 
® Watch out for reproductions. 


. If you make a mistake, consider it thoney well spent on your antiques 
education, 


Antiques are bargains if you can buy before the crowds discover them. 
Trust your own interests when buying. 
32 
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PHOTOS BY BOB STOLLER 
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DECORATING IDEAS 


WELL WORTH COLLECTING AND COPYING 


Stamps, china and antique furniture aren’t the only things worth col- 
lecting—imaginative and practical decorating tips are just as valuable. 
They make the difference between a room that’s just okay, and a place Jo | 
that’s really special. The house on these pages illustrates what we mean. PF 
It’s absolutely loaded with personality—and overflowing with ideas on ) 
how to maximize space, mix old and new, turn boring into beautiful. As 
for the stamps, china and the like, our handy, pull-out Pocket Guide to 
Collectibles, here, is jam-packed with useful tips and information. 











newspapers offer antiques by mail. One paper chock-full of for-sale and 
trade advertisements is “Antique Trader,’ P.O. Box 1050, Dubuque, 
Jowa 52001. Other papers~such as “Maine Antique Digest,’ RFD 3, 
PO. Box 76, Waldoboro, Me. 04572—feature articles that analyze 
regional sales and price trends. There is even a monthly newsletter, “On 
Antiques and Collectibles}? RO. Box 22200, Beachwood, Ohio 44122. 

Consult the newest price books for the price of an object similar to 
one you plan to buy. Kovels’ Complete Adtiques Price List (Crown) lists 
thousands of prices with pictures and short descriptions. “Antiques 
Trader Price Guide to Antiques” is a quarterly magazine with the same 
format. 

It is almost impossible for a beginner to judge the worth of an 
antique. Therefore, first purchases should be made like any others for 
the home: Don’t pay for age but, rather, for the object’s appearance and 
usefulness, 

This special pocket guide to collectibles lists items most popular 
with collectors as well as helpful hints about markings, fakes, prices, 
clubs and newspapers devoted to certain artifacts, More experienced 
collectors will find added information in the books suggested. 

Well-selected collectibles and antiques increase in value while 
being enjoyed. Reproductions do not. Looking for and living 
with collectibles can add an extra measure of pleasure to your home 
and your life. 


ning. (3) The first trick was to 
create a sunny plant alcove 
(right) from an unused door- 
way. This was accomplished by 
replacing the original wooden [7 
door with a tempered glass | 
one, installed flush to the 
outer wall. Result: a bright 
nook where plants thrive. 
More d -it-VO sc ampin 








RALPH and TERRY KOV EL have written 33 books about antiques. Theit 
nationally syndicated column appears in more than 160 newspapers. As you 
might expect, they are avid collectors who live with antiques. 
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TEXTILES | 





Linens were a valuable x 

" possession during the 18th century. 
The 19th-century housewife continued 
weaving and spinning cloth until the mid-century, when factory-made | 
textiles and itinerant weavers eased her burden. Early textiles 
representing hours of labor-are now of great value. 





Lace (1700-1900): Handmade lace of numerous varieties~ usually 
collars, cuffs, trim on dresses. 

Printed Fabrics (1700-present): Block printed, roller printed, other 
types resemble the modern variety. Most easily dated are historic 
subjects, political campaigns, world’s fair designs. 








Quilts (1775-1885): Small pieces of fabric joined in geometric designs, 


Woven Coverlets (1800-1890); Geometric or patterns of birds, flowers, 
buildings. Two or three colors, often from home-dyed wool, Blue 
coverlets are the most commonly found today. 


Table Linens (1820-1950): Homespun cloth with small checks, linen 
cloth with woven red or blue border and fringed end, embroidered or 
appliqued tablecloths, towels, napkins, 


Crazy Quilts (1875-1900): Random shaped and spaced patches. 


NAMES TO LOOK FOR: Maker’s name and date in corner of 
woven coverlets, 


NEWEST FADS: Old clothing to be worn today, especially (1900) 
lace-trimmed dresses, beaded purses. Wild Hawaiian pattern shirts, thin 
neckties of the 1950s. 
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NEWEST FAD: Art Nouveau pieces. 


TIPS: Clean pewter with any good commercial metal polish. Do not 
use an abrasive cleanser. 


DANGERS 

® Repairs are difficult, expensive. Never buff pewter. 

@ “Sick” pitted pewter can’t be saved. 

# If silver-plated Britannia is stripped to the pewter, dark handles or feet 
will never match, 


PRICES: Pre-1850 signed pewter, $50-$5,000, Art Nouveau, $25-$200. 





Painted tin or toleware; “spelter)’ the white metal used for large 
figurines and lamp bases (1870-1930); hardware, tools, brass, copper, 
iron, aluminum (1900-1950), 


NEWEST FAD: Hammered aluminum (1930-1950). 


NAMES TO LOOK FOR: Roycroft, Dirk Van Erp, Heintz. 


TIPS i = 
® Old brass pieces are heavier than new brass. )) 
_ ® Silver-plated Britannia may be replated, lego Spal J 
~ © Good repairs are acceptable. ay | j 
; | ot a PA ( {( 
DANGERS } \ « 


_ ® Repainting painted tin or toleware lowers value. ¢ ) 


PRICES: Pre-1880 painted tin, $100-$800; other metals, below $100. 
. 28 
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ADVERTISING ART 





Just about everything from a country store of the 
1840-1930 era is popular with advertising art 
collectors. Most valued samples of carly advertising 
art include: posters, coffee grinders, spool 
cabinets, counters, bins, boxes, cans, packages, 
tin trays, advertising figures, cash registers, gaming devices. 





NAMES TO LOOK. FOR: Coca-Cola, Planters, Moxie, Somers (tin 
maker), Heinz, Jell-O and Kellogg, 


NEWEST FADS: “Go-withs” (openers for fruit jars, etc.), pewter ice 
cream molds. 


TIPS 
© Advertising picturing ladies, Blacks, dogs, sports, the flag or hunting 
scenes are favored. 
© Paper labels, tin or wooden signs are relatively inexpensive. 
® Tobacco or beer items and well-known brand names sell high. 


DANGERS 
® Don’t repair, refinish or change condition. It lowers value. 
® Many reproductions of signs and tins 


PRICES: Record price, Coca-Cola sign, $1,000; tin signs, $250-$700, 
paper signs, $50-$200; tins, $2--$850; other, if large enough to use as 
furniture, $100-—$1 000; if small gadget for wall, $1-$100. 


BOOKS 
Over the Counter and on the Shelf, Laurence Johnson and 
Marcia Ray (Charles Tuctle). 
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Stamps, china and antique furniture aren’t the only things worth col- 
lecting—imaginative and practical decorating tips are just as valuable. 
They make the difference between a room that’s just okay, and a place 
that’s really special. The house on these pages illustrates what we mean. 
It’s absolutely loaded with personality—and overflowing with ideas on 
how to maximize space, mix old and new, turn boring into beautiful. As 
for the stamps, china and the like, our handy, pull-out Pocket Guide to 
Collectibles, here, is jam-packed with useful tips and information. 
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inviting, thanks 
to clever plan- 
ning. (3) The first trick was to 
create a sunny plant alcove 
(right) from an unused door- 
way. This was accomplished by 
replacing the original wooden 
door with a tempered glass 
one, installed flush to the 
outer wall. Result: a bright 


nook where planes thrive. 
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Magazines (1880-present): Most valued—Top authors, movie stars, DANGERS: Rare items have been reproduced. 
illustrators, paper dolls, advertisements, early National Geographic. 


a , : . : SES: Pennies to thousands. 
Comics: comic strips (1897-presenc); comic books (1934-present). Most slag aot ae Ae Pellicer 


valued—First issues Marvel, Action, Detective, Superman. Record price, 
$7,500 for Marvel, No. 1. 


x & aN Lo 
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Paper Dolls: found in special booklets, pages of magazines, advertising 
giveaways. Most valued— Uncut dolls. 


BOOKS 
Children’s books— Book Collecting, Richard Booth (House of 
Ratiech bles, ODEN, oe 35630). i 


House: : 
Magazines—Old Magazine Price Guide, Richard Clear (LW Promotions, 
Box 69, Gas City, Ind. 46933). 
Postcards— Picture Postcards in the United States, George and Dorothy 
Miller (Clarkson Potter). 
Pulps— Cheap Thrills, Ron Goulart (Arlington House). 
\ General— Metropolitan Museum of Art Bulletin, 
Spring, 1976. 82nd St. and Fifth Ave., 
New York, N.Y. 10028. 





“Pulps” (1920-1950): cheap fiction magazines; detective, sea, western 
and other stories. Most valued~‘Tales of Magic and Mystery published 


927-1928, five issues in all. oat vin . x ; 
eer teye saneres A028) Official Guide to Paper Americana, Hal Cohen 


(House of Collectibles, Florence, 
Ala. 35630), 


Big Little Books (1934-1940s); 4” x 6” books, comic, movie, action 
stories. 

Miscellaneous: ticket stubs, report cards, stock certificates, business 
cards, menus, orange wrappers, scrapbooks, matchbooks, ete. 





NEWEST FADS: Original drawings of comic strips, illustrated 
certificates of membership in fraternal organizations to be filled in with 
modern name, stock certificates, 


TIPS: Condition, rarity, amusement value, and historical value all 
determine price. 
16 : 








women in their Sunday best. 
Lots of throw pillows and a 
foam cushion covered in a col- 
orful print give it a contempo- 
rary feeling. (7) In front of it 
sits an antique shirt box—now 
a very practical coffee table 
that doubles as a storage chest. 
(8) The red pony, once a 


THROUGHOUT HO! 


child’s toy, is a guaranteed con- 
versation piece that lends a bit 
of whimsy to the room. It also 
shows how easy it is to in- 4 
tegrate favorite collectibles 
into your decorating 
scheme because it’s not 
displayed at all, just used as 

an intriguing accent. (9) * 


SEE BUYER'S GUIDE, PAGE 13 2 *HOWTO'S FOR THE STENCILING AND CUSHION, PAGE 111 


SE FROM JCPENNEY. 


Old books and other collec- 
tor’s items like the rusty toy 
engine are shown off in a 


around the window. (10) 
And to make super use of 
all available space, other 

y collectibles are placed on 

the deep windowsill. It’s a 


PHOTOS BY BOB STOLLER 


natural display shelf. (11) 
New accessories that comple- 
ment all the quaint pieces in- 
clude a pharmacy and a ginger 
jar lamp, several baskets, brass 
candlesticks. (12) Tying every- 
thing together is a kilim rug 
in earth tones that blends well 
with the different finishes. > 
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THE KITCHEN/DINING area is 
proof that you can have charm 
and practicality at the same 
time. The reason for its success 
is well-planned use of space— 
it’s the key behind the whole 
spacious look. (13) The 
owners knocked down a wall 
dividing the working and eat- 
ing arcas to create one free- 
flowing room. (14) Keeping 
furniture and accessories to a 
minimum adds further to 
the feeling of lightness and 
space. For instance, the din- 
ing area consists basically of a 
table and chairs set beside a 
window. The nearby counter 
acts as a buffet; the sill displays 
pewter; a simple narrow 
slatted blind serves as a win- 
dow treatment. (15) Color 
brings interest. The ladderback 
chairs are painted a bright 
cranberry to contrast with the 
pine table. More contrast is 
seen in the porcelain bowl 
used as a centerpiece and the 
painted trim around the window. 
(16) Old breadboards and 
a copper pot are hung from a 
clever peg-and-strip system* 
) you can install yourself 
(more on that, following). 
Their simple shapes give 
a striking, graphic effect. 


FLOORING THROUGHOUT HOUSE BY ARMSTRONG FORMICA” BRAND LAMINATE, 





THE WORK AREA of the 
kitchen is a marvel of effi- 
ciency and a super example of 
how planning pays off. (17) 
For maximum _ storage, 
counter-height cabinets were 
installed along the length of 
the room, painted gray and 
topped with white laminate. 
(18) An open-shelf system 
built around the refrigerator 
gives more storage space. (19) 
Cookware and utensils are 
hung from the peg-and-strip 
system mentioned earlier. This 
is a do-it-yourself project in- 
spired by Colonial kitchens. To 





"HOW-TO'S FOR THE PEG-AND-STRIP SYSTEM AND ROLLING WORKTABLE, PAGE 111 





i 


put up pots and pans, use a 
ring and S-hook and loop over 
peg; to hang utensils, drive a 
nail right into strip. (20) The 
rolling worktable* in the cen- 
ter of the room is another easy 
project. Just top an old table 
with a butcher block slab and 
add casters to the legs. (21) 
Finishing touches include 
both the aesthetic (collectibles 
like the old high chair and 
handmade walking sticks) and 
the practical (a rag rug; 
bunches of garlic, red onions, 
and string bags of produce 
hung on the walls). 















































































SLEEK, FUNCTIONAL 
and extremely pretty, 
this bathroom is 
crammed with -.- 
great ideas. Some 





are for show, some \— 
for practicality, all are low- 
cost. (22) The clean, finished 
look of this room owes itself 
to a ncat built-in system of 
cabinets and shelves on the 
wall above the sink. (23) 
Wooden dowels, placed within 
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the system (and also next to 
the tub), are a super alternative 
to ordinary hooks or store- 
bought towel racks and rods. 
(24) A strip of makeup lights 
installed above the mirror adds 
a dramatic touch, and provides 
light you can really apply 
makeup by! (25) Another 
very practical idea is the lami- 
nate counter that extends 
from the sink to over the 
toilet tank (portion above the 
tank is removable for repairs). 
(26) The same laminate 
covers the walls to chair-rail 
height, disguising a poor plas- 
ter job and creating an attrac- 
tive, wipe-clean surface, (27) 
: For a lovely country effect, 
the rest of the wall is pa- 
pered in a tiny mulberry 
., print. (28) Shelves, cab- 
inets, even the old claw- 
foot tub are painted a soft 
buff color—a nice comple- 
ment to the wallpaper and a 
change from the usual bathroom 
white. (29) Great inspiration: 
Old-fashioned table legs painted 
buff were added beneath the sink 
for a charming vanity effect. 


THIS BEDROOM, complete 
with cozy alcove and comfort- 


able rocker, is the kind of 


haven all bedrooms should be. 
(30) The sleeping alcove is an 
easy project that’s adaptable to 
almost any room. All you do is 
build: two closets out from the 
wall and install a captain’s bed 
in between. (31) To further 
emphasize the alcove effect, 
the walls and ceiling are pa- 
pered in a tiny print, with a 


FORMICA BRAND LAMINATE 





darker, bolder print used as a 
border. (32) Add several 
throw pillows and the sleeping 
alcove doubles as daytime seat- 
ing. As for the rest of the 
room, it’s just as cozy as the al- 
cove. (33) Across from the 
bed is a new rocking chair 
with an old-fashioned look, 
draped with an old patchwork 
quilt. (34) Also in the old- 
time mood is an antique sew- 
ing basket used as a planter. 
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(35) The corner cabinet is a 
nifty salvage idea. It’s made 
from the doors of the original 
kitchen cupboard. They were 
stripped, reassembled and at- 
tached to the walls to form an 
extra closet. (36) Accessories 
are natural: a sisal rug, a 
wicker hamper that’s used as a 
table, off-white curtains. Even 
the floors have a natural look. 
They were stripped and given 
a polyurethane coating. 
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FLOWERS 


’N’ THINGS | 


FABULOUS 
ARRANGEMENTS TO 
MAKE IN 
MINUTES 
















Believe it or not, you don't need ex- 
pensive flowers and cut-crystal vases 
to make absolutely spectacular ar- 
rangements. Look at what we did 
with flowers from the garden and 
field, using containers from the 
kitchen, dime store—even the vege- 
table garden! (1) Saucy Centerpiece 
combines petunias, zinnias and ivy in 
a silver sauceboat. (2) Punch Boul Set 
holds delphiniums and roses, with 
mini bouquets arranged in the cups. 
(3) Bread Basket turns container 
when you fill it with curly parsley 
and bright red geraniums. (4) Pretty 
Plastics make a colorful combo with 
French marigolds, zinnias, pach- 
ysandra and arborvitae. (5) Rea/ Pep- 
per Pots hold marigolds, yellow 
carnations and parsley. (6) Empty 
Liqueur Bottle contains a formal ar- 
rangement of petunias, lilies, ivy PYeve| 
geranium leaves. (7) Pitcher of Flow- 
ers features spectacular red zinnias 
and red-berried branches of wild 
honeysuckle. (8) Antique Arrange- 
ment in a chamber pot is made with 
wild Queen Anne's lace, a few roses 
and a fern branch. For more tips, see 
page 112. By JACQUELINE HERITEAU 
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Like it or not, your hair and makeup say as much about you as 


the clothes you wear and the words you speak. They can signal 
vulnerability or strength, blandness or excitement, reserve or 
warmth. They’re image-makers. You can take them for granted 
and risk getting undesirable reactions, or use them to put across 
exactly the message you want. Here, and following, we tell 
how to project your chosen image, via hair and makeup changes 


that bring about new self-confidence. 


EVERYONE KNOWS that appear- 
ance counts, but have you ever 
considered how much? That 
face you show to the world in- 
dicates more than neatness or at- 
tractiveness; it projects certain 
personality traits. You may 
know that you’re capable, crea- 
tive and intelligent, but if your 
hair and makeup say you're girl- 
ish and coy, it’s going to take a 
lot of effort to change someone's 
mind. 

“Ninety percent of what 
people take in is your body lan- 
guage and facial expression, and 
a key part of that is hair and 
makeup,’ explains Mara Glec- 
kel, who runs image workshops 
for women with Muriel Gold- 
farb, another psychotherapist. 
“Only 10% is what you say or 
sound like.” 

Psychologist Judith Waters, 
who teaches at New Jersey’s 
Fairleigh Dickinson College, 
concurs. ‘‘Society has deter- 
mined that certain looks have 
certain meanings,” she says. “It 
may not be fair, but it’s a 
reality.” 

Take hair, for instance. It is 
commonly acknowledged that 
long hair is sexy, blondes have 
more fun, and gray, on a 
woman—no matter how pretty 
it may be—is old. (On men, it’s 
distinguished.) Shampoo com- 
mercials always seem to feature 
heads of gorgeous, thick. flow- 


100 FAMILY CIRCLE 8/7/79 


By DONNA LAWSON 





ing hair; commercials for house- 
hold cleaning products zero in 
on shorter, thinner haired ladies. 
And even though Farrah Faw- 
cett made a fortune with her 
long mane of sun-streaked hair, 
it is doubtful that many employ- 
ers would hire her as an admin- 
istrative assistant. 

David Daines, owner of Man- 
hattan’s Davian Salon, puts it 
this way: “Hair has a language 
all its own. In certain situations, 


the color and shape of the hair 
can actually help a woman or 
hold her back. 

“A woman with very severe 
short-cropped dark hair may 
make people tense when they 
first meet her, because what she 
is projecting is a tough, mascu- 
line image. On the other hand, 
a woman with wavy blond hair 
may actually be a powerhouse, 
but her soft, feminine appear- 
ance relaxes people and they 



















































































may become more susceptible to 


” 


her. 

The more you think about it, 
the more you'll probably agree: 
hair does talk. While a chignon 
may represent cool sophis- 
tication, a tousled head of curls 
might indicate playfulness. Se- 
verely-pulled back hair usually 
signals rigidity; hair that falls 
over the face or every which 
way, insecurity as well as a care- 
free spirit. Short cuts are often 


PHOTOS BY LEONARD NONES. MAKEUP BY GEORGE NEWELL. HAIR BY DAVID DAINES AND JOSEPH CARLOMAGNO OF THE DAVIAN HAIR SALON. MAKEUP FROM HELENA RUBINSTEIN 
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seen by psychiatrists as marks of 
independence and freedom. 
Why? Because long hair is a 
badge of youth and sexuality, 
and the act of ‘cutting it off says 
“I’m my own person.” 

As for makeup, it has its own 
connotations too. Dr. Waters 
feels that too much makeup, or 
at the other extreme, none at 
all, can be a way of hiding. “Too 
much is frequently an attempt 
to recapture your lost youth,” 
she feels. “A lack of makeup can 
mean poor self-esteem, a cry for 
help, or even sexual restraint, as 
makeup has historically signaled 
an interest in mating.” 

According to makeup artist 
George Newell, makeup can 
help your looks speak more 
clearly, or it can blow your mes- 
sage completely. The woman 
who feels she is coming on too 
aggressively can soften her 
image instantly with delicate, 
feminine makeup shades. And 
sometimes just a bit more 
brightness, a touch more color, 
can liven up another woman’s 
shy, quiet image. 

Intrigued by these profes- 
sional opinions and the fascinat- 
ing concept of image, we 
decided to do some “Image 
Makeovers.” As the first step, we 
arranged for five very different 
women to attend one of Mara 
Gleckel and Muriel Goldfarb’s 
image workshops. The second 
step was a makeover session 
with David Daines and one of 
his top stylists, Joseph Carlo- 
magno, and George Newell. 
The object of the two-part pro- 
gram was to see how each 
woman’s self-image compared to 
how she came across to the 
others and then to help her pro- 
ject the image she wanted by 
changes in hair and makeup. 

The women, with quite vary- 
ing looks, lifestyles and goals, 
included: Helen Poulas, 49; Su- 
zanne Rozenzweig, 32; Judy 
Greenfeld, 36; Cynthia Fergue- 
son, 39; and Susan Goldstein, 
31. 

The first exercise in the work- 
shop was an exchange of first 
impressions by the five women. 








ae 


As you might suspect, reactions 
were very different from each 
woman’s self appraisal. 

Helen, for instance, thought 
of herself as lively and fun. At 
age 49, once divorced and the 
mother of grown children, she 
was now on her second mar- 
riage. She wanted to make a suc- 
cess of that marriage, so it was 
important to her that her bus- 
band find her attractive and de- 
sirable. Yet, the group felt that 
Helen looked matronly, rather 
dowdy, and terribly 
exciting. 

“It seems to me that there is 
a vivacious, glamourous woman 
hidden inside of Helen, just 
craving to come out,” stated 
Muriel Goldfarb. “But now that 
glamour is repressed.” 

“T really do look glamourous 
when my husband and I go 
out,” protested Helen. 

“Ah, but why don’t you look 
that way all the time?” ques- 
tioned Muriel. Was Helen afraid 
to look too attractive? Would it 
conflict with her concept of a 
“good wife?” Helen thought 
about this a minute; then said, 
with new realization, “I guess I 


not 


would feel guilty,’ 

“If it scares you, make 
changes in small doses,’ advised 
Mara. “Be a loving, supportive 
wife at the same time you’re 
emerging with more vibrance, 
and your husband won’t feel 
threatened.” 

Helen was willing to try. The 
group suggested brighter, looser 
hair and bolder makeup. 

What was the outcome? 
Helen’s husband loved her new 
look. He liked the idea that 
other men would find Helen at- 
tractive! To show her off, he 
took her to dinner and dancing, 
and teased her about all the ap- 
proving looks she received. 

While Helen’s image was 
dowdy, Suzanne’s was uptight. 
Her severely pulled-back hair, 
dark liner-rimmed eyes and 
pale, unmadeup face sent a mes- 
sage that said, “Stay away. Life is 
serious. I can’t be bothered.” 

The surprising thing was that 
Suzanne wanted to project a 
soft, feminine warmth. As a 
hard-working editorial assistant, 
she had proved her worth, and 
could afford to relax and enjoy 
more time with her husband, 





small son and friends. 

“I’ve spent my life being se- 
rious and conscientious,” Su- 
zanne told us. “Now I want to 
have fun. I want to get a sense 
of fulfillment doing what I 
choose, rather than what I’m sup- 
posed to do.” 

The problem was that her 
tense, edgy look frightened 
people away. No one really saw 
the warm, lovable Suzanne un- 
derneath. The recommendation: 
more color on her cheeks, a 
softer hairstyle and makeup. 

Suzanne’s new look seems to 
have softened her up as well. A 
week after the makeover she 
told us that for the first time in 
years she was making time for 
herself to have fun. “And, listen 
to this,” she said, “‘the other day 
my husband brought me a bag 
of chocolate kisses, just the kind 
of present I used to like so 
much.” Suzanne made it clear, 
though, why she felt these 
things were happening. “I don’t 
think it’s because of the way I 
look, mind you; a lot has to do 
with how I fee/ about the way I 
look. And I feel softer and more 
feminine.” To page 110 


6 WAYS 

TO HELP BRING 
THE“REAL” YOU 
INTO FOCUS 


1. “Look at your fantasies and 
find the fine red line that runs 
through them,’ says Mara 
Gleckel. “In your daydreams are 
you soft and feminine, when in 
real life you’re tailored and 
conservative? Imagine the way 
you'd like to look, then start 
concentrating on hair-styles and 
makeup which reflect that look:’ 
2. Analyze why you have your 
particular look. Do you shun 
makeup because your mother 
told you it was frivolous? Do you 
wear a certain hairstyle because 
~ you met your husband looking 
% that way? You may discover that 
2 your reasons are faulty—and 
that’s the first step to changing. 
3. Pay attention to the messages 
you get from others. Do people 
treat you as if you were younger 
or older than you actually are; do 
you hear “don't worry your pretty 
little head” when you want to 
discuss seriously the problem at 
hand; are people who don't know 
you well surprised when they 
leam certain things about you? 
Write down these reactions from 
others and study them; then 
decide what you need to change 
to get your preferred reactions. 
4. Define your major goal, then 
your minor ones, and apply this 
information to your image. For 
instance, if you want a better job 
or a new job, perhaps you should 
try for a more businesslike, self- 
assured look. On the other hand, 
if you want to expand your circle 
of friends, maybe you need a 
warmer, more approachable look. 
5. Verbalize your present image, 
but state it in the past tense. 
“When you say ‘I was too cutsey 
or wishy-washy or bland’;’ 
explains Mara Gleckel, “you’re 
already on the way to getting rid 
of that image. Then, state your 
preferred image in the present 
tense—‘l am vivacious, 
competent, poised: This helps 
you to see yourself differently.’ 
6. Think about the outfits you 
feel best in. What is there about 
them that makes you feel good? 
Next, visualize the outfits you 
hate and ask the same question. 
The answers will give you a clue 
to your best image. 
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SEE BUYER'S GUI PAGE 132 
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f you're sturmpéd for a menu for your next party, take a tip 
from successful restaurants all over the country—set up a 
salad bar! It’s easy, relatively inexpensive, and because 
everything can be prepared-ahead of time and guests serve 
themselves, you won't miss-any of the fun. Try your salad 
bar for lunch or dinner, out.on the patio or inside. It’s a great 
way to entertair. And who’ could resist a spread that in- 
cludes Parmesan-Onion Rolls, Herbed Mixed Bean Salad 


A 
: 
Raw Mushroom-Vinaigrette, Molded Country Paté? Crisp 
greens, lots of garnishes and different dressings, such as 
the Low-Calorie Creamy Yogurt Dressing and Provencale To- 
mato: Dressing shown here, round things out. Our recipes 
D 
n 


plus serving tips, start on page 126. By KAY SHAW NELSON 
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You are about 
to meet one gutsy 
woman—who not 
only overcame 

an enormously 
disabling and 
disfiguring handicap, 
but is living a life 
filled with 

boundless energy, 
love and joy! 

By LENOR MADRUGA 
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TRUE-LIFE DRAMA 


ONE 


It was my birthday—Friday, 
March 22, 1974. That evening, 
while enjoying a hot bath be- 
fore a birthday dinner, I re- 
flected on the joys of my life 
at 32. After 10 years of mar- 
riage and two lovely daugh- 
ters, I was still deliriously in 
love with my husband, Joseph. 
We had just completed the 
restoration of a two-story 
Victorian home. And to top 
it off, at the ripe old age of 
32, my career in modeling was 
no longer just a dream but a 
reality. 

On that day, life was total- 
ly good—until that inde- 
scribablemoment when, soap- 
ing my leg, I felt something 
unusual on the inside of my 
left thigh. It was a lump—a 
distinct, hard lump. It didn’t 
hurt and it wasn’t tender, it 
was just there, solid and 
immobile. 

Then with a sigh of relief, 
I remembered that I had cut 
my foot a couple of nights 
before at a dance. “Thank 
God,” I moaned, “‘it’s just a 
gland swelling up due to the 
cut on my foot.” Neverthe- 
less, just to be extra careful, I 
decided to check with our 
family physician. 

The following morning I 
stopped at the hospital so 
that Dr. Brakovec could look 
at the lump. “My God, that’s 
hard—it seems to be attached 
to the pelvic bone,”’ he said. 
Nervously I drew his atten- 
tion to my left foot. “Look at 
the cut—couldn’t the lump 
be a glandular infection?” 
After checking, Dr. Brakovec 
said he couldn’t find any in- 
fection—that was the mo- 
ment I really got scared. 

Dr. Brakovec suggested 
that I stay in the hospital 
overnight because he felt he 
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Since her radical surgery, Lenor has relearned how to 
ride a horse. Here, at her friend Tony Costa’s ranch, she 
helps at roundup time. Tony helped design the leg- 
stirrup Lenor uses to help keep her balance in the 
saddle. Yes, there are moments of depression in 
Lenor’s life, but as she says, “They’re only moments, 
not even minutes, because really | have so much to be 
thankful for’’ Daughters Christianna, 10, and Daniella 


’ 


7, are two of these reasons. Here they cuddle up 
together as she reads them a bedtime story. 


Left: Lenor and her husband, Joseph, relax on the porch of their Tracy, Calif., farmhouse. Lenor had her lifelike artificial limb 
fashioned in Hollywood with the help of Peyton Massey, well-known in the film world for his creation of the Six Million Dollar Man's 
arm. Lenor and Joseph still love to go dancing at a neighborhood spot. Today life is busier than ever. Lenor gives lectures in 
between working at a local radio station, KWG in Stockton. Lenor tapes a fashion update as news editor Ross Mitchell listens. 


COPYRIGHT © 1979 BY LENOR MADRUGA. FROM “ONE STEP AT A TIME” TO BE PUBLISHED BY McGRAW-HILL BOOK COMPANY. 





















































ONE STEP AT A TIME 








“I’m not crying about my leg, doctor—I’m crying because I’m going to live!” 


should do a biopsy the next 
morning. 

“I must call Joseph,” I 
thought. He won't believe it 
—I can just hear him, “Going 
in for surgery? For what?” 
Suddenly the thought of tell- 
ing my husband that some- 
thing was wrong, that some- 
thing had to be diagnosed 
surgically made tears of fright 
pour down my cheeks. 

But when I told Joseph, he 
was, as usual, quiet and firm. 
By the time he came into my 
hospital room I had calmed 
down—for him and because 
of him. 

On Sunday morning, Dr. 
Brakovec performed the sur- 
gery, assisted by Dr. Glover. 
My husband was waiting out- 
side the operating room. After 
the surgery, Dr. Brakovec 
went directly to him. “It’s 
bad—we had no idea. We 
think it’s cancer—cancer of 
the bone, but we have to wait 
for the pathology report.” 

When the pathologist's re- 
port came in, Dr. Brakovec 
met with Joseph and me. He 
didn’t mince his words. ‘““You 
have a malignant chondro- 
sarcoma, Lenor. The tumor is 
a cartilage tumor, with a very 
low-grade malignancy, which 
means you have a high prob- 
ability for cure. I’ve made 
arrangements for you to go 
to the Mayo Clinic,’’ he con- 
tinued. “A Dr. Lowery* there 
is one of the best orthopedic 
surgeons in the country. I 
called him this morning.” 
*At the request of the Mayo 
Clinic, pseudonyms have been 
used for all doctors who treated 
me there. 
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“Tell me the truth, Dr. 
Brakovec, what will happen 
to me at the Mayo Clinic?” 
I asked, wanting—yet not 
wanting—to know. 

“The tumor is attached to 
your pelvis, and surrounded 
by your femoral artery. So if 
they tried to dissect the tu- 
mor, it would destroy your 
artery. And, of course, it would 
leave open the possibility of 
the cancer spreading. To 
avoid that, the doctors will 
have to remove a section of 
your pelvis and your left leg. 
It’s known as a hemipelvec- 
tomy. It’s a very big opera- 
tion, Lenor.”’ 

What Dr. Brakovec was 
saying didn’t register. After 
all, he couldn’t be talking 
about me, could he? “Dr. 
Brakovec,”’ I blurted, ‘“‘am I 
going to die?” 

“No, Lenor, you're not 
going to die. I foresee a very 
serious and very unusual op- 
eration, but not death.”’ 

Joseph and I flew to Roch- 
ester, Minn. The next morn- 
ing I had blood tests, and X- 
tays of every bone in my 
body. That afternoon I met 
the surgeon, Dr. Lowery, who 
examined me, checking the 
lump and my pelvic area. 

“Mrs. Madruga,” he be- 
gan, “we must perform a 
hemipelvectomy as soon as 
possible. It’s a hell of a thing 
to have to tell an attractive 
woman such as yourself, but 
I think you might be the type 
of individual who can handle 
it."” Then he told me surgery 
would be on Monday. 

Tears were streaming down 
my face. ‘It’s all right,”’ Dr. 


Lowery said, concern begin- 
ning to show in his voice, 
“you're going to be fine. 
You'll walk again, and even 
be fitted for an artificial leg.”’ 

“I’m not crying because of 
my leg, Doctor,” I sobbed, 
“I’m crying because I’m not 
going to die!”’ 


That night, after dinner, 
Joseph and I danced in the 
restaurant atop the Holiday 
Inn. We held each other close. 
We swayed with the music as 
if we were one. I kept think- 
ing, I must remember this 
moment, the feel of our legs 
intermingling, To page 119 





There's a lot of work involved in running a farm. Sometimes 
when Joe is working late Lenor keeps him company in the 
tractor. Recently Joe got his private pilot's license, so he'll be 
flying Lenor to her speaking engagements around the country. 
Is Lenor thinking of getting a pilot’s license too? “Who knows,’ 
she says with a mischievous twinkle in her eye, “anything's 
possible.’ Watching Lenor flying high, that’s easy to believe. 














Now moister than ever 
yet still light as always! 








Discover it: 


The soft perm called Rave 





No ammonia. No odor. Nofrizzies. 


This is the perm that doesn’t look permed. Or feel 
rmed. The home perm that’s 


permed. Or act per 
gentler to your hair. 


What makes Rave so different? 


A gentle, odor-free waving lotion that works without 
ammonia. Gives your hair body without brittleness. 
Fullness without that old-fashioned frizzy look. 
So your hair looks completely natural. 


But better. Much better. 


Can I wear my hair smooth or 
softly curled with Rave? 


Naturally. Rave brings out qualities in 

ew it had, so you 

can style in ways you never thought you 
could. You can set your hair on rollers 

for soft, bouncy curls. Brush and blow- 

dry for a full, smooth look. Or just 

shampoo and fingerfluff. Use The Rave Book 
of Classic Hairstyles—free in every box. 


your hair you never 


THE IMAGE YOU WANT 
From page 103 


The next woman to be made over was 
Judy—a divorcee with two children. What 
Judy wanted most was to succeed in her ca- 
reer and to be respected as a strong, con- 
fident woman who could take care of her 
family. 

But one glance at Judy, with hair as soft 
and yellow as duck’s down, cheeks as pink as 
her sweater, and all anyone could think of 
was “cute and frivolous.” She looked any- 
thing but self-reliant. 

We soon discovered that this cutsey image 
had caused Judy some trouble. Even though 
she spoke knowledgeably about her career as 
a personal shopper, she admitted she wasn’t 
always taken seriously. It had also hurt her 
relationships with men. ‘‘You must really 
confound them,” Susan said. ‘Here they 
think they’re getting a soft, pliable woman 
and what they get is one who asserts herself.” 

To narrow the conflicts caused by her 
Kewpie-doll look, it was suggested that Judy 
tone her hair down a couple of shades and 
shorten it. Her makeup, the group thought, 
needed definition. ‘You need to look more 
sophisticated and assertive,” said Mara. 

After Judy’s hair and makeup change, her 
general appearance was that of a confident, 
chic woman. Days later, we asked her how 
she felt about herself and how people were 
treating her. 

“I feel older, no, actually more mature,’ 
said Judy. “People treat me with more re- 
spect.” She paused, then continued, voicing 
an opinion similar to Suzanne’s. “I think it’s 
as much because of the confidence the hair 
and makeup ‘have given me as the actual 
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change itself. | know that I’m giving out 
new vibrations.” 

Cynthia, 39, single and working in a col- 
lege library, presented a very different image, 
and a very different challenge. She wore 
glasses, a safe hairstyle, and ‘“‘nowhere”’ 
makeup. In fact, she seemed to be trying to 
play down her attractiveness. 

After some discussion, we learned the rea- 
son behind this, Cynthia was a quiet, shy 
person, not very confident of herself or her 
abilities. But Cynthia was ready for change. 
She was tired of being a wallflower and 
wanted a better social life, an exciting image. 

The trick was to help her achieve these 
goals while working with her naturally reti- 
cent nature. “She’s really a very feminine, in- 
teresting woman,” thought Muriel, “and 
those qualities should be brought out. 
Brighter makeup, lots of color, and a dra- 
matic hairstyle might be the answer.” 

Cynthia decided to risk it and, after a 
week had gone by, called to say the risk was 
worth it. “I’ve received lots of compliments 
at work on my new look,” she said, “and 
that gave me the confidence to get conversa- 
tions going—something I never did before.” 

Last on the agenda was Susan, an attrac- 
tive 31-year-old, who was geating up for a 
highly demanding career as a TV sales repre- 
sentative. It was a job that required a ca- 
pable, efficient with-it image—something 
that Susan just did not have. 

Mara observed that Susan looked like the 
perennial graduate student. Her ‘’60’s” hair, 
lack of makeup, and owlish glasses indicated 
that she didn’t want to be treated as a grown- 
up, that she hadn’t moved with the times. 
And, not so surprisingly, Susan felt this was 
partially true. “I’ve been taking it easy,’ she 
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explained. “I’ve been floating. Now I want 
to get my act together and take 
responsibility.” 

Susan was encouraged to cut her hair, 
wear makeup, and get a dignified looking 
pair of glasses. 

What emerged was a beautiful, successful 
looking woman. “I’d buy $100,000 worth of 
advertising space from her any day,” said 
Leonard Nones, the photographer who took 
the pictures on these pages. 

Evidently, other people felt the same way. 
Susan’s sales did pick up. “I’m in more con- 
trol these days because I feel that people are 
taking me more seriously. They really are lis- 
tening to my opinions. And,” she added, 
“buying them.” 

After a week had passed, all five women 
were glad they had made the changes. They 
felt confident as well as comfortable with 
their new images. But would they keep 
them, we wondered? 

“People who lose weight need about a 
year to truly feel thin, and an image change 
takes about the same amount of time,” said 
Mara. 

“But if you stick with it, people will con- 
tinue to react positively. And that positive re- 
inforcement feeds on itself. 

“Of course, there is risk in change,” she 
continued. “And that’s frightening. But you 
can’t live with an outdated image or some- 
one else’s idea of how you should look. 
You’ve got to get your own best image out 
and keep it there?’ We couldn’t agree more. 

@ 
For information on Mara Gleckel and Muriel 
Goldfarb’s Workshops, send a self-addressed, 
stamped envelope to: Woman's Counseling Service, 
61 East 77th Street, New York, NY. 10021 @ 
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Is Rave gentle enough 
for bleached hair, too? 
Yes. We tested Rave against the 


leading home 
Look at the difference. 





Leading home perm 





Unretouched photos 


Rave left the hair softer, silkier, 
shinier, bouncier. (Of course, excessively 
damaged hair should not be permed.) 


Is Rave really easy to do? 


Of course. If you can set your hair 
on rollers, you can give yourself Rave. 


And it comes with easy-to-follow 
perm directions. 


There has simply never been a 


home perm this good. 
Until now, Until Rave. 
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rm on bleached hair. 


Rave™Soft Perm 





From the Research Laboratories of Chesebrough-Pond’s 


©Copyright Chesebrough-Pond’s Inc., 


SOFT PERM O11 FON 
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36 DECORATING IDEAS 
Shown on pages 76, 93-97 


STAIRWELL STENCILS— MarteriAts: 
For making stencils: Tracing paper; a cut- 
ting board or surface; craft knife with sharp 
blades; 8-gauge clear plastic sheet (avail- 
able by the yard at dime stores) or extra- 
large sheets of stencil paper; transparent 
tape and masking tape. For printing 
stencils: latex paint; flat bristled brush. 
GENERAL DIRECTIONS: 
1. Draw your stencil designs on tracing 
paper; join sheets together with transparent 
tape, if necessary, to achieve needed size. 
If you are decorating a large space, as 
shown here, you may need to lightly pencil 
a few guide lines on the wall. 
2. To cut stencils: Tape the tracing paper 
design right side up on the cutting board. 
Over the stencil paper tape the plastic 
sheet or stencil paper (pieced, if necessary, 
to be about 2” larger all around than the 
design). Using medium pressure and 
smooth strokes, cut out the design with 
the craft knife, changing blades as needed. 
Cut all your stencils at this time. 
3. To paint the stencils: First be sure the 
wall surfaces are clean and smooth. Protect 
nearby surfaces with dropcloths. With 
masking tape fasten the stencil to the wall. 
Take a small amount of paint on the brush 
and dab (rather than stroke) it through the 
stencil onto the wall. As soon as you have 
filled in the design, carefully peel away the 
tape and lift off the stencil. Wipe off the 
stencil underside so it is clean and dry. 
Tape it to the next area of wall but don’t 
overlap any wet paint. Stencil in the same 
way until entire design is complete. 


LIVING ROOM FOAM MATTRESS 
COVER—MateriAts: Fabric; 36”-long or 
longer heavy-duty slipcover zipper; heavy- 
duty thread. 


DIRECTIONS (%" seams allowed): 

1. Measure your foam mattress. For a 
standard 30”x72”"x4” mattress, you will 
need 4% yds. of 45”-wide fabric. Use more 
or less depending on the mattress size. 
2. Measure the thickness of your mattress 
and add 1”. Add this total to the measured 
length and to the width of your mattress, 
and cut two pieces of fabric this size, 
matching design, if any, at long edges. 
(Example: For 30”x72”"x4" mattress, 1”-+4” 
thickness=5"; cut two fabric pieces, each 
35°x77".) 

3. With right sides together and edges 
matching, stitch the cover pieces together 
along one long edge, leaving a centered 
opening for the zipper. Press seam open. 
Following directions that come with zip- 
per, insert zipper in seam. 

4. With zipper partly open, seam cover 
pieces together at the other three sides. 
Fold cover at one corner so that the end 
seam is directly over the side seam (the 
fabric will form a point). Then, with a 
pencil and ruler, mark a line, equal in 
length to your mattress thickness at right 
angles to the seam (see “lustration). Stitch 
across this line twice, backstitching to re- 
inforce; then trim away the excess fabric, 
¥” beyond stitching. Repeat at other three 
corners. 

5. Turn cover right side out, insert mattress 
and close zipper. When finished, the cover 


BOXING THE CORNER 
|s—MATTRESS THICKNESS—>| 





will be just slightly smaller than the mat- 
tress to insure a tight, wrinkle-free fit. 


KITCHEN TABLE ON WHEELS 
(ROLLING WORK TABLE)—Mater- 
IALS: Old kitchen table; four to eight 
L-brackets with screws; four ball casters 
with hardware; new butcher block top. 
DIRECTIONS: 

1. Use an old kitchen table or pick one up 
inexpensively at a yard sale or used furni- 
ture store. The top need not be in good 
condition, but the aprons and legs should 
be sturdy. 

2. Remove the old tabletop and discard it, 
being careful not to pull the table out of 
“square.”’ Turn the table upside down and 
center over the wrong side of the butcher 
block top. Using L-brackets on the inside 
of the aprons, attach to butcher block. 

3. With table still upside down, attach the 
casters to the bottom of the legs. Turn 
table right side up. 

4. Seal the top as desired and paint the 
apron and legs. 


KITCHEN PEG SYSTEM— MatrriALs: 
1x3 lumber for the hanging strips; 4%4"- 
long pegs or dowels; paint; nails; glue. 
DIRECTIONS: 

1. The pegs used were turned on a lathe. 
If you don’t have access to a lathe, you can 
use %” doweling, cut into desired lengths. 
2. Decide on the number, length and loca- 
tion of hanging strips and cut the 1x3 
lumber. Drill holes in the lumber to fit the 
pegs snugly, spacing them 18”~—24” apart. 
If you plan to have more than one tier, 
stagger location of holes so pegs will not 
be set directly below each other. 

3. Sand and paint the strips and the pegs 
or dowels. When dry, nail the strips at stud 
positions on the wall. Apply glue to the 
base of the pegs, insert them into the holes 
and tap them carefully into place with a 
hammer. fad 
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FLOWERS ’N’ THINGS 
Shown on pages 98-99 


CUTTING FLOWERS AND GREENS 
Most of the flowers we used in our ar- 
rangements are short-stemmed—not 
only ‘because they're pretty, but by 
cutting blooms with very short stems, 
you guarantee plenty of room on the 
main stem for new blooming stems to 
develop. This is particularly true of 
roses. If you cut a rose with a two-foot 
stem, you eliminate lots of potential 
blooms. That’s why long-stemmed 
roses cost a fortune at the florists’! 
(Note: If you daily take short-stem 
cuttings from plants like zinnias and 
marigolds, you'll keep them branching 
and blooming well into fall.) 

Bits of evergreens used in arrange- 
ments should be taken with an eye to 
the eventual shape of the parent plant. 
Boxwood, for instance, grows slowly, 
so it can stand to lose only a few tips, 

articularly if it is growing in a formal 
hed e. Pachysandra, which lasts re- 
markably well as a cut leaf, grows 
thickly and quickly and can give up lots 
of leaf tips. 


DO’S AND DON’TS 

¢ Do cut flowers before or after the heat 

of the day, not at high noon. 

¢ Do use a sharp, clean knife. 

¢ Do cut stems at a deep, diagonal slant 

to facilitate water intake. 

¢ Do place just-cut stems immediately 

into a deep bucket of tepid water. 

¢ Do store flowers in water in a cool 

spot for a few hours or overnight before 

arranging. 

¢ Do use tepid water and a cut-flower 
reservative when making the final 

Boaquen 

e Do saturate florist’s foam in water 

with cut-flower preservative added be- 

fore using it. 

¢ Don’t set cut flowers in direct sun. 

e Don’t let water in vase dry up; if it 

does, cut flower stems about 4-1” from 

bottom and place in a deep pitcher of 

very warm water—they may fecover 

even hours after wilting. 

¢ Don’t forget to remove leaves on the 

portion of the stem that will be in 





water; decaying vegetation makes water 
impure. 


MORE ABOUT OUR ARRANGEMENTS 
Anything that will hold a little water 
can be a container for an arrangement 
—and even some things that can’t hold 
water, like the small bread basket we 
used for the patsley and geraniums. The 
secret to waterproofing is to /ine the 
container. Use a foil pie plate, a saucer 
or a waxed paper cup if the container is 
vey small. 

group of sea shells can make a great 
collective holder, too, for an assortment 
of very short-stemmed flowers. To keep 
tippy shells upright, put some air-dry 
clay (or florist’s gum, if you have it) on 
the bottom. To make sure blooms in 
shallow shells have stems in water, fill 
the shell mouth with a strip of florist’s 
foam soaked in water containing a cut- 
flower preservative. 


(1) Saucy Centerpiece: We chose petunias 
with curved main stems and lots of 
buds, which will open indoors. Make 
sure you pick off the dead flowers to 
keep the arrangement looking fresh. 
Add any small short-stemmed flowers 
you have handy that will suit the color 
scheme, like the mini asters we placed 
here and there. 


(2) Punch Bowl Set: The tall delphiniums 
and delicate roses are bound together 
with florist’s wire and placed on a mul- 
tipronged metal flower stand in the cen- 
ter of the bowl. More roses and ivy 
float in the water around them. In 
matching cups, we made mini bouquets 
of blue salvia, bachelor’s buttons, mini 
roses, baby’s breath and purple clover. 


(3) Bread Basket: After lining the 
basket with a foil plate, we used a block 
of florist’s foam (soaked in water con- 
taining a floral preservative) to keep the 
parsley and geraniums in place—just 
poke the stems down into the foam. 
Other herb and flower combinations 
you might try: feathery dill sprays and 
pink geraniums; silvery-gray sage with 
crisp white wild daisies. 


(4) Pretty Plastics: Shiny plastic dishes 
combine with flowers and greens for 








Watch dark patches, 
age spots 


and freckles fade 


All you need is the help of this 
effective, medicated fade cream. 


If youare bothered by ugly 
“age spots.” brown patches or 
too many freckles on your skin, 
here’s good news. There's a 
truly effective treatment that 
helps fade them. It’s called 
Porcelana Medicated Cream. 
And it’s brought new beauty to 
women in Latin America. 

Specially formulated, this 
fade cream actually reaches 
below the skin's surface to work 


Porcelana 


directly on discolored areas. 
The active ingredient in 
Porcelana starts immediately 
to fade embarrassing brown 
spots due to age, pregnancy, 
the pill or the sun. See how it 
lightens darkened areas, helps 
bring back your natural skin 
tone in six weeks. Use only as 
directed. Porcelana Medicated 
Cream is now available at cos- 
metic counters everywhere. 


— Helps bring back your natural skin tone. 
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fantastic, inexpensive arrangements. 
Just choose flowers in primary colors 
that are as strong as the colors of the 
containers, like our marigolds and 
zinnias. 


(5) Pepper Pots: We halved and seeded 
green peppers, then placed a small 
block of florist’s foam inside and poked 
short-stemmed flowers into that. Or, 
stand peppers on end, slice off top and 
stem and remove seeds for an upright 
vase. Remember, too, that when the 
peppers are ripe, they’ll make pretty red 
containers. Other vegetable finds: hol- 
lowed-out small pumpkins, pineapples, 
ripe gourds. (Note: To keep small vege- 
tables level, use air-dry clay or florist’s 
gum on the bottom.) 


(6) Liqueur Bottle: Choose long- 
stemmed petunia blooms with lots of 
unopened buds—they’ll go on flower- 
ing for as long as 10 days. Select day 
lily stems with lots of buds, since, as 
their name indicates, the blooms last 
for only a day. For our formal arrange- 
ment, we wired the ivy with thin 
florist’s wire to curve it into the shape 
we wanted. 


(7) Pitcher of Flowers: For this spectacu- 
lar arrangement, start by placing the 
most unusually shaped branches in first, 
then add zinnias to fill empty spaces 
and clusters of berries for height. 


(8) Antique Arrangement: You need 
only a few roses for this arrangement, to 
highlight the Queen Anne’s lace. To 
keep tall-stemmed flowers in place in a 
wide bowl like ours, measure chicken 
wire to the size of the bowl’s surface 
plus one inch. Turn wire under at edges 
and tape in place. Poke flower stems 
down singh openings. Bi 





ORDER DIRECTIONS FOR 
‘PORTABLE CRAFTS”’ 
SHOWN ON PAGES 69-75 


To order free directions for Portable 
Crafts, send a stamped, self-addressed 
No. 10 business-sized envelope to 
Family Circle Portable Projects, 
Dept. 1066, Box C4043, Huntington 
Station, N.Y. 11746. Note: Allow 6 
weeks for delivery. 





 amnieaparias Onto we ry lapy EARL ra 
| ORDER OUR PRE-NOTCHED | 
| SPACER KIT | 
| SHOWN ON PAGE 73 | 

STB, Inc.—Family Circle Kits, Dept. | 
| 702, Box 450, Teaneck, N.J. 07666 


Each kit contains three 19” pre-notched 
spacers to use on loom, a special 6” I 
weaving needle and fully illustrated | 


instructions. 
Please send me __ spacer kit(s) at | 


$2 plus 50¢ each for postage and han- | 








dling. [Canada Add $1 each.] | 
| enclose (tota/ amount) . etsy oe i 
| lose (total t) $ 
| NAME____ bc I 
1 ADDRESS = 
| CITY WGUALEY ee co2i ps te 
| PLEASE PRINT | 


| Make check or money order payable to | 
STB, Inc.—Family Circle Kits. Items 
shipped to Canada are subject to Ca- 

ead ; 4 
nadian tariff. Allow 4—6 weeks’ deliv- | 
ery. | 

Dept. 702, Vendor: STB, Inc., 400 S. Dean St, 

Englewood, N.J. 07631 























© 1979 R.J. REYNOLDS TOBACCO CO. 


Je | | es five fresh’ men hot Mi de 
mR BRN bAaather and refreshing, 
: | . Enjoy smoking aga 


available in King Size and Box \ 


SNR, GANT Warning: The Surgeon General Has Determined 


KING: 16 mg.”tar”, 1.1 mg. nicotine, BOX: 18 mg."tar”, 12 m9. nicotine, That Cigarette Smoking Is Dangerous to Your Health. 
00's: 18 mg. “tar”, 1.3 mg. nicotine, av. per cigarette, FTC Report MAY '78. 





FAMILY CIRCLE 8/7/79 113 
















SuypaMoist has 





WINE COOLERS 
Shown on page 35 


QUICK COOLERS 


Simple and refreshingly good on a warm 
summer evening. 





2. Gradually add wine; continue beating 
on high speed for 10 minutes, until 
very thick and light and mixture holds 
its shape in a spoon. (Do not overbeat.) 
Spoon warm zabaglione over fresh fruit. 


ROSE WINE MOLD 





Kir: Combine 6 ounces (% cup) chilled dry 
white wine with 1% to 3 teaspoons creme 
de cassis in a wine glass; stir well. 
Vermouth Cassis: Combine 4 ounces (% 
cup) dry vermouth, 3 ice cubes and 1% to 
3 teaspoons creme de cassis in a large wine 
glass. Fill glass with club soda. Add a twist 
of lemon peel; stir. 

Red Dubonnet Cooler: Combine 6 ounces (4 
cup) red Dubonnet and 3 ice cubes in a 
tall glass. Fill glass with club soda. Add a 
twist of orange peel and a dash of bitters; 
stir. 

Wine Spritzer: Combine 6 ounces (%4 cup) 
dry red or white wine and 3 ice cubes in a 
large wine glass. Fill with club soda. Add a 
twist of lemon or lime peel; stir. 


ZABAGLIONE SAUCE WITH FRUIT 


Prepare the fruit ahead of time and make 
this elegant topping just before serving. 


Makes 5 cups sauce. 





4 egg yolks 
1%, cup sugar 
3% cup Marsala wine 
Strawberries, melon, 
peaches or any other fresh 
fruits, cut up 


1. Combine egg yolks and sugar in top of 
donble boiler over simmering, not boil- 
ing, water. Beat with electric hand mixer 
until fluffy-light. 


Fresh fruits sparkle brightly in a tender 
pink wine gel. 
Makes one 7-cup mold, 


3 envelopes unflavored gelatin 
¥Y; cup sugar 
2 cups cold water 
2 tablespoons lemon juice 
1 bottle (34% cups or 750 ml.) 
rosé wine 
1 cup honeydew melon balls 
1 cup strawberries, halved 
1 large orange, peeled, sectioned 
and cut into small pieces 
Frosted grapes and orange slices 
for garnish (optional) 
Orange Sour Cream Dressing 
(recipe follows) 


1. Combine gelatin and sugar in a small 
saucepan; stir in 1 cup water. Heat and 
stir over very low heat until gelatin is 
dissolved. Remove from heat; stir in 
remaining water and the lemon juice. 
Pour into large bowl; add wine. Chill 
until partially set, about 1 hour. 

2. Fold in melon balls, strawberries and 
orange sections. Pour into 7-cup mold. 
Chill until set, about 4 hours. 

3. To unmold: Loosen edges with small 
spatula; quickly dip into warm water. 
Turn upside down on serving platter; 
shake gently. 

4. Serve with Orange Sour Cream Dress- 


ing and garnish with frosted grapes and 
orange slices, if you wish. 


ORANGE SOUR CREAM DRESSING 
Makes about 14 cups. 


1 large orange 

1 cup dairy sour cream 

2 tablespoons honey 

Y teaspoon ground ginger 

1. Grate 1 teaspoon rind from orange: 
squeeze 2 tablespoons of the juice. 

2. Combine orange rind and juice, sour 
cream, honey and ginger in small bowl; 
mix well. Chill. 


GRASSHOPPER TORTE 


An eye-catcher, cooling and luscious, to 
serve on those special occasions. 


Makes one 9-inch torte. 


% cup (4 stick) butter 
1 tablespoon plus % cup sugar 
26 chocolate wafers, crushed in 
blender (about 14% cups) 
1 envelope unflavored gelatin 
Y% cup water 
1 package (8 ounces) cream cheese, 
softened 
Ys cup green creme de menthe 
2 cups heavy cream, whipped 











1. Melt butter in small saucepan; stir in 
the 1 tablespoon sugar and the crumbs. 
Press % cup of the crumbs on bottom 
of 8-inch springform pan. Chill while 
preparing filling. 

. Sprinkle gelatin over water in small 
saucepan; let stand 5 minutes to soften, 
Stir over very low heat until gelatin is 
dissolved. 
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Other cakes may be moist 
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Cipe 



































but theyre not SuperMoist* 
It’s the moistest layer cake 
ever from Betty Crocker® 


1 package SuperMoist 2 eggs 
devils food cake mix ¥% cup finely chopped nuts 
V2 cup margarine or 1 container Creamy Deluxe® 
butter, softened chocolate ready-to-spread 
VY cup packed brown sugar frosting 
Y cup water 2 cup finely chopped nuts 








































Heat oven to 375° Grease and flour baking pan, 13x9xe 
inches. Mix about half of the cake mix (dry), the margarine, 
brown sugar, water and eggs in large bow] until smooth. Stir 
in remaining cake mix and %4 cup nuts. Spread evenly in pan, 
Bake until top feels firm when touched, 25 to 30 minutes (do 
not overbake ). Run knife around edges while warm to loosen. 
sides. Cool; spread with frosting. Sprinkle with 2 cup nuts. 
Cut into bars, about 3x11 inches. & dozen bars. 


High Altitude Directions (3500 to 6500 feet ): No adjustments 
are necessary. 
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Youn 
"Bake Someone Happy. 
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Beat cream cheese with remaining % 
cup sugar in small bowl with electric 
mixer until fluffy. Gradually beat in 
gelatin mixture. Stir in creme de 
menthe. 

Reserve % cup whipped cream for gar- 
nish; fold remainder into cream cheese 
mixture until no streaks of white re- 
main. 

Pour half of the filling into crumb- 
lined pan; reserve 2 tablespoons crumbs 
for garnish and top evenly with remain- 
ing crumbs. Pour in remaining filling. 
Garnish with reserved crumbs and 
whipped cream. Chill until set, about 4 
hours. 


MMER SANGRIA 


The perfect refreshment for a warm sum- 


me 
Ma 


1 


r day. 
kes about 2 quarts. 





cup sugar 


1% cups water 
1 


cup orange juice 


Y cup brandy 


1 


ey 


a 


large orange, sliced and quartered 

lime, sliced 

cup honeydew melon balls 

bottle (344 cups or 750 ml.) dry 
red or white wine, chilled* 


Combine sugar and water in large 
pitcher; stir until sugar dissolves. Add 
orange juice, brandy, orange, lime and 
honeydew. Let stand 2 hours. 

Add ice cubes and stir in chilled wine 
just before serving. 


*Vary the fruits according to what is avail- 
able and looks most colorful. Strawberries add 
contrast if using white wine. 


FRUITED CHAMPAGNE PUNCH 


Strawberries and peaches never tasted so 
good. 


Makes about 3 quarts. 


2 large peaches, peeled 
and sliced 

pint fresh strawberries, washed 
and hulled 

Y% cup sugar 

bottle (34% cups or 750 ml.) 
Moselle wine 

bottle (34 cups or 750 ml.) Rhine 
wine, chilled 

bottle (34% cups or 750 ml.) 
champagne, chilled 


_ 
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1. Place peaches and strawberries in large 
punch bowl; prick fruit with fork in 
several places so it will absorb wine; 
sprinkle with sugar. 

2. Pour Moselle wine over fruit. Let stand 
at room temperature for 2 hours. 

3. Just before serving, pour chilled Rhine 
wine and champagne over fruit. Add an 
ice ring, if you wish. 


CHOCOLATE AMARETTO 
MOUSSE PIE 


A delightful chocolate dessert in a thin 
chocolate shell. 


Makes one 9-inch pie. 








1 package (12 ounces) semi-sweet 
chocolate pieces 

% cup (4 stick) butter 

1 can (14 ounces) sweetened 
condensed milk 

Y% teaspoon salt 

Y% cup water 


% cup amaretto liqueur 


2 cups heavy cream 
Sliced almonds for garnish 
(optional) 


Line a 9-inch pie plate with aluminum 
foil; press the foil firmly against the 
surface of the plate, making the foil as 
smooth as possible. 


2. Melt 1 cup of the chocolate pieces with 


2 tablespoons of the butter in small 
saucepan over very low heat. Pour into 
foil-lined plate and quickly smooth 
over the bottom and up the side. Place 
in the freezer until it is firm, about 
30 minutes. 

Meanwhile, prepare filling: Combine 
remaining chocolate and butter with 
sweetened condensed milk and salt in 
medium-size saucepan. Cook, stirring 
constantly, over low heat until choco- 
late is melted. Stir in water gradually. 
Cook, stirring constantly, over medium 
heat, 5 minutes. 

Add amaretto; cook and stir again for 5 
minutes or until thickened. Cool to 
room temperature. To hasten cooling, 
place pan over ice and water, stirring 
occasionally, for 10 minutes or until 
cooled. 

Beat cream in a medium-size bow! until 
stiff. Remove and refrigerate % cup for 
garnish. Stir a part of 1% cups of the 
whipped cream briskly into chocolate 
mixture to loosen slightly; fold in re- 
mainder. 

When chocolate shell is firm, lift gently 
from pan with foil. Carefully peel off 
foil and place shell on serving plate. 
Spoon the filling into the shell; garnish 
with the sliced almonds and reserved 
whipped cream. Chill until set, about 
3% hours. a 
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Turn extra time¥nto extra money. 





Call Kelly Services, 
dats tem ROrity help people. 


If you have extra time in your schedule job classifications in the Kelly Service Descrip- 
and you want to earn extra money, call Kelly tion System so you'll be able to stretch your 
Services, the temporary help people. We want job experience and sharpen your skills. You'll 
to help. be working with a leader in the ternporary help 
With Kelly, you can work a flexible business. And, of.course, you'll be making good 
schedule on our temporary assignments. Wes re the white pages Five Mer) | eo 


not an employment or stop in — the Kelly 
agency. You pay no Services office near you. 


fee and sign no contracts. “Kelly Girl” Let Kelly Services, 
There are over Peo le the temporary help 
one hundred different p people, work for you. 


S = R na | C3 ro 5 An Equal Opportunity Employer M I 


Let Kelly work for you. 
















Horoscope for 
July 18—August 7 
By SANTHA RAMA RAU 


Leo (July 24—August 23) Shed fears and anxieties; expand 
activities. Your sign is powerful during the next two months, 
and limitations are removed July 20-21. Contact distant people 
for gains and someone nearby for fun. After the 26th a romance 
could wane, but another is on the horizon. 


Virgo (August 24-September 23) Until the 1st, you may be 
a bit under the weather. Even so, a useful agreement can be 
reached in late July. Don’t press for decisions. Business is list- 
Jess till the 6th, but personal relationships become increasingly 
enjoyable. Avoid needless involvement with strangers. 


Libra (September 24—October 23) Remain fairly passive 
during the first 10 days, allowing family members as much lee- 
way as they want. Later on, they'll surprise you with affection. 
A real estate transaction could be profitable after July 28. The 
first week of August is good for traveling, entertaining. 


Scorpio (October 24—November 22) A plan turns out well, 
but a business effort before the 30th could lead to strain with 
associates. A marvelous weekend is then in store, but afterward, 
expect some letdown. Make home surroundings pleasant and 
lively. Family is a source of tremendous strength and vitality. 

Sagittarius (November 23—December 21) A tranquil peri- 
od, bringing many quiet pleasures and a small disappointment. 
If you catch up on reading and writing and exercise daily, there 
is immediate payoff. The 29th is fine for handling affairs of 
young people. On the 3rd, buy something you've been wanting. 
Capricorn (December 22—January 20) Unusual events may 
ad you to seek drastic changes this month, but make no firm 























decisions before the 4th. A trip in late July could be helpful, 
but => track of possessions; guard against loss. Concentrate 
on work the 23—24th; on play, the 29th; lie low on the Ist. 


Aquarius (January 21-February 19) Life runs more smooth- 
ly than usual but there’s a hitch in business or finance. With the 
help of a new acquaintance you'll be able to resolve a problem 
in early August. Mental endeavors are successful after the 27th; 
a creative project planned then could change your life. 


Pisces (February 20—March 20) Quite a month! A happy 
visit, an old romance revived; someone you’ve long admired 
seeks you out; you get your way ina Frais aoral matter. Take 
your time and stretch out pleasure; your stars continue benev- 
olent through summer. The only precaution is to stay in touch 
with people at home. 

Aries (March 21—April 20) Some chronic problem may force 
you to stay put now, but branch out during weekends. Commu- 
nications hold marvelous opportunities for Aries women; the 
30-31st, though, could be disappointing and a personal rela- 
tionship may aiscarh you later on. Be soft, seductive, and don’t 
show jealousy. 


Taurus (April 21—May 21) Until late July, Venus sets a re- 
laxed pace for you, and you can get by with a minimum of 
work. Decline a contest July 20, for there could be a minor 
mishap. Be warm and generous, but don’t discuss a coming 
project with anyone. 


Gemini (May 22-June 21) Group activities are favored the 
first week, and you move into a lesdecship position. Important 
negotiations can be conducted when you're ready, but sign 
nothing before the 1st. Attend to older people’s needs on the 
29th; then tend to your own plans, especially a household 
project you’ve had on your mind. 

Cancer (June 22-July 23) The sun energizes you from the 
20th and reactivates an old ambition. Start planning imme- 
diately to achieve something important in August. Write down 
ptiorities and pursue them carefully, passing up diversions 
except on weekends. Contact neglected lends on the 29th. gy 
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~ When you've got a taste for a frosted cake, 


but a big cake is more than you need, «=| & & ¥ 
you need Stir’n Frost® «ere 2 SO. 8 A 
Frost comes 
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mix, frosting, 
even its own 
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Everything that tastes good 


is not fattening. 


i 


Many of the dishes you love best 
are loaded with calories. 

But, not everything. Happily, there 
still are wonderful salads with 
Wish-Bone® Low Calorie Dressings. 

Wish-Bone Low Calorie Dressings 
are flavorful, rich, tangy and spicy. 

You couldn't ask for low calorie 
dressings with bigger, brighter 
flavors to liven up your salads. 

Try our Slimming Chef’s Salad. 
It’s a delicious main dish salad for a 
nutritious light meal. 


MIMO ramen 


Slimming Chef's Salad 

2 quarts mixed salad greens 

1 cup shredded red cabbage 

4 pound mushrooms, sliced 

14 cup chopped celery 

2 tomatoes, cut into wedges 

1 medium cucumber, sliced 

1 small red onion, sliced 

Y% pound cooked turkey, ham or 
roast beef, cut into strips 

3 ounces cheddar, Swiss or Monterey 
jack cheese, cut into strips 

2 hard-cooked eggs, cut into wedges 

Wish-Bone Low Calorie Dressing, 
any flavor 


In large salad bowl, combine all 
ingredients except dressing; chill. 
Just before serving, toss with 
Wish-Bone Low Calorie Dressing. 
Makes about 4 servings. Only 290 
calories or less per serving with any 
Wish-Bone Low Calorie Dressing* 
Provides 25% of your recommended 
daily protein allowance. 


*Based on 1 tablespoon per serving. Actual 
calorie count will vary according to dressing 
flavor and amount used. 


Wish-Bone’ 1 
Low Calorie Dressings. — 


Some varieties available only in certain areas. 

















ONE STEP AT A TIME 
From page 108 


the grace, the ease, the control, the 
thythm. Ironically, the band played 
“The Last Dance’’ for the final song. 

Driving home I looked down at my 
legs. Since I was a little girl I had re- 
ceived compliments on my legs. They 
were well-proportioned, with tapered 
calves and. small ankles and feet. I was 
wearing a short black dress with sheer 
gtay nylons. I began to cry silently. I 
couldn't imagine myself with only one 
leg sticking out from my pretty skirt. 
I kept thinking, as if in a dream, ‘‘This 
isn’t happening to me.” 

Mets bees it was happening. That 
my leg was going to come off, and a 
good part of my hip. But I was going 
to live! I would have the chance to en- 
joy the seasons, the weather, to 
breathe in the scent of freshly har- 
vested alfalfa, make love, enjoy the 
fragrance of my sweet little girls in the 
morning. I had so much to live for. And 
knowing this I realized I was about to 
face the greatest challenge of my life. 

I was scheduled for surgery Monday 
at 10 A.M. The nurse gave me a ‘happy 
shot.’’ While waiting to be wheeled 
down to the operating room I asked 
Joseph to give me a pencil and paper. 

“Why?” he asked. 

“I want to write my impressions of 
what’s happening, that’s all. Don’t you 
remember, honey? I promised to write 
some articles for the Tracy Press’’—our 
local paper—‘‘about Mayo.” I started 
writing, feverishly. When the male 
nurse finally came forme I had finished 
my first article—illegible, but complete. 
My last paragraph was a pece to my- 
self and a notice to my friends: 

People are going to react to my situation 
as I react to it. If I'm self-pitying, others 
will pity me. If I consider myself an odd- 
ity, others will think me odd. I intend to 
continue my life with the same enthusiasm 
and gaiety that I'm accustomed to. All I 
ask 1s that you don’t demand I oe my 
legs together when I dive off the diving 
board this summer. 

I asked Joseph to try to decipher 
what I had written while I was in 
surgery. Trying not to show his fear, 
he hugged and kissed me. 

The actual surgery took about two 
hours. Afterward Dr. Lowery came into 
my room to talk with Joseph, who 
had been anxiously waiting. 

“Mr. Madruga,”’ Dr. Lowery began, 
“the surgery was very successful. There 
was absolutely no tumor spillage at any 
time during the operation, and I'm 
quite sure that her chance of cure is 
very high.” 

The following days, maybe two, are 
a blur. But after that, while I was re- 
covering, I felt I had to remain cheerful 
and optimistic. I didn’t want others to 
think I was sick. My nightgowns had to 
be delicate, feminine and in the pastel 
colors that suited me best. My hair had 
to be washed and set daily. ‘How do I 
look?” I'd ask the nurses constantly. 

In part I know this was my way of 
coping with an unthinkable disaster. I 
simply had to proceed as if it weren’t a 
disaster, to stave off overwhelming, 
useless despair. A friend recalls: “Every 


time the phone rang you would say, 
‘Hi, oh, I’m just fine. I’m doing great!’ 
You were very jubilant all the time, 
even when you were experiencing a 
lot of pain.” 

The strangest phenomenon after the 
operation was that I didn’t physically 
feel my leg was missing. My mind knew 
it, but my nerve endings didn’t. My leg 
was burning. The nonexistent foot, 
ankle, knee and thigh were locked in 
cramps, as if my entire left leg had one 
big charley horse. These “phantom 
pains’ are a phenomenon familiar to 
most amputees. 

I wonder now if “phantom pain’ 
might be an intermediary, God’s inter- 
mediary, offering a sensation powerful 
enough to block the psychological 
shock of the sudden loss of a limb. At 
the time I called phantom pain an 
“ungodly pain.” But maybe it’s a 
“Godly pain’ that gives the amputee 
time to adapt to his new situation. But 
even so, the pain was overwhelming, 
and almost immediately after the opera- 
tion I was put on Levo-Dromoran, an 
extremely addictive narcotic as power- 
ful as morphine. I didn’t care what kind 
of drug it was or how addictive, I 
needed it. It offered relief—at least 
in the beginning. I was given one 
pill every four hours. The first two 
hours were a breeze. But toward the 
end of the fourth hour I found I need- 
ed another Levo pill desperately. The 
cramping, the feelings of extreme 
weight, all these sensations would start 
furiously attacking my leg again. But 
there was nothing I could do to relieve 
the pain except hold my rosary beads 
and pray. 


e 
Soon it was time for us to go home. I 
wore a long evening dress that covered 
everything. It was blue, with just a hint 
of silver—my best color. I pulled it on 
over my head to see how it would look 
on my altered figure. 

“Not too bad,” I said to myself, “not 
too bad at all. Once my hip isn’t so 
swollen I might even look halfway de- 
cent.”’ No, no, I assured myself. I will 
look terrific as long as I stick to my 
long dresses. 

When we arrived home I felt a tre- 
mendous sense of relief. As soon as I 
“crutched” in the front door I heard 
little footsteps rufining, little voices 
happily calling, “Mommy, Mommy, 
you're home!”’ Christianna, my four- 
year-old, ran for me with her arms out- 
stretched. All too soon I realized I 
wouldn’t be able to pick her up as I 
used to, so I hurriedly made my way to 
the couch and then enfolded my babies 
in my arms and held them very close. 

The next day my best girl friends 
started arriving: Marie, Alice, Jenny, 
Gloria and Ann. All six of us had mar- 
tied men of Portuguese descent, 
friends since childhood. They are all 
farmers, but I think their camaraderie 
goes even deeper than their mutual in- 
volvement in agriculture. It goes back 
to what their fathers tried to instill in 
them: to be conservative, to be a 
family man, to be a devout Catholic, to 
keep and respect your friends. Through 
the years we six women had developed 
a warm and affectionate feeling for each 


other as well, assuring the continua- 
tion of our husbands’ unique solidarity. 
We all talked at once that morning, 
laughing, giggling, excited. It was so 
wonderful to be alive and together 
again. 

Later that morning Dr. Brakovec 
came over to check on me. He was 
pleased with how I looked but very 
concerned about the amount of Levo I 
was taking. 

“Lenor, let’s substitute another type 
of pain pill, one that isn’t quite so 
addictive.” 

Dr. Brakovec prescribed Empirin 
with Codeine, which I attempted to take 
in place of Levo—but not for long. The 
Empirin didn’t touch the pain. When- 
ever I felt the sharp pain returning I 
would pop an Empirin and back it up 
with a Levo. 

After two weeks of being served by 
my family and friends, I forced myself 
off the couch and into the kitchen to 
start learning to cook on one leg. I 
knew that assuming the household 
duties once again would be just one 
more step in bringing a sense of 
normalcy bank into our disrupted lives. 
And normalcy was exactly what I 
wanted, more than anything. 

On one of those first mornings 
eee popped in for his usual coffee 
break. I hurriedly jumped off the couch 
and crutched into the kitchen to pour 
him a fresh cup of coffee. I then at- 
tempted to carry it’ over to him on 
crutches, the cup dangling precariously 
from my fingers. Joseph waited for me 
without moving. He acted as if he 
didn’t see the struggle I was having, the 
frustration I was feeling. When I 
finally came to his side he took the cup, 
thanked me and without another word 
drank what hadn’t spilled. Some of our 
friends who witnessed incidents like 
this were appalled. They felt that 
Joseph was being too hard on me. 
“After all, Lenor is on crutches, what 
does Joe expect of her?” 

He just expected me to know that 
however I got it done, I could still do 
everything I used to do. And because 
of my husband’s normal expectations 
of me, today he drinks a full cup of 
coffee every time. 

I was home about two weeks when 
Joseph and I made love. Through our 
10 years of marriage, the two of us had 
always enjoyed a newness, a freshness 
in our lovemaking that increased with 
the years. Naturally I wondered how 
our physical relationship would change 
after the operation. 

But that first night I bathed in bath 
oil, brushed my hair until ic shone and 
let it fall down over my shoulders, 
donned the sexiest gown I owned, put 
my best side first—and that was that! 

In her moving book, First You Cry, 
Betty Rollin describes her diminished 
feelings about her own sexuality after 
undergoing a mastectomy. I have very 
different feelings on the subject. I be- 
lieve that if a woman refuses to let loss 
of arm, leg, eye or breast blemish her 
feelings about herself, she will be as at- 
tractive as she was before. I projected 
this to my husband that first night— 
that I was still soft, womanly and eager 
for love. How could he resist? 

To page 120 
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Another thing that enabled me to ap- 
preciate my own sexuality was to put 
myself in Joseph’s place. What if he had 
lost his leg, I asked myself, instead of 
me losing mine? Would I be less at- 
tracted to him? Only, I decided, if he 
shrank from me, became morose, with- 
drawn and considered himself unattrac- 
tive. But if he projected masculinity, 
how could I possibly be immune to his 
seductiveness? 

So our first time together was a beau- 
tiful and rewarding experience. We were 
able to renew our marital vows ‘‘to love 
each other in sickness and in health.” 


& 

Each year the Tracy Chamber of Com- 
merce sponsors a Miss Tracy Pageant 
for women between the ages of 18 and 
25. I had served as hostess for the two 
previous pageants, and John Frerichs, 
the chamber president, wanted me to do 
it again even though I was still re- 
cuperating. I was thrilled that John still 
had faith in my ability to handle the 
show. So, the third week I was home I 
ventured out on my crutches and drove 
by myself to rehearsals. I coached the 
contestants on makeup, grooming and 
the correct way of walking on stage. 

After about two hours of working 
with the contestants, John and his wife, 
Judy, sensed that the longer I stood, 
the more uncomfortable I became. 
They insisted I go home. In truth I 
was almost blinded by pain; I couldn’t 
get home fast enough. Relief could be 
found only in the little bottles that 
lined the dieses beside my bed. 

The evening of the pageant, my little 
girls were in and out of my bedroom 
helping me dress. I chose a long red 
Got white print silk summer outfit that 
I had purchased some months before. 
ee ha oe d ; The bare-midriff blouse tied in front 
cyarn. Sim-  D ,' just under the bust and the matching 

rochet from at long skirt flowed gracefully to the floor. 
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at this incredible price 
| 


Only 


Order this Unbreakable Coffee $795 
Server now — and we'll give you 


this re-usable coffee filter. 


BUY NO MORE coffee filters for 
at least 3 years! 





n-drip lid is 
hwasher safe. 


Norelco, Foarberwais: 
West Bend, and most 
_ other makes. 


Beautiful polished 
aluminum. Won't 
show stains like 
glass coffee servers. 
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Carol Wright Gifts worry 
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Clark Candy has been around since 1887. 


It takes a great taste to stand the test of time. 


‘The DLL Clark Company, A Division of Beatrice Foods. 





reached the top and sat for a moment, 
gathering my composure. Then I called 
down, “Throw my crutches up, girls; 
hurry!’ 

“Ladies and gentlemen, may I present 
Lenor Madruga...” 

I quickly brushed my skirt off, wiped 
my brow with the back of my hand and 
with a prayer crutched out on stage 
with the biggest smile I could manage. 
As I slowly made my way to center 
stage, the audience began to applaud. 
Stan kissed me, and the audience em- 
braced me with their spontaneous dis- 
play of warmth and love. 

If I could evoke this kind of reaction 
from others by merely appearing on 
stage, seemingly oblivious of my dis- 
ability, imagine what other feats I 
could accomplish in the future. All it 
would take was courage to ignore my 
condition; courage to live with it; and 
courage to project to others that I was 
not a radically handicapped person, but 
a woman who suddenly found herself 
saddled with a misfortune but did not 
let it overburden her. 

Joseph was waiting for me in the 
wings afterward. He asked me if I 
wanted to sit while they prepared the 
ballroom for the dance to follow. 

After awhile, the music began and 
people started to fill the dance floor. 
Too abruptly, I thought, Joseph ex- 
cused himself, saying he wanted to get 
another drink. My eyes bore down at 
the floor. I didn’t want people to see 
the heartbreak I was feeling. Suddenly 
from behind me I heard a voice saying: 
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“May I have this dance, Madam?” 

It was Joseph. He didn’t wait for my 
response. With one giant sweep he had 
me in his arms and on the dance floor, 
heedless to my objections or to the at- 
tention of anyone else around us. He 
held me close and we began to dance, 
slowly at first so I could get the feel of 
dancing on one leg. I couldn’t believe 
that I was experiencing the exquisite 
pleasure of dancing with my husband 
again. We were so completely enrap- 
tured by that wonderful feeling that 
when couples stopped dancing and 
began to encircle us and applaud, we 
hardly noticed. 

Later that night, lying beside my 
sleeping husband, my exhilaration over 
the wonderful evening was deflated by 
excruciating pain. I realized that’ I had 
irritated my nerve endings by sitting 
and standing too long. I reached for an 
Empirin with Codeine, because I had al- 
ready taken too many Levo pills that 
night as it was. I waited for about an 
hour for some relief from the empirin 

.. nothing. I backed it up with a Levo 
pill. 

e 
Things got more and more desperate 
in late June, and then one morning I got 
a call from Dr. Glover's office request- 
ing that I come to see him right away. 
My friend Gloria drove me over. 

My concerned local pharmacist had 
called both Dr. Glover and Dr. Brako- 
vec about the amount of pills I had 
been getting. Neither doctor had 
known I was getting prescriptions from 





them both, and Dr. Glover was alarmed. 

“Lenor, you are becoming a drug 
addict,” he said very harshly. “You 
would be better off to have died of can- 
cer than to become an addict. Frankly, 
if you don’t get off the stuff now you 
will lose more than what you have al- 
ready lost. You will lose your self- 
respect and, finally, your life.” 

I was stunned by his words. The 
phrase kept reverberating in my mind 
—‘You would be better off to have died of 
cancer... 

Then Dr. Glover told Gloria she 
should take me home immediately and 
look for every pill bottle in the house. 
He warned us that if there were any 
pills left I would, when experiencing 
the agonizing symptoms of withdrawal, 
take anything I could get my hands on 
to relieve the pain. 

When we got home, we followed Dr. 
Glover’s instructions and searched every 
room in the house for pill bottles. After 
our frenzied search, Gloria suggested 
that I get to bed and rest because I 
looked beat. After she tucked me in, 
she checked the house a second time, 
just to make sure that I hadn’t hidden 
any pills from her. 

My first night without a pain pill was 
one of the worst of my life. I took hot 
and cold baths, and I prayed fervently 
to God to ease my pain, to get me 
through the night. The clock ticked 
away the seconds, the minutes, the 
hours and, finally, the night. By morn- 
ing I was drenched with a foul-smelling 
sweat that soaked the sheets, the pil- 
lows, my nightgown, everything. It 
seemed as if poisonous liquids were 
slowly seeping out through my pores, 
my liver, my kidneys. And the more 
foul liquids secreted, the more I craved 
my pills. 

Night after night, for two long, 
onerous weeks, I suffered these agonies 
of withdrawal. Finally my craving eased 
off. My pain was still with me; it was 
as intense as ever. But I saw that I 
could cope with it on a one-to-one 
basis, with full mental capacity, un- 
obstructed by drugs. 

My discovery of an effective pain 
killer came quite by surprise. One 
morning, Gloria called and invited my 
kids and me to go swimming at her 
place. I found a bathing suit and 
stitched one of the leg openings closed. 

When we arrived at Gloria’s, I 
whipped my cover-up off, hopped to the 
side of the pool and dove in. 

The cold water hit my nerve reciies 
with a numbing shock, totally o 
literating the pain in my nonexistent 
limb. I fond myself easily, almost 
effortlessly, swimming to the other end 
of the pool. I swam lap after lap. I 
couldn’t believe that I was actually 
swimming with the strength of a nor- 
mal person and that I was experiencing 
absolutely no pain. I started to cry with 
relief and happiness. 

After getting the pain a little more 
under control, I was determined to 
stop using my crutches and really walk 
again as soon as possible. As the three- 
month healing period ended, I began to 
inquire where I oc go to buy a new 
leg. First I checked in San Francisco. I 
called a prosthetic shop and asked if 
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they would be able to fit me with an 
artificial limb. They said there should 
be no problem. Two of my friends, Sue 
and LouAnn, offered to accom any me. 

When we arrived at the shop, the 
prosthetist entered, wearing an apron 
covered with sawdust. He was carrying 
something huge, something grotesque. 

“What in the world is that?” I of ae 
even before greeting the man. 

The prosthetist tried to explain, as 
gently as possible, that what he was 
showing me was the only thing avail- 
able to the radical amputee. The strap I 
saw was a harness, he said, which held 
the leg and the bucket securely in place. 

I could barely get the next question 
out. “Can’t you make me another type 
of leg, one that’s not so big and ugly?” 

He told me he was sorry. What he 
was showing me was the only type of 
artificial limb available to the hemi- 
pelvectomy patient. 

After thanking the man, I grabbed 
my crutches va left the building as 
fast as I could. 

“Why not go to Hollywood to buy a 
leg?’”” LouAnn said after we left the 
shop. “I bet they could make you a 
more life-like leg there.”’ 

That really wasn't a bad idea, I 
thought. The following day, I made 
several phone calls, and finally located 
Fred Karg, who had a prosthesis shop 
in Hollywood. When I telephoned Mr. 
Karg I told him, “I want to walk more 
than anything, but I want an artificial 
leg that is not cumbersome or ugly. Do 
you understand what I’m asking, Mr. 
Karg? Or am I asking the impossible?” 

After I flew down to Hollywood and 
met with Fred Karg, I realized that he 
understood exactly what I wanted. We 
met not in his shop, but in the ortho- 
pedist’s office. Fred measured and ex- 
amined me. Then he wrapped my hips 
with plaster-of-Paris rags. After they 
were removed, a perfect shell of my 
hips had been created. 

Two weeks later I went to Holly- 
wood again with my friend Jane. For 
three mornings I went to the shop for 
precise adjustments of my new leg. 
Fred did on-sight sculpturing like an 
artist who paints from a model. By 
merely looking at a patient’s leg he 
could sculpt a foam blob into the exact 
dimensions of the patient’s other leg. 

While we were in Hollywood, we 
stayed at a motel and one morning I 
suggested we go for a swim. We quick- 
ly changed into our bathing suits and 
cover-ups. It was only after we reached 
the pool and secured two lounge chairs 
that it occurred to me that in a moment 
I would be giving my first public show- 
ing of myself in a bathing suit... 
before the beautiful people of Los 
Angeles. 

I hesitated in disrobing. Finally I 
whipped off my cover-up and dove 
into the pool, ignoring the surprised, 
aghast expressions I knew were all 
around me. All of my inhibitions fled 
once I hit the cool, soothing water. I 
swam joyously lap after lap. 

As I swam I found myself wanting 
to change the piteous stares to looks of 
acceptance, even admiration. I began to 
swim with all my heart, faster and faster, 
harder and harder Curtains were being 





opened above me from the rooms that 
overlooked the pool. I suddenly 
emerged in a spray of water directly in 
front of a group of startled men who 
had been eyeing me. With a big smile 
and a shake of my ‘tail,’ I said, “I'll 
bet you fellows thought I was a mer- 
maid!” 

“Oh, no, no,” they all blurted out 
simultaneously. When they saw that I 
was amused and not offended by their 
attention, they proceeded to apologize 
for openly staring at me and tried to 
explain they couldn’t help but look 
because they were astonished at how 
well I could swim. 

After I got out of the pool, they 
introduced themselves to Jane and me. 
I immediately assumed the responsi- 
bility of putting everyone at ease. It 
was important that I make an effort to 
forget my condition, to draw attention 
away from it so that the others would 
not feel the need to comment, to pity, 
to condescend. I have found that I am 
accepted as an equal only when I can 
assume this confident manner. 


e 

The fourth day in Hollywood Fred 
said it was time to have my first walk- 
ing lesson. The moment the bucket 
was securely strapped around my hips 
I could feel my nerve endings relaxing 
in response to the support the bucket 
offered. I sat down so he could fit my 
shoe to the prosthesis, then I was asked 
to stand up. But I couldn’t get up. 

Fred helped me to my feet. After I 
balanced myself as best I could, he 
urged me to take my first step. 

“IT can’t kick it out,’ I said after 
several exasperating tries. 

“Use your back muscles, Lenor. 
Throw your leg out with the strength of 
those muscles. Just take it a step at a 
time, Lenor.”’ 

“One step at a time,’’ I whispered 
fervently. ‘One step at a time.” 

Slowly I took step after step. Sud- 
denly, without any warning, the leg 
gave way and I fell to the ground. It 
was the most frightening sensation I’ve 
ever felt. Fred, unaffected by my fall, 
helped me back ae He explained that 
when I stepped down, the knee had 
not locked. I experimented with the 
knee—locking it, unlocking it with 
each step. Suddenly I felt ecstatic be- 
cause I was standing upright, straight, 
on my ‘“‘own two feet.” 

Because I insisted that the covering 
of the prosthesis look like real flesh, 
Fred called in Peyton Massey, well 
known in the film world for his knowl- 
edge of cosmetic prostheses. He had 
designed the Six Million Dollar Man’s 
arm for television. 

Mr. Massey used a life-like plastic 
for the skin that covered the entire 
leg and bucket. He sprayed it with a 
pigmented plastic to the exact skin 
tones of my right leg. My toenails were 
even painted with my favorite pink 
nail polish! 

I put the leg on in front of Fred 
and Mr. Massey. As I viewed my re- 
flection in the mirror the total effect 
was breathtaking. I could tell from 
their delighted expressions that Fred 
and Mr. Massey were as pleased as I 
was with their unique creation. 


After learning to walk, I proved to 
everyone, including myself, that I could 
still do almost everything I used to do. 
“How can Lenor do everything she 
does? Why, she actually does more than 
I do, and I have two legs!’’ friends 
would say. That’s what I wanted, and 
needed, to hear. It boosted my ego and 
afforded me the confidence to carry on 
my life normally, 

Sometimes, close friends, suspicious 
of my sunny disposition, say, ‘“There 
must be days, Lenor, when you're really 
down—really depressed.’’ To my friends 
I confide there are moments of de- 
pression in my life. Moments when 
I've taken off my prosthesis and happen 
to pass by a mirror, and see a figure on 
crutches. 

Moments when at night I hear one of 
my daughters cry out. Instinctively, I 
jump up and start to run to her. But 
then I remember that I can’t run to my 
daughter—no matter how much she 
might need me. 

Moments when one of my girlfriends 
brings out a shining new pair of high- 
heeled shoes with an extra thin heel 
and ribbon-thin straps. 

Moments when I dream that I have 
two legs—and then wake up. But these 
are only moments, not days, not hours 
and not even minutes—only moments. 

After a visit to the Stanford Pain 
Clinic, the phantom pain eased con- 
siderably. I stopped considering it pain 
and used the term sensation. Whenever 
the sensation can no longer be ignored, 
I focus my attention on doing some- 
thing physical, trying to occupy my 
mind and body /otally with the activity. 

During that first year when I was 
trying to adjust to living a normal life, 
I also found myself trying to adjust to 
a new career. One morning a local 
radio announcer asked me to appear 
on his talk show and discuss “‘coping.”’ 
I agreed and was subsequently hired to, 
voice some commercials. Within a short 
time I was recording a five-minute 
weekly show on fashion. By summer 
my five-minute show had turned into 
a 30-minute talk show on which I in- 
terviewed local personalities; by fall I 
was interviewing celebrities. 

I returned to Mayo Clinic in June of 
1978 to receive my final checkup. My 
tests were absolutely clear, Dr. Lowery 
reported. I was, in his opinion, cured 
of cancer the day he operated. 

I took the elevator down to the 
first floor with the biggest, silliest grin 
on my face. I greeted everyone, smiled 
at everyone. he I walked out of the 
Mayo Clinic, into Minnesota’s brilliant 
summertime, with a clean bill of health 
tucked under my arm, I just couldn't 
contain my exuberance anymote. 

I looked up to the sky and unabash- 
edly thanked God out loud for His 
all-encompassing miracle. And what- 
ever His future plan, I vowed to accept 
and try to follow, one step at a time. 


SES TE SRE AS DOTS 
TO HOLD FIREWOOD 

Old crocks can be put to good use as 

attractive containers for kindling and 

firewood near the fireplace.—MARTHA 

GARRETT, Huntington, W.Va. 
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FREE OFFER! 


Two (2) “Jesus First” Pins - 


Jerry Falwell says: iz eg 

You may wonder why || > 

I'm giving away e “- e 
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Free—these 

“Jesus First” pins. 

It's because it’s about time that Christians here a 
in America stand up and be counted for Christ! 
Sure—it's popular to be “Born-again” —but a 
whatever happened to all the “old-fashioned” 
Christians who were not afraid to stand up for 
Jesus and Bible morality? 

| urge you to wear your “Jesus First” pin as a @ 
testimony that you are putting Jesus First in 

your own life—and helping me bring this & 




















nation back to God! 
Also, | need you to... 


Cast Your Vote 7 


Right Now And Help Me , 


CLEAN UP _,' 
AMERICA X\: 


1 Do you approve of PORNOGRAPHIC [_] Yes y 
eand obscene classroom textbooks 
being used under the guise of sex education? L]No a 


Do you approve of the present laws 
elegalizing ABORTION-ON-DEMAND LJ Yes q 


that resulted in the murder of more than 
one million babies last year? L]No 


X and VIOLENCE replacing 
family-oriented programs on television? L]No 
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(Any contribution to this Cam- 
paignistax deductible and 
deeply appreciated!) 


Send this entire 
ballot back to: 
Dr. Jerry Falwell 
Lynchburg, 
Virginia 24514 


RETURN THIS 
ENTIRE 
BALLOT 
IMMEDIATELY 







ENTERTAIN WITH A SALAD BAR 
Shown on pages 104-105 


FOR A BASIC SALAD BAR 
SALAD GREENS: Ad/ow 1 to 1% cups per serving. Choose two or more 
of the following: Arugula (rocket); Bibb (limestone); Boston 
(butterhead); pe (Chinese, green and red); chicory (curly 
endive); dandelions; endive; escarole; iceberg; leaf (garden) lettuce; 
romaine (cos); spinach and watercress. 
DRESSINGS: Offer three or more bottled, packaged or homemade 
dressings. Allow Y% cup per serving. Suggestions: Blue cheese, butter- 
milk-cucumber, Caesar, creamy cottage cheese or Roquefort, dilled 
sour cream, French, garlic-anchovy, green goddess, Italian, low- 
calorie herbed tomato, minted yogurt, old-fashioned cooked, Thou- 
sand Island and vinaigrette. 
RAW AND COOKED VEGETABLES: A//ow 1 cup per serving. Sug- 
gestions: Bean sprouts (canned or fresh); beets (diced or sliced, 
cooked or pickled); broccoli and cauliflower flowerets (raw); carrots 
(shredded, sliced or slivered, raw); cherry tomatoes (whole or 
sliced, raw); cucumbers (peeled or unpeeled, sliced or cubed, raw); 
green beans (cut up, cooked or dilled); green peas (cooked); mush- 
rooms (whole caps or sliced, raw); onions (chopped or sliced, 
raw); peppers (red or green, cubed or sliced, raw); potatoes (sliced 
or cubed, cooked); tomatoes (sliced, raw); turnips (sliced, raw); and 
zucchini (sliced, raw or cooked); asparagus spears (cooked); arti- 
choke hearts (cooked or marinated); bamboo shoots (canned); 
avocado (cubed or sliced, raw); water chestnuts. 
PROTEIN FOODS: A//ow 1 cup per serving. Cheese: Bel Paese, blue, 
brick, Cheddar, Colby, cream, Edam, feta, Gorgonzola, Gouda, 
Monterey Jack, Muenster, Port du Salut, Roquefort, Swiss. Meats: 
Beef, lamb, pork, veal, salami, pepperoni, liverwurst, deviled ham, 
bologna, other cold cuts (cubes, strips or sliced). Seafood: Crabmeat, 
fish, lobster, shrimp, salmon, smoked oysters, sardines, herring. 
Legumes: Beans (canned or dried, cooked), chick-peas, green limas, 
lentils. Miscellaneous: Bean curd, hard-cooked eggs (slices or wedges). 
FRUITS: Allow 1 cup per serving (fresh, cooked, canned). Apples 
(diced, sliced, unpeeled); cantaloupe; honeydew; Persian melon; 
cranshaw melon; watermelon (slices, wedges, balls); grapefruit and 
orange (segments); grapes; bananas (sliced or diced); peaches or 
nectarines (sliced); dates; prunes; apricots; blueberries; kiwi. 
TOPPINGS: Al/ow 1 to 2 tablespoons per serving. Croutons, chives, 
pumpkin seeds, bacon pieces, rolled or flat anchovies, walnuts, 
pecans, almonds, cashews, pistachios, pine nuts, macadamia nuts, 
peanuts, pumpkin and sunflower seeds, raisins, chutney, capers. 
MISCELLANEOUS: A//ow 1 to 2 tablespoons per serving. Olives (sliced 
or whole black, green and stuffed), pickles (diced or sliced), pimien- 
tos (chopped or sliced). 
GARNISHES: Artichoke hearts; carrot curls; celery fans; chives 
(chopped); cucumbers (fluted and sliced); eggs (chopped, hard- 
cooked); green onions (sliced); lemons (slices and wedges); mush- 
rooms (whole, pickled or sliced, raw); onion and pepper rings; 
radish roses; tomatoes (roses, slices or wedges). 
BREADS: Parmesan Onion Rolls (see recipe, page 129), round pumper- 
nickel, rye or French rolls, sesame sticks, melba toast, assorted 
crackers, tye crisps, bagels, assorted breads. 


HOT TIPS FOR A COLD SALAD BAR 
1. If you don’t use the crispest, freshest greens, a salad bar can be a 
disaster. So be fussy and pick those at their peak. Look for a good 
green color, few if any blemishes and as little dirt as possible. 
2. Salad greens gain extra crispness if refrigerated overnight. Rinse 
leafy greens (Bibb, romaine, Boston, chicory, arugula and spinach) 
as soon as you've brought them home. Trim any wilted or tuised 
leaves. Pat dry on paper toweling or whirl in a salad spinner or 
wire basket. Store in plastic bags. Don’t wash iceberg; trim and 
store in hydrator. 
3. Tear salad greens into bite-size pieces to fill your largest salad 
bowl. You can do this way ahead of time; just cover with plastic 
wrap or foil and keep refrigerated. 
4. To save space yet offer the largest possible selection, arrange 
several ingredients in a single container, selecting them for colors 
and shapes that complement each other. 
5. With mushrooms, buy the whitest and firmest, regardless of size. 
Wipe with a damp cloth if they're a bit soiled. 
6. Purists may enjoy the ceremony of making their own salad dress- 
ing so provide one cruet of wine vinegar and one of olive oil. A 
good-size pepper mill and a small dish of salt will do nicely. 
7. Summer’s harvest provides wonderfully fresh herbs; use them 
when available. Substitute 1 tablespoon fresh for 1 teaspoon dried. 
8. If your tomatoes have rough skins, try this: Spear each on a 
long-handled fork and twirl it over a gas flame or the burner of 
electric range. Peel and refrigerate until they regain their composute. 
9. Salad servers that are joined like scissors are a good idea for 
preventing spills, because greens ate easier to pick up with them. 
10. If you have a special salad you'd like to serve on the salad bar, 
give it the royal treatment. Serve it in a crystal bowl over crushed 
ice. Guests are sure to notice it! 
11. Above all, keep everything cool and luscious. Have small, 
duplicate bowls of your offerings waiting in the refrigerator ready 
to be whisked into place, if things start to droop. To page 129 








Borden Lite-line Yosurt is made from our original Swiss recipe. 


It all began with our original Swiss 
recipe. The Swiss believe yogurt should 
lel se elole)sotmenst-lee\tm-telem(el-le(emtuite 
fruit from top to bottom. 

That's why we went all the way to 
Switzerland to find just the right recipe 
for our Swiss Style yogurt. 

MN 'C1RS srosco( sem Bic msitel-misteeleReeiace 
ofelole IR '(- (ele) a0) eel Come iAaelotelemtale! 
let the experts taste it. 


“Really fruity. Smooth!” “Creamy.” 
Simply put, the Swiss loved our yogurt. 
In fact, they even gave us some 
great serving suggestions which we put 
sia §=§=6s tn. Our Swiss Yogurt Idea 
di |sTole) Gm Bele). Boyar Mere) o\ta-\ 
your grocer or send 25¢ for 
hare g to: Swiss Yogurt wis 
Ideas, Box 701, Dept. B, = 
Medina, Ohio 44256. 
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“TREAT YOUR KIDS 
TO GREAT BIG BUBBLES 
WITHOUT ANY TROUBLES. 


INTRODUCING HUBBA BUBBA BUBBLE GUM 
WITH AMAZING NO-STICK BUBBLES.’ 





















Your children can blow the kind of Eventually, even a Hubba Bubba simply remove the Hubba Bubba. That's 


bubble they like —a great, big, fatbubble. bubble breaks. But there’s no need for __ right —simply remove. Hubba Bubba 
The bubble they get with delicious, new alarm. Because Hubba Bubba is not your comes right off. That will make your kids 
Hubba Bubba Bubble Gum. ordinary bubble gum. very happy. And you, too. 





BEFORE HUBBA BUBBA. AFTER HUBBA BUBBA. 


Outside of the mouth, you could usually find ordinary Outside of the mouth you won't find new Hubba Bubba 
bubble gum in the following places: Bubble Gum in the following places: 



















on the cheeks on the nose on the cheeks on the nose 


on the ears on the lips on the ears — __ on the lips 


under the chin on the chin under the chin on the chin 


So get some soon. 
And treat your kids 
to new Hubba Bubba 
Bubble Gum in 
original or mint flavor. 
They'll like the soft, 
juicy, delicious 
chunks. They'll like 
blowing great, big, fat 
bubbles — without any 
Boe Because Hubba Bubba won't stick to their faces. 
Does it really work? 98.8% of the faces tested said yes. 








INDIVIDUAL PARMESAN- 
ONION ROLLS 


Bake at 400° for 5 minutes. 
Makes 12 rolls. 





12 Italian or hero round hard rolls 


OR: 4 long hero rolls (7 to 8 

inches each), halved and 
split lengthwise 

% cup (1 stick) butter or margarine, 
softened 

1% tablespoons instant minced onion 

¥ cup grated Parmesan cheese 

2 tablespoons chopped parsley 
(optional) 


1. Split rolls crosswise. 

2. Combine butter and onion; mix well. 
Spread cut surfaces of rolls with butter- 
onion mixture. Arrange rolls on a 
cookie sheet. 

3. Bake ina hot oven (400°) for 5 minutes. 
Remove from oven and sprinkle with 
some Parmesan and chopped parsley, 
if used, Return to oven 2 minutes. 





HERBED MIXED BEAN SALAD 
Makes about 6 servings. 





1 can (1 pound) red kidney beans, 
drained 

1 can (1 pound, 4 ounces) cannellini 
beans, drained | 

1 cup diced green pepper 

1 cup sliced green onion 

¥ cup olive or vegetable oil 

3 tablespoons wine vinegar 

1 teaspoon leaf oregano, crumbled 

1 teaspoon salt 

4 teaspoon pepper 


1. Combine kidney beans, cannellini, 
green pepper and green onions in a 
medium-size bowl. 

2. Combine oil, vinegar, oregano, salt and 
pepper in a small jar with a screw-top; 
cover; shake. Pour over vegetables; 
toss gently. Cover with plastic wrap; 
refrigerate 4 hours or longer to blend 
flavors. 

3. To serve, spoon into a shallow serving 
dish or bowl. 


RAW MUSHROOM-VINAIGRETTE 
Makes about 6 servings. 


1 pound fresh mushrooms 

¥% cup sliced green onion 

Y cup chopped fresh parsley 

Y4 cup olive or vegetable oil 

3 tablespoons lemon juice 

1 teaspoon leaf basil, crumbled 
1 teaspoon salt 

Y% teaspoon pepper 


1. Clean mushrooms and slice thinly 
lengthwise. Put in a medium-size bowl. 
Sprinkle with green onions and parsley. 

2. Combine oil, lemon juice, basil, salt 
and pepper in a small jar with a screw- 
top; cover; shake. Pour over mush- 
rooms; toss gently. Cover with plastic 
wrap; refrigerate 2 hours or longer. 


CUCUMBERS IN CREAM 


Cool and delicious. 
Makes 6 servings. 


Y% cup dairy sour cream 

Y% cup mayonnaise or salad dressing 
2 tablespoons lemon juice 

1 teaspoon sugar 

1 teaspoon salt 


Y teaspoon pepper 

Y% teaspoon leaf chervil, crumbled 

2 large cucumbers 

1 medium-size red onion, thinly 
sliced 


1. Combine sour cream, mayonnaise, 
lemon juice, sugar, salt, pepper and 
chervil in a medium-size bowl. 

2. Wash cucumbers (pare if you wish); 
halve lengthwise; remove seeds; cut 
cucumbers into thin slices. 

3. Add cucumbers and onion to creamed 
mixture; toss to coat evenly. Cover 
with plastic wrap. Chill 2 hours. 





MOLDED COUNTRY PATE 


Bake at 350° for 1 hour in loaf pan or 
45 minutes in ring mold. 
Makes about 6 servings, plus seconds. 





2 pounds ground chuck 
1 large onion, finely chopped (1 cup) 
Y% cup packaged bread crumbs 
2 eggs 
Y cup dairy sour cream 
2 tablespoons catsup 
1 tablespoon Dijon-style mustard 
Y% cup chopped fresh parsley 
1% teaspoons salt 
Y% teaspoon pepper 


1. Combine chuck, onion, bread crumbs, 
eggs, sour cream, catsup, mustard, 
parsley, salt and pepper in a large bowl; 
mix well. 


2. Spoon mixture into a lightly greased 


9x5x3-inch loaf pan or a 6%-cup ring 
mold. Spread evenly and press down 
firmly. 


3. Bake in a moderate oven (350°) 1 hour 


for the loaf pan or 45 minutes for ring 








S to hake someone happy 


The Fleischmann’s® Bake-it-easy Yeast Book shows you 
how simple and satisfying it can be to bake delicious 
family favorites yourself. Imagine serving Soft Pretzels 
you baked in your own oven! Or your own English 
Muffins, Jelly Doughnuts, Pecan Brittle...even 
Croissants! Order a copy now so you'll be ready for the 
big baking season ahead. 

In addition to traditional recipes, you'll be 
delighted with Fleischmann’s new ideas for knead-less 
dough, for CoolRise@dough and for frozen 
dough breads you make at home. Every recipe 
is illustrated so temptingly you won’t know 





which treat to try first! 





Mail to: Fleischmann's Yeast aq 
Box 3050, Dept. R, Teaneck, NJ 07666 | 

Please send me Bake-it-easy Yeast Book(s). 

l enclose $1 for each copy, (check or money order, please) | 





fr] | Laces, Sad bale ec UR SUP REPEL aM | 1 A aes aR ahi 


| Name___ 


State oo Sse REY A | ee 


| Please allow 4-6 weeks for delivery. No order accepted without zip code. Offer 
ec only in U.S.A. while supply lasts, Offer void where prohibited or restricted | 





























































s 7 mold or until meat loaf shrinks from sides. Remove from oven; 
SEVEN eS) a We) VIVA | pour off any juices. Unmold onto serving platter and cool. Wrap 
bd with plastic wrap and refrigerate until ready to serve. Garnish 
svalo BEST TASTI NG with pimiento and parsley, if you wish. 
== 


LOW-CALORIE CREAMY YOGURT DRESSING 


ITALIAN IS JUST Makes 1 cup. 
A SHAKE AWAY. teainyoeur snipped fresh al 


2 tablespoons lemon juice OR: 2 teaspoons dried dillweed 





- ; ‘ 

Seven Seas Viva tastes like a true Italian Y%4 cup minced greenonions % teaspoon salt . 
Cy alelellepie Balomc(sel cai mearcimelelmen caleiiva 2 tablespoons grated Y, teaspoon pepper, : 
shaker top mixes the oil and vinegar and Parmesan cheese preferably white | 
herbs and spices just right, just as you shake Combine yogurt, lemon siplers ath ag ager a salt and | 
‘ ~ ; ‘ eT ats +H n pepper in a medium-size bowl, mix well until creamy. Cover; re- 
iton. So you get a pet fect blend every time. frigerate 2 hours or longer to blend flavors. Stir before serving. | 


mvalemcarel me (ol Mie)m te(omelee sim UAV-Mi (ch (ele-mcolen 


Seven Seas Viva! There's simply no PROVENCALE TOMATO DRESSING 


better way to dress a salad. THE Makes about 2 cups. 
BEST-DRESSED 1 cup tomato juice 1 teaspoon leaf basil 
SALADS WEAR Y, cup Olive or vegetable oil or oregano, crumbled 
SEVEN SEAS 3 tablespoons wine vinegar 2 tablespoons chopped 
ae bd 2 cloves garlic, crushed fresh parsley 
See 1 teaspoon anchovy paste Y, teaspoon salt 
\ Y% teaspoon dry mustard Y% teaspoon pepper 
‘ arias on / 
watered Put tomato juice, oil, vinegar, garlic, anchovy paste, mustard, basil 
or oregano, parsley, salt and pepper in a medium-size jar with a 
evell screw-top; cover; shake. Refrigerate; shake again before using. 
PPO 
AYO 7 hy LEMON FRENCH DRESSING 


Makes 144 cups. 

1 cup olive or vegetable oil or a combination of the two 

¥Y3 cup lemon juice 

Y% teaspoon dry mustard 

Y teaspoon paprika 

1 teaspoon sugar 

1 teaspoon salt 

4 teaspoon pepper 

2 tablespoons finely snipped fresh herbs (basil, dill, 
marjoram, oregano, thyme) 

OR: 2 teaspoons dried herbs (14 teaspoon basil, 

Y teaspoon marjoram, 2 teaspoon oregano, 
Y teaspoon thyme) 


Put oil, lemon juice, mustard, paprika, sugar, salt and pepper in a 
medium-size jar with a screw-top; cover; shake. Add herbs; shake 
again. Refrigerate; shake again before using. 


EGGPLANT CAPONATA 
Makes about 6 servings. 


1 medium-size eggplant, washed (about 144 pounds) 
Salt 

1 large onion, finely chopped (1 cup) 

1 cup finely chopped celery 

% cup olive oil 

4 canned Italian tomatoes, drained and diced 

2 tablespoons tomato paste 

2 large flat anchovy fillets, drained and minced 

2 tablespoons drained capers 

3 tablespoons sliced pitted black olives 

3 tablespoons wine vinegar | 
1% teaspoons sugar 

Y% teaspoon salt 

Y% teaspoon pepper 

Y¥; cup chopped fresh parsley | 





1. Cut unpeeled eggplant into 1-inch cubes. Put in a colander; 

sprinkle with salt; drain 30 minutes. Pat dry with paper toweling. 
. Sauté onion and celery in 4 cup oil in a large skillet until tender. 
Remove to a medium-size bowl. 

3. Cook eggplant cubes, a third at a time, in oil, stirring often, 
until tender and golden. Remove eggplant cubes with slotted 
spoon to bowl with onion and celery. Add more oil as needed. 

. Drain excess oil. Return onions, celery and eggplant to skillet. 
Add tomatoes, tomato paste, anchovies, capers, olives, vinegar, 
sugar, salt and pepper; mix well. Cook slowly, uncovered, about 
20 minutes, or until vegetables are tender and flavors well blended. 
Stir occasionally during cooking. 

. Remove from heat; mix in parsley; cool. Cover with plastic 
wrap; refrigerate at least 24 hours before serving. 
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WOMAN’S WORLD 
From page 4 


merchandise that is accepted for sale. 
To keep bookkeeping at a minimum, 
no returns are permitted. Since a bar- 
gain is hardly a bargain if the items 
can’t be worn, here are a few tips from 
the Naperville Exchange on thrift shop 
or exhange buying: 
e Know exactly what your children 
need before you go. Carry a shopping 
bag and write the most needed items 
on the side. 
e¢ Know their sizes. If you're unsure, 
or they seem between sizes, draw mea- 
sured lines on your shopping bag 
labeled “inseam,” “‘sleeve length,”’ etc., 
and compare them to the clothes be- 
fore buying. 
e Consider expanding upon this idea 
for your own club or church or school 
organization. The Naperville Exchange 
has been so successful that it now fea- 
tures winter sports equipment, toys, 
baby equipment and maternity clothes. 
—LIN MATTERN i 





SUPERSHOPPING 
From page 24 


Step 5—Just Gravy 

If I've given the impression up to now 
that ‘ehindlers never think of anything 
but money, I'd like to correct that. The 
“gravy” of the Supershopping banquet 
includes such things as free samples of 
products, numerous coupon  give- 
aways and enough free merchandise— 
from toys to clothing to kitchen appli- 
ances—to keep your house Jooking like 
Christmas all year round. 

How do you get so much for free? 
Again by being an active refunder, be- 
cause once you start clipping forms and 
getting yourself on mailing lists, the 
companies will knock themselves out 
trying to be the first to send you in- 
formation about discounted and “‘ab- 
solutely free’’ samples. 

Manufacturers also offer other free- 
bies and premiums. Premium give- 
aways ae! on the same principle as 
refunds. You buy a product me save 
the qualifiers. The manufacturer an- 
nounces (in a magazine, on a package, 
in a mailer) that you can get a premium 
by sending in a specified number of 
qualifiers. You send them in, with an 
order form, if it’s required. Your order 
then goes to a clearinghouse, and in a 
few weeks you ate the owner of a new 
shirt, tote bag, cigarette lighter, toy— 
the possibilities are almost limitless. 

People sometimes ask me if it isn’t 
troublesome or embarrassing using all 
those company “promo” items. A 
Florida woman we met last year was 
convinced that our children were eating 
foods they couldn’t stand, wearing 
clothing they didn’t like and playing 
with toys they hated. 

Yes, we wear, eat and play with a lot 
of company giveaways. But we cet- 
tainly don’t do it under duress. As for 
being embarrassed: I’m not embar- 
rassed to say ma Supershopper, and 
that I enjoy every minute of it. Why 
should ies Ph feel embarrassed about 
saving money? ig 
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SEVEN SEAS 
CKEAMY BACON. 


Finally, there’s great bacon taste in a salad dressing. 
Bacon-like bits surrounded by a creamy bacon-flavored dressing. 
That means lots of bacon taste in every single bite. 

New Seven Seas Creamy Bacon Dressing. There’s 
simply no better way to dress a salad. THE 


BEST-DRESSED 
SALADS WEAR 
SS) hd i BF 


OFF 


Seven Seas® Seven Seas® 
pn Seem. Hee THOSE | creamy Bacon. 
Mr. Grocer: We will redeem agency or where prohibited, 
this non-transferable coupon taxed, or otherwise restricted. 
for face amount plus 5¢ han- Cash value 1/10 cent. Mail cou- 
dling only if you obtained it rson Clayton Foods, 
from customer buying this item. x 1867, Clinton, lowa 52734. 
Invoices pears of Expiration date March 31, 1980. 
sufficient stock to cover coupons f Limit one per customer. 
eee wena _ Y is © 1979 Anderson, 
sented by broker or Cay j le i Lm Clayton & Co. 
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Hormel Ham Patties 
are a deliciously 

easy way to add the 
great taste of Hormel 
ham to any meal of the 
day. Each 12-ounce 
can gives you six 
patties—just enough 
for a family meal 


§ 


FULL 


Hormel 


HAM PATTIES 


Y COOKED » SMOKE FLAVORING ADDE? 


with no leftovers. 
Fried, baked or 
broiled, there's just 
a bare minimum of 
shrinkage. And any 
way you cook them 
up, you're getting 
the famous taste of 
a Hormel ham. 


Hormel Ham Patties. __ — 
Good for three round meals a day. 





Buyers Guide 





Portable Crafts to Make Anywhere: 

Crochet Our Lacy Heirloom Coverlet 

Page 69—Red Heart Lustersheen from Coats & 
Clark, 75 Rockefeller Plaza, New York, N.Y. 

Erica Wilson’s Spectacular Rugs 

Pages 70-71--Pre-cut rug yarn by Columbia- 
Minerva, 295 Fifth Ave., New York, N.Y. 
10016; rug wool (for quickpoint) by Pater- 
nayan Bros., 312 E. 95th St., New York, N.Y. 
10028; geometric, Persian yarn by Paternayan. 

Sew These Soft and Lovable Toys from Socks 
Page 72—Painted child’s chair from The Great 
North Woods Ltd., 425 Fifth Ave., New 
York, N.Y. 10016. 

Weave These Smashing Decorative Accents 
Page 73—-Yarns used are Olympic Blue and 
White from Columbia-Minerva, 295 Fifth 
Ave., New York, N.Y. 10016; ladder-back 
chair and table from The Door Store, 191 
Lexington Ave., New York, N.Y. 10016. 

Crochet a Mosaic Afghan—and Much More! 
ages 74-75—Yarn from Bucilla, 30-20 Thom- 
son Ave., Long Island City, N.Y. 11101. 

Page 74—Skirt, Evan Picone; belt, Omega. 

Page 75—To order leather handles and oval 
(perforated and ready-to-assemble), send $4 
(plus $1 postage and handling; New York 
residents, add sales tax) to: Apple Valley, 
P.O. Box 275, Garden City, N.Y. 11530. 


Decorating Ideas Well Worth Collecting 
Pages 76, 93-97--To order JCPenney Catalog, 
send $2 to: JCPenney Circulation Dept., 
Box 2056, Milwaukee, Wisc. 53201. All 
plants and flowers from The Valley Florist, 
Frenchtown, N.J. 

Pages 76 and 93—Carpentry by N. R. Nagorski; 
M-—415 tempered insulated safety glass door 
by CE Morgan, 523 Oregon St., Oshkosh, 
Wisc. 54901; 100% wool kilim rug from La 
Chambre Perse, 347 Bleecker St., New York, 
N.Y. 10014; antique red pony from Kelter- 
Malce Antiques, 361 Bleecker St., New York, 
N.Y. 10014; wicker mirror from Jacob's 
Produce-Wholesale Distributor, 690 North- 
ampton St., Easton, Pa.; “One & Only 
paint,” spice jar lamp, brass tent pharmacy 
lamp, fireplace equipment from JCPenney 
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Catalog and selected retail stores; solid fabric 
on slipcover and throw pillows, ‘‘Sitting 
Duck’’ and print fabric on throw pillows 
‘Flower Basket,”’ available through JCPenney 
Custom Decorating Dept.; wood burning 
Franklin stove from JCPenney Catalog; wicker 
and brass accessories from selected bey ad 
stores; white streamlined window blinds from 
JCPenney Catalog and Custom Decorat- 
ing Dept.; fabric on bench is Laura Ashley 
print ““Glenartney’’ by Raintree Designs, 979 
Third Ave., New York, N.Y. 10021, available 
through JCPenney. Devonslate #27212 Place 
’N Press Excelon tile by Armstrong, The 
Armstrong Cork Co., 313 W. Liberty St., 
Lancaster, Pa. 17604. 

Pages 94-95—"'One & Only” paint, flatware, 
glassware, china and cookware available from 
JCPenney Catalog and at selected retail stores; 
unpainted kitchen cabinets, stainless steel kit- 
chen sink, and unpainted ladder-back chairs 
available through JCPenney Catalog; white 
streamlined window blinds available through 
JCPenney Catalog and Custom Decorating 
Dept.; JCPenney custom color paint, stove, 
refrigerator, assorted houseware and wicker 
accessories available at selected JCPenney 
retail stores. #4116 warehouse lights from 
Hi-Lite Manufacturing Inc., 259 W. 30th St., 
New York, N.Y. 10001; potholders from 
Martex, 1221 Ave. of the Americas, New 
York, N.Y. 10036; glass mason jars and as- 
sorted utensils from The Pottery Barn, 231 
Tenth Ave., New York, N.Y. 10011; napkins 
from Audrey Designers Collection, Inc., 207 
Round Table Dr., Dallas, Tex. 75247; antique 
bread boards from Kelter-Malce; rag rug 
from The Museum Shop, The Museum of 
American Folk Art, 49 W. 53rd St., New 
York, N.Y. 10019; pine-slat basket on shelf 
from Spaulding and Frost Co., Inc., Fremont, 
N.H. 03044; Devonslate #27212 Place 'N 
Press Excelon tile flooring by Armstrong; 
#949 white Formica® Brand laminate from 
The Formica Corp., Wayne, N.J. 07470. 

Pages 96-97—(Left, top): Wallpaper in_ top 
photo, Laura Ashley print ‘““Kathy’’ by Rain- 
tree Designs, evdilawie at selected JCPenney 
stores; vanity sink and toilet-tissue holder 
from JCPenney Catalog; cranberry, toast and 
off white ‘‘JCPenney’”’ towels (also shown in 
bottom photo) and white pitcher from the 





JCPenney Catalog and selected retail stores, 
bathroom cup by Crayonne U.S.A., 42 Mileed 
Way, NeenaL N.J. 07001; beige #879 For- 
mica® Brand Laminate by the Formica 
Corp.; sauna bucket by Spaulding and Frost; 
Devonslate #27212 Place 'N Press Excelon 
tile by Armstrong; soap and shaving brush 
from Caswell-Massey Co., Ltd., 575 Lexing- 
ton Ave., New York, N.Y. 10022; fabric- 
covered box and rolled sewing kit on shelf 
from Laura Ashley, Inc., 714 Madison Ave., 
New York, N.Y. 10021. (Left, bottom): 
Wicker baskets from selected JCPenney retail 
stores; white streamlined window blinds 
available from JCPenney Catalog and Custom 
Decorating Dept.; tub tray by Crayonne 
U.S.A.; bath mitt, nail brush ie | bath brush 
from Caswell-Massey Co., Ltd. (Large photo 
of bedroom, bottom): Sun-Brite washable win- 
dow shade cloth used for custom window 
shade from the Stauffer Chemical Co., West- 
port, Conn. 06880; wallpaper on walls and 
ceiling, ‘“Brignall’’ and wallpaper used as 
border and matching fabric on_ pillows, 
“Romanie Forest,"’ both Laura Ashley prints 
by Raintree Designs, available from selected 
JCPenney retail stores; solid fabric on throw 
pillows, “Sitting Duck,’ available from 
JCPenney Custom Decorating Dept.; sisal 
tug, wall lamp and rocking chair from 
JCPenney Catalog; ruffled curtains and brass 
pharmacy lamp from JCPenney Catalog and 
selected retail stores; antique tricycle from 
Kelter-Malce; white wicker mirror and_nat- 
ural wicker hamper from Jacob's Produce 
Wholesale Distributor. 


Entertain With A Salad Bar 

Pages 104-105—Small clover-shaped bowls 
holding vegetables, salad plates held by mod- 
els, and vegetable platter by Rosenthal. 
Shrimp bowl and paté platter by Kosta Boda. 
Cottage cheese bowl by Corning. Lucite 
flatware and napkin holders by Two's Co., 
Inc.; paté knife by Supreme Ehidkety. All avail- 
able in department stores. Small bowls hold- 
ing raisins, nuts and seeds from ‘The Pottery 
Barn, 231 Tenth Ave., New York, N.Y. 
10011. Electric blue silk camisole dress by 
Lynn Bowling, 31 E. 28th St., New_York, 
N.Y. 10016. Jewelry from Kruger Gallery, 
842 Madison Ave., New York, N.Y. ® 


. : — 





v Kodak rf. 
Fora qoossiookat the times of your life.” 





Clark Color, Div. of District Photo Inc., 10619 


Baltimore Ave., Beltsville, Md, 20705 





With Clark the quality of 
your pictures will be the 
best you have ever seen 
... aS good or better than 
you get in camera stores. 
We use only Kodak paper 
and supplies for best 
results. 


Date on back 
of your prints 


Shows month and 

year pictures were | Foto cate auc 1979 
developed — a 

handy record. 


|] MY FIRST ORDER 
L] REPEAT ORDER 


Your Name 


Print 









*Major national retail photo outlet 


Introductory offer 

to develop & print 12 exp. 
126 Kodacolor film. 

20 exp. — only $2.00 


Compare our prices 
... Savings will amaze you! 


Retail Clark PAY ONLY 
Store Regular Mail Clark's Introductory 
Price* Order Price Mail Order Price 


126-12 exp. $3.78 $1.80 
126-20 exp. : 3.10 
110-12 exp. . : 

110-20 exp. . 3.40 
135-24 exp. : 4.20 
135-36 exp. . 6.40 


(on F-% |. 


COLOR LABORATORIES 





Offer expires Feb. 1, 1980. 


Mail your film in 
this envelope today! 





some breeds of dogs are more apt to put 
on weight than others. Among the 
breeds which have this tendency are: 
beagles, bassets, dachshunds, cockers, 
labradors and collies. 

Many people blame their dog’s over- 
weight on a neutering operation. 
Usually, however, it’s a decrease in 
physical activity, combined with too 


big to weigh, you can keep track of his 
size by measuring the es of his neck 
and his abdomen just below the ribs. 





To Remedy Overweight 





It’s important to consult with your 
veterinarian before embarking on any 
weight-loss regimen for your dog. The 
doctor can determine if there’s any 


Super-savings on 
developing 


Now only «: 







Introductory 
offer to de- 

velop & print 
12 exp.126 | 
Kodacolor film. 


20 exposures 
Kodak paper. 
4 Fora good look at the times of your life: 


only $2.00 


FAST SERVICE. Most films spend only a ft or two in our modern 
laboratory. Then they are rushed to you by first class mail. 





with no leftovers. 
Fried, baked or 
broiled, there's just 
a bare minimum of 
shrinkage. And any 
way you cook them 
up, you're getting 
the famous taste of 
a Hormel ham. 


Hormel Ham Patties 
are a deliciously 

easy way to add the 
great taste of Hormel | | 
ham to any meal of the OKE FLAVORING ADDED 
day. Each 12-ounce 
can gives you six 
patties—just enough 
for a family meal 
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Portable Crafts to Make Anywhere: 

Crochet Our Lacy Heirloom Coverlet 

Page 69-—-Red Heart Lustersheen from Coats & 
5 Rockefeller Pl New York, N.Y. 
Ison’s Spectacular Rugs 


Catalog and selected retail stores; solid fabric 
on slipcover and throw pillows, ‘‘Sitting 
Duck” and print fabric on throw pillows 
“Flower Basket,” available scapiaetly enney 
Custom Decorating Dept.; woo ring 
Franklin stove from JCPenney Catalog; wicker 
and brass accessories from selected JCPenney 
stores; white streamlined window blinds from 


JCPenney Catalog and Custom D 


JCPenney Catalog and selected retail stores; 
bathroom cup by Crayonne U.S.A., 42 Mileed 
Way, Avenal, N.J. 07001; beige #879 For- 
mica® Brand Laminate by the Formica 
Corp.; sauna buc by Spaulding and Frost; 
Devonslate #27212 Place 'N Press Excelon 
tile by Armstrong; soap and shaving brush 
from Caswell-Massey Co., Ltd., 575 Lexing- 
ton Ave., New York, N.Y. 10022; fabric- 


70-71--Pre-cut rug yarn by Columbia- ing Dept.; fabric on bench is Laura Ashley covered box and rolled sewing kit on shelf 
= * — —- — = —_ = i. ~ AAs x ma 4 Ad. 1 A 


A3G 
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You pay only for pictures that come out. You 
automatically get a credit certificate for the cost of 
developing any prints we could not make 
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If you are not satisfied for any reason, simply return 
all of the negatives, prints or — film to us 
(Attn: Steve Clark) with the sI loping envelope. We 
will send you a fresh replacement roll of Kodak film ® 
plus a certificate to process that roll free of charge 
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COLOR LABORATORIES 
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Introductory offer 

to develop & print 12 exp. 
126 Kodacolor film. 

20 exp. — only $2.00 


Compare our prices 
. . Savings will amaze you! 


Retail Clark PAY ONLY 
— : Store Regular Mail Clark's Introductory 
Kodak paper. ' Price* Order Price Mail Order Price 

/ Fora good look at the times of your life.” 126-12 exp. $3.78 $1.80 
bead 126-20 e%0 5.90 3.10 
110-12 exp. : 2. 
110-20 exp. : 3.40 
135-24 exp. : 4.20 
135-36 exp. i 6.40 





Clark Color, Div. of District Photo Inc., 10619 
Baltimore Ave., Beltsville, Md. 20705 


*Major national retail photo outlet 





By ELIZABETH RANDOLPH 





Canine Obesity: Its Dangers, 
Causes and Cures 





STATISTICS show that over 25% of the 
pet dogs in this country are overweight. 
Dog owners should be aware that 
obesity can be just as dangerous for pets 
as it is for people. It can have many ad- 
verse effects on a dog’s health, and even 
on his temperament. 

For a pet, overweight and ill health 
can form a vicious circle. For instance, 
if a fat animal cannot exercise safely 
due to cardiac and respiratory impair- 
ment caused by obesity, his joints will 
become stiffer, his lung capacity will 
diminish, and so forth. 

The primary causes of overweight in 
dogs are overfeeding and/or incorrect 
feeding, coupled with insufficient exer- 
cise. The mistaken notion that a pet will 
feel deprived if he’s not fed ‘‘people’’ 
food is responsible for obesity. 

But there can be other factors which 
contribute to a pet’s excess weight. 
Sometimes, obesity is an inherited trait 
—if your dog’s ancestors were fat, he 
probably has a genetic inclination 
toward overweight. Studies show that 


Mail your film in 
this envelope today! 


some breeds of dogs are more apt to put 
on weight than others. Among the 
breeds which have this tendency are: 
beagles, bassets, dachshunds, cockers, 
labradors and collies. 

Many people blame their dog’s over- 
weight on a neutering operation. 
Usually, however, it’s a decrease in 
physical activity, combined with too 
much food, rather than any internal 
change, which causes neutered dogs to 
put on weight. 

Decreased activity is also the primary 
cause of overweight in older dogs, 
whose owners continue to feed them the 
same way they did when the pet was 
younger. 

It’s a great deal harder to cut back on 
your pet’s food intake than it is to feed 
him sensibly in the first place. 

Your healthy adult dog’s total daily 
food intake should be % pound of food 
for every 10 pounds of body weight, up 
to 50 pounds, with less for smaller or 
older dogs. It’s best to feed your dog 
his “dinner” once or twice a day, at the 
same time. And make sure that you al- 
ways provide him with plenty of fresh 
drinking water. Don’t give your pet 
constant snacks; when you do give him 
a treat, use only biscuits or ‘‘snacks”’ 
made for dogs. 

No matter how old your dog is, make 
sure he gets daily exercise—this is as 
important in keeping a dog slender as a 
sensible diet. It’s also a good idea to 
be aware of your dog’s ideal weight and 
to see that he maintains it by regular 
weighing and monitoring. If he’s too 


Offer expires Feb. 1, 1980. 











big to weigh, you can keep track of his 
size by measuring the girth of his neck 
and his abdomen just below the ribs. 





To Remedy Overweight 





It’s important to consult with your 
veterinarian before embarking on any 
weight-loss regimen for your dog. The 
doctor can determine if there’s any 
organic cause for your pet’s overweight. 
If there isn’t, he can then prescribe a 
sensible weight-loss diet. 

First, he will probably suggest reduc- 
ing your pet’s caloric intake. This can 
be accomplished in several ways. One is 
to continue the same basic diet, but re- 
duce it by % or %, depending on the 
amount of weight-loss required and 
your dog’s general state of health. An- 
other is to feed your pet a prescription 
low-calorie diet; these diets are designed 
for specific dietary problems. Another 
is to feed him one of the commercially 
prepared low-calorie diets. 

If you’re cutting back on your dog’s 
food intake, he’ll feel more satisfied if 
you feed him his daily ration in several 
small meals, rather than one. Plenty of 
drinking water will also help him feel 
satisfied. 

Be sure he gets regular daily exercise 
—this is essential for an overweight dog. 
And keep careful track of his weight 
and/or size, so you will know how long 
to keep him on the diet. 

Once your dog has again reached his 
ideal weight, you can keep him slim 
and healthy by continuing a sensible 
diet and regular exercise regimen. 
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“Edison revolutionized our lives 
when he invented the light bulb.’’ 
As far back as 1802, 45 years before 
Edison was born, Sir Humphry Davy of 
England invented the light bulb, or arc 
light. Edison’s achievement lay in per- 
fecting a durable filament for it. 


“(Lizzie Borden of Fall River, Mass., 
cold-bloodedly killed her parents 
with an ax.”’ 

A jury acquitted her of the crime after 
little more than an hour of deliberation. 


“What we today call Iran used to be 
called Persia in ancient times.’’ 

‘Persia’ is what foreigners—par- 
ticularly the Greeks—used to call a 
small province in Iran. The Iranians 
themselves always called their country 
Iran. 


“(Never go near a porcupine, it’ll 
shoot its quills at you; and never 
touch a toad or you’ll get warts.”’ 

A grown porcupine has about 18,000 
quills that can give you a nasty infec- 
tion if you come into contact with 
them, but it can’t ‘‘shoot’’ them at you. 

Toads giving people warts is an old 
wives’ tale. 


‘ALL WE “KNOW” THAT ISN’T SO 


By JOSEPH HOLD 


“The guitar could use some new 
catgut.”’ 

It probably could, but “‘catgut’”’ was 
never made of cat’s insides but of sheep 
intestines. 





“The H.J. Heinz Co. manufactures 
exactly 57 varieties.”’ 

Back in 1892, when the original Mr. 
Heinz thought up that snappy slogan, 
the firm was already handling a lot 
bigger product line. One morning on 
the elevated on the way to work it 
struck him that ‘57’ had a nice ring 
to it. 


“Alexander Graham Bell invented 
the telephone. His first words were 
to his assistant, ‘Mr. Watson, come 
here! | want you.’”’ 

A German wizard named Johann Reis 
invented the telephone some 15 years 
before Bell placed that historic call to 
Watson. Reis couldn’t see any practical 
use for his discovery, though, while 
Bell could. 


“Careful you don’t mix your drinks 
or you’ll get sloshed!’’ 

Drink mixing has no bearing on the 
degree of a person’s inebriation. It’s the 
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cumulative alcoholic intake that deter- 
mines how drunk one gets. 


“The bride walked down the aisle.”’ 

It’s quite doubtful. If she walked 
down the center of the church, she 
walked down the nave. The aisles are 
on each side. 


“A drowning person always goes 
down three times before he drowns 
and he sees his whole life flash be- 
fore his eyes.’’ 

People have drowned after going 
down only once and have denied the 
seeing-your-whole-life-over myth at 
such times as they were pulled from the 
water already unconscious but revived 
through first aid. 


“This Parsons table would look 
great in our vicarage.”’ 

That may be true, but the table 
wasn’t named for a clergyman. It’s 
named for the Parsons School of De- 
sign in New York City, where it was 
developed in the early 1930's. 


‘«Careless motorists start most forest 
fires.’’ 
Nope. Lightning does. 
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“A goat can digest anything, even a 
railroad spike or a tin can.”’ 

Goats steer clear of such hardware 
because they know they'd die of indi- 
gestion if they tried to eat those things. 


“When Frankenstein kidnapped the 
little girl, the villagers pursued 
him.’’ 

Not likely, as Frankenstein is the 
name of the scientist that created the 
monster from bits and pieces of ca- 
davers. The creature he gave life to is 
called Frankenstein’s monster. 


“Whisky is a good antidote for 
snakebite.’’ 

Just the opposite. It dilates the blood 
vessels and therefore quickens the flow 
of venom through the system. 


“If you drink milk before a party 
you won’t get drunk.’’ 

You can’t “‘coat’’ your stomach be- 
fore partying because the enzymes in- 
side the organ break up and absorb it 
long before you get there. 


“Pour milk into a beer glass and you 
ruin it. It won’t hold a head.’’ 

As glass can’t absorb milk fat, a 
thorough washing should make it good 
as new. 


“(He’s done very well. He’s a regular 
Horatio Alger.”’ 

Horatio Alger is the name of the 
19th century American clergyman who 
wrote some 56 luck-and-pluck novels 
about ambitious newsboys and boot- 


blacks. It’s not the name of any of his 
heroes. And not a single one of the 
books’ heroes ever get to be even 
moderately wealthy. 


“The ancient Egyptians were great 
embalmers, but the secret ingre- 
dients they used for their unguents 
have been lost.’’ 

Nothing very mysterious is involved. 
The mummies owe their remarkably 
well preserved state to the fact that 
Egypt's climate is so dry and bacteria- 
free. 


“Wf there’s a mechanical failure, the 
execution of a condemned person is 
stayed and he must be set free.’ 

There's no such provision in law. 
But a person can’t be tried twice for the 
same crime, which would be subjecting 
him to double indemnity. 


“Cane sugar is sweeter than beet 
sugar, white eggs superior to brown 
and don’t ever stir the batter coun- 
terclockwise or the cake will be 
ruined.’’ 

Wrong on all three counts. Beet and 
cane sugar are both chemically identical 
sucrose (C,.H.O,,) and _ therefore 
equally sweet. The sweetest sugar comes 
from honey and is made up of levulose 
(C,H 1205). 

White eggs differ from brown only 
in the color of their shells. They'll fetch 
higher prices in New York City but 
brown will be pricier in Boston. 

The direction in which you stir batter 
has no effect on the quality of a cake. 








THERE’S NO PIZZA 
IN PISA... 


Or French dressing in France, 
Spanish rice in Madrid, Chop Suey 
in China, Jerusalem artichokes in 
Israel, Danish pastries in Copen- 
hagen, Irish stew in Ireland, Welsh 
nae in Wales or turkeys in Istan- 

ul 


Also, the songs ‘Danny Boy’”’ 


and “T'll Take You Home Again, 
Kathleen” are not Irish but were 


composed by Americans. 

Order Russian dressing in the 
Soviet Union and you'll get a blank 
stare. The same holds for English 
muffins in Britain. 

And did you know that the potato 
was discovered by Spanish conquis- 
tadors in Peru? Sir Walter Raleigh 
imported some into Ireland in 1620 
from North Carolina. 

Moreover, Turkish baths aren’t 
Turkish in origin, nor does vichy- 
soisse come from Vichy, France. 


“How quaint that the English used 
to pronounce the as ‘jeee,’ as in 
“Ye Olde Curiosity Shoppe.’”’ 

They pronounced the word ‘‘The” 
the same way we do today. It’s just that 
their symbol for the old runic letter 
“th,” called a ‘“‘thorn,’”’ resembled our 
letter “‘y.”” The word also doubled as 
the plural form of “‘you,’’ as in the 


carol ‘God Rest Ye Merry Gentle- 
a 


men.” 


Surprise! 


It's B&M” Baked Beans... 


the vegetable 


families love for hearty, homemade flavor. 


No one food provides all the nutrients 
necessary for a well-balanced diet. For 
example, sreen beans have more vitamin 
B, than baked beans; carrots have lots of 
vitamin A, baked beans none. But you may be 
Surprised to know that B&M Baked Beans have more 
fron than spinach and more protein per serving than any 


_ of the other vegetables shown here. 


New England mothers, who have always served B&M 
Baked Beans because of their rich, hearty sauce and 7 hour 
baked-in flavor, are suddenly serving B&M more often, now. 
that they know it's a nutritious change-of-pace the whole fam- 
ily loves. And B&M’s the baked bean with the famous home- 
made taste—made with the finest ingredients. 
Funny...after so many years, everybody's asking, ‘How can 


a vegetable that good for you, taste that good?” 


* per Serving 





CONTAINS onLY PEANUTS 
AND SALT 
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is causing 
quite a stir. 


And no wonder. Smucker’s Natural 


Butter is so pure, thenatural peanut oilcomesright 


to the top. So youstirit to makeit good and creamy. 

And when you try it you'll see Smucker'’s is 
causing quite a stir about taste, too. It’s the best. 

It’s like tasting peanut butter for the first time. 
It’s how peanut butter ought to be. 

And Smueker’s did it with no artificial ingredi- 
ents or preservatives. Just the best fresh-roasted, 
salted peanuts inside every jar...and a name you 
can trust on the outside. 

Try Smucker’s Natural Peanut Butter, smooth 
or chunky Style. It can turn a peanut butter sand- 


wich into a stirring experience. 

— on oe oe oe 
Send for your free Smucker’s Natural Peanut Butter Re- “i 
cipe booklet. Send a self-addressed, stamped envelope along 
with this coupon to: 

Smucker’s Natural Peanut Butter Recipes, Strawberry 
Lane, Orrville, Ohio 44667. i 
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EXERCISE TO FIRM THE BUTTOCKS 

I’m in pretty good shape, but since I sit a lot at work, 
my behind is getting a little flabby. Can you recom- 
mend a simple, effective exercise to keep this area 
firm?—M.A., Los Angeles, Calif. 

Here are two exercises to try: Sit on the floor, back 
straight, knees bent and feet flat on the ground. Slowly, 
“walk” on your behind, by tensing one buttock muscle and 
then the other. Go forward and then back. Repeat five times 
every day. The second exercise can be done anywhere— 
on a bus, in the shower, waiting on a line—because it uses 
isometric movements. While standing, tense buttock mus- 
cles, one side at a time. Hold for a count of ten. Repeat. 
Do this for about five minutes, twice a day. 


TIPS FOR CHOOSING MAKEUP BRUSHES 

I’d like to buy a few makeup brushes, but there are so 
many different shapes and sizes to choose from, it gets 
confusing. Can you give me any pointers?—B.G., Val- 
ley Center, Kans. 

Each type of brush has a different function, so choose 
according to your needs. If it’s for contouring, you ll want 
a brush with bristles about 4” long and a flat edge. To 
apply blusher, get a soft brush with longer bristles and a 
rounder edge. For foundation and translucent powder, use a 
big fluffy brush which will allow for even application. A 
number of brushes are available for use with eyeshadow. A 
small one with a straight or slant edge works well for appli- 
cation, and a second with a softer, rounded edge is handy 
for blending in shadow and eye pencil color, For lip color- 
ing, you'll want a very narrow, straight-edge lip brush. Look 
for brushes made of all natural hair for smoother appli- 
cation and better blending. You can buy brushes indi- 
vidually or in sets. Jerome Alexander offers a wide variety 
of brushes, packaged in kits or vanity stands, available at 
better stores across the country. 


FACTS ON TINEA VERSICOLOR 
I have a pretty nice tan, but I’ve recently noticed little 
white spots on my back and chest. My doctor said I 
have a condition called tinea versicolor, and he pre- 
scribed treatment, but he didn’t tell me much about 
it. Can you give me a rundown?—K.M., Dix Hills, N.Y. 
Tinea versicolor is a mild skin fungus that sits on the 
surface of the skin. Many people have it and are unaware 
of its existence because, as in your case, it doesn’t become 
visible until a tan is acquired. The reason for this is that the 
fungus is impervious to the sun, so the affected areas remain 
pale even when the rest of the skin darkens. Although tinea 
versicolor is easily treated (usually with a salium sulfide 
lotion), the white spots must be re-pigmented to become un- 
noticeable. Therefore, you must go out into the sun again, 
after treatment, to get an even tan. 


MAKING EYELIDS MORE PROMINENT 
My eyelids are very small, and the area just under my 
brow is so heavy that barely any lid shows at all. How 
can I make my lids appear bigger?—H.J., Moscow, 
Idaho 

You can accentuate your lids with the following 3-step 
application: 1. Apply a light color eye shadow to the entire 
upper lid. Experiment with pink, golden and lavender tones 
until you find the one that’s most flattering. 2. Define crease 
with a darker shade, like brown, teal or deep plum. 3. Bring 
a warmer shade of color, like soft brown, taupe, rose or 
amber from the inner corner of your eye, up over the crease 
to the outer edge of the brow bone. These steps will make 
the top part of your eye appear to recede, and give the 
illusion of a more prominent lid. Apply color sparingly, 
and as close to the base of your lashes as possible. Brush on 
lots of mascara, too, for more of a wide-eyed look. | | 
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Warning: The Surgeon General Has Determined 
That Cigarette Smoking ls Dangerous to Your Health. 




















by AARON SCHINDLER 


ALIEN: A chillingly effective tale of galactic horror, re- 
splendent with technical wonders that make those in Star Wars 
seem downright rickety. Set in the distant future (natch!), 
Alien depicts the growing terror that engulfs seven astronauts— 
two of them women—after they encounter a strange menace 
on a seemingly dead planet. Despite all the computerized 
weapons at its command, the crew—led by a stalwart Tom 
Skerritt and a resilient Sigourney Weaver—is unable to con- 
tain the indestructible alien, a creature that lives to destroy 
and destroys to live. Just when you think you’ve got the story 
in an old familiar slot, director Ridley Scott shocks the audience 
with another emotional icicle. He has made brilliant use of the 
technical wizardry now an expected staple of these outer-space 
epics. The huge spacecraft, especially, is an incredible eyeful, 
and the special effects within are stunning. But what makes 
the film really special is not its gadgetry but the clammy-palm 
horror of its story. You might say that Alien is part Exorcist, 
part Star Wars, and all terrific! (R) © © © © 





HANOVER STREET: The setting is wartime London—1943. 
A beautiful nurse (Lesley-Anne Down) meets and falls in love 
with a dashing American pilot (Harrison Ford). The trouble 
is she is already married—supposedly happily—to a British 
Intelligence agent (Christopher Plummer). The lovers are ter- 
ribly guilty itone their feelings, but this doesn’t keep them 
from romping through lush green fields and crisp white bed- 
sheets, Eventually, the husband (he is, after all, an intelligence 
officer) senses something is amiss. (Clue: His wife. turns her 
back on him in bed on Christmas eve.) He decides to win her 
back with a bit of derring-do, by volunteering for a dangerous 
mission behind enemy lines. He needs a plane to fly him to his 
destination. And guess who the pilot is? Right! Who will sur- 
vive—husband or lover? Either? Both? Hanover Street is the 
type of film they haven’t made in 30 years—an old-fashioned, 
coincidence-is-stranger-than-fiction love story that’s so easy to 
tap as fairy-tale nonsense, which, of course, it is. But she’s so 
pretty, and he’s so brave—and even the husband is noble! 
Ah, love! Ah, schmaltz! Ah, nuts! (PG) © © 


BUTCH AND SUNDANCE—THE EARLY YEARS: The 
title says it all. This is a “pre-sequel”’ (or some such word) to 
the Paul Newman-Robert Redford smash, Butch Cassidy and the 
Sundance Kid. Having killed off Butch and Sundance in the first 
picture, how could 20th Century-Fox take advantage of a sure- 
fire, moneymaking follow-up, 4 la Godfather, Jaws and the 
upcoming Star Wars II? The main problem is solved here 
by going back to a period before the original picture opens 
and detailing the first meeting and early escapades of the good- 
guy badmen. Another problem: Who do you get to repeat the 
“Butch’’ Newman/‘Sundance’’ Redford roles? The answers: 
Tom Berenger and William Katt, respectively, and their imi- 
tations of the illustrious twosome are quite acceptable. But, 
sadly, they are imitatious rather than creative performances. 
Berenger’s gestures are pure Newman, and Katt’s look and 
manner is all Redford. So, what do we have? Butch and Sundance 
—The Early Years is a light, fun Western that is both helped 
by the popularity of its original, and hurt by a close com- 
parison to it. (PG) © © © 





AN ALMOST PERFECT AFFAIR: Billed as a “romantic 
comedy,”’ this film isn’t funny enough to be comical and is too 
contrived to be truly romantic. Set in the madhouse of Cannes, 
the site of the much-ballyhooed film festival, An Almost Perfect 
Affair is the story of the one-week fling of a young film maker 
trying to peddle his first effort, and the restless wife of an im- 
portant producer. As the lovers, Keith Carradine and Monica 
Vitti make a most unlikely pair—but stranger things do indeed 
happen. The film’s real problem is that director Michael Ritchie 
appears to have been unable to decide whether to go for laughs 
or tears. What he’s come up with is not a laughing matter— 
or a crying one either. Despite some luscious scenery of the 
French Riviera and a touch of realism involving the crazy 
world of film wheeling and dealing, the actions and reactions 
of the principals, especially Ms. Vitti’s husband (Raf Vallone), 
are totally unreal. The ‘GaN cuckold is constantly called upon 
to forgive his wayward wife. The picture’s best performance 
is easily that of Dick Anthony Williams, as a black flim- 
flam film promoter. Otherwise, An Almost Perfect Affair is an 
almost total bore. (PG) © © 


LOVE AT FIRST BITE: A hip, amusing spoof about 
Dracula in contemporary New York. Dracula (played by 
George Hamilton with a surprising comic flair) is a romantic 
aristocrat who has been kicked out of Transylvania by the 
Communists because they want to turn his castle into a People’s 
Gymnasium. In the ape the toothsome count falls in love 
with a sophisticated but spaced-out fashion model (Susan 
St. James) who owes her psychiatrist three years of fees and 
gulps tranquilizers before their first date—they meet at Studio 
54, where they dance to “I Love the Night Life.’’ Much of 
the film’s bite derives from the fact that Dracula is as over- 
whelmed by New York as any other tourist: He sucks the 
blood of a wino and gets a thundering hangover; he is mistaken 
(in bat form) for a black chicken by a starving family; and he 
is overcharged for tuxedos. The film’s low budget shows, and 
some of the ethnic jokes are a bit insulting, but all in all, 
Love at First Bite is delightfully batty fun. (PG) © © @©— 
EMMA SEGAL 


BOULEVARD NIGHTS: This cou/d have been a vivid por- 
trait of Mexican-American life in East Los Angeles. All the 
elements were there: An appealing hero, Richard Yfiiguez as 
Raymond, a young Chicano who has broken out of the arena 
of the futile gang warfare of his teens and is striding de- 
terminedly into the stability of middle-class life—complete 
with a wife and good job. But Raymond’s younger brother, 
Chuco (Danny De La Paz), is not so fortunate; he is hope- 
lessly trapped by those twin demons of ghetto life—drugs and 
macho pride. These are the elements which cow/d have made 
for a good profile of Chicano life. Unfortunately, Boulevard 
Nights fails to follow through. Instead, the film becomes a 
trite excursion into predictable violence. Pity. (R) © © 


LAST EMBRACE: The first half of this film is pure Hitch- 
cock. The action—involving Roy Scheider as an emotionally 
shattered CIA-type agent pursued by killers and demons—is 
played out in a mysterious, dreamlike haze. Every common- 
place object becomes a potential menace to Scheider. Every 
time he turns a corner, we expect the worse. Everyone seems a 
threat—the woman he finds in his apartment (Janet Margolin); 
his own spy boss (Christopher Walken). Then he receives a 
strange letter, written in a long- 
dead language. The mystery 
and the menace grow . . . and 
then, like a bubble, it all goes 
poof in a series of implausible, 
mundane solutions. Director 
Jonathan Demme has made the 
most of his material, but the 
letdown wrecks the film’s over- 
all impact. Even a visually ex- 
citing—if totally contrived— 
finale at Niagara Falls fails to 
save Last Embrace. (R) © © & 
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DISCOVER THE UNIQUE POPULAR CLUB PLAN AND 


Earn FREE merchandise 
worth $50... 


$100...5300 
or more! 


... just for forming a shop- 
Want lauaitty: Tow: Dining’s a delight with decorator table- Pe? . ping club by inviting your 
Fieldcrest All tree... B wide selection. «|= | friends to order from our 

SS new 1979 Fall catalog! 


Thousands of Popular Shopping Club Secretaries 
turn their spare moments into FREE merchan- 
dise worth hundreds of dollars...for themselves, 
their families and their homes. You can too! 

It’s fun and very rewarding. Because for every 
$10 your friends spend, you receive $2.50 in FREE 
merchandise from our beautiful catalog. 

And we'll send you our 420-page catalog for 
Fall and Winter 1979 — absolutely FREE! 
Chock-full of fashions, furnishings and appli- 
ances by famous-makers. So exciting — it sells 
itself! 

Just show it to a few friends. Invite them to 
become members in your club and buy the things 
they want and need. Almost everyone will want 
to join. 

Your friends will love our easy weekly pay- 
ment plan, free Member-Dividends ($2 of extra 
purchasing power on each $10 spent) plus our 
fast, free, home delivery service. And “We Guar- 
antee Satisfaction or Money Back.” 

So find out about our unique plan. Send for 
our FREE catalog and full details. There’s no 
cost, no obligation. Just fill out and mail the cou- 
pon, today! 


Fall/Winter 
fn) Catalog FREE 


ef : 
“a rd dd (1583 more items than last year!) 











Sweet strains from Light up your life 
your stereo. Yours with beauty. Choose 
free. from latest styles. 


Bedroom ‘ensembles make decorating 
easy. They’re yours to choose FREE as 
a Popular Club Secretary. 


i 










Qe 
Lighten housework Pack your suitcases. 
with a vacuum by Get them FREE. 


Don’t turn your Eyelet ensemble 
back on fashions adds a romantic 
you can earn free. touch. 


Uplift your lifestyle. Choose American 
Countryside, traditional, or modern 
decors. 











Mail Coupon to: Popular Club Plan, Catalog Mailing 
! Center, Passaic, New Jersey 07055 


ie 
Py! Yes! I’m eager to start a shopping club. Please send 
s me the FREE catalog and instructions. 
‘i 


Yes! I may start a shopping club. Please send me 
the FREE catalog and instructions. 





















: f ; Print 
Choose furniture Latest fashions Name —a 
from George Bent, for you and your 
Bassett, and more.’ family Address Apt. # - 
P| City ae 
/ : State Zip 
Phone # sssie¥G00 

















Nancy Lopez 
invites you 
to play a round 
of golf during 


WOMEN 







July 20-29. 


You can be a winner of 
one of thousands of 
exciting and glamorous 
prizes. See the Women 
Golfers Week poster 
for full prize list. 











For details, check with your 
golf professional or write to 
Women Golfers Week, 
495 Westport Ave., 
Norwalk, CT 06856. 


Women Golfers Week 
is sponsored by Ram Golf, 
Aero Mayflower, Amaretto di 
Saronno, Cadillac, Dewar’s, 
Foot-Joy, Lily of France, 
Lipton Tea, Rolex 












Conducted by Golf Digest 
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Enjoy good food and pleasant company 
for a fraction of the cost of entertaining 


alone. By BARBARA ROSENLUND 





SEVEN O'CLOCK Saturday evening I 
check the table—napkins, candles, 
twelve place cards. Everything is ready. 
In the kitchen I uncover two trays of 
hors d’oeuvre and my husband adds 
ice to the punch bowl. The doorbell 
rings. The guests begin to arrive. A big 
dinner party? Yes. An exhausted, har- 
ried, expense-ridden hostess? Not at all. 
I’m a member of a gourmet club, one of 
many that have flourished all over the 
country to reduce the cost, the work 
and the time spent in entertaining. This 
evening my only responsibilities, apart 
from the usual hostess socializing, are 
the appetizers and beverages. 

As food prices soar, the cost of even 
a modest dinner party makes the most 
ambitious and experienced cook shud- 
der—not to mention the labor involved. 

The ‘potluck’? meal, that great 
American tradition, is one way of soly- 
ing both of these problems, but it fails 
to offer the same satisfaction to either 
hostess or guest as the fully planned, 
coordinated menu. Besides, it’s nice 
once in a while to get away from the 
paper plate balanced on your knee. So, 
if you've given up the fun of entertain- 
ing because you feel too busy, too 
tired, too inexperienced or too broke, 
take heart! A gourmet club may be just 
what you need. 

Inthe seven years that my husband and 
I have been members of such a group, 
we've enjoyed a full-course deluxe 
dinner with wine once a month, at an 
average cost of between five and six 
dollars each. And this includes all the 
frills, from appetizers and pre-dinner 
drinks through dessert and coffee. No 
tax, no tip, no extras. 

What’s the catch? Okay, there is one, 
of course—two, really. For each dinner, 
I have to prepare one of the courses my- 
self, and I must serve my turn as hos- 
tess. Since our group consists of six 
couples, this comes up twice a year. 
Should the thought of taking charge of 
a full-course gourmet dinner make you 
panic, let me assure you that you'll 
emerge from the kitchen unwilted and 
ready to enjoy the evening. That’s the 
purpose, after all. Here’s how it works. 

The hostess arranges the menu well 
in advance. She can make the dinner as 
simple or as elaborate as she likes. It’s 
her patty! The work usually can be di- 
vided easily into six areas of responsi- 
bility. Often the hostess chooses to 
make the 4ors d’oexvre and to take care 
of all beverages. Then she assigns one 
person the soup, one the salad, and so 
on. At least a week in advance she mails 
or telephones the recipes, reminding 
everyone to keep track of the cost. 

Flexibility is important. A big roast 


or barbecued meat, for instance, may 
be more easily prepared at the hostess’ 
home. In this case, she’ll probably have 
someone else fix the ors d’oeuvre. At 
mealtime, each guest helps serve the 
dish she has prepared at home. Most of 
us prefer to do the final cleaning up 
after the guests leave, knowing that for 
the next five parties someone else will 
be doing it. 

How large should a gourmet group 
be? Twelve has proved to be a good 
number for ours. Not only does twelve 
supply a convenient division of labor, 
but it is the maximum number that can 
be comfortably seated at most of our 
dining tables. 

With the guest list complete, where 
do you find menus and recipes? Maga- 
zines, like FAMILY CIRCLE, usually offer 
marvelous suggestions for entire din- 
ners with accompanying recipes. Book- 
stores and public libraries are stacked 
with cookbooks, from pocket-book 
editions to encyclopedias of foreign 
and American cuisine. Most local news- 
papers have a daily or weekly food 
section. But don’t forget to test the 
recipe yourself first. 

In your search for menus, don’t over- 
look your own ethnic traditional 
favorites. A dish you take for granted 
may be a special treat to those with a 
diferent heritage. When my first turn as 
hostess came up, I called upon my Nor- 
wegian-born husband to help me select 
the menu for a family dinner party as 
it would be served in Norway. One of 
our guests confessed she would never 
have tried cauliflower soup or herring 
salad if offered in a restaurant, but she 
was quickly won over. As an extra touch 
of ethnicauthenticity, my husband guid- 
ed us through the complicated ritual 
of skal with our beer and akvavit. 

Sometimes a holiday sets the theme 
for a dinner. St. Partick’s Day, the 
Fourth of July or Halloween all suggest 
special menus and table decorations. A 
Jewish couple in our group hosted a 
traditional Passover dinner, with guests 
(including children) participating in 
the ceremonial readings as well as in 
the special festive foods. 

Last January we became temporary 
diet-gourmets, atoning for the inevi- 
table overeating of the holiday season 
with selected low-calorie dishes. 

Not all of our dinners are elaborate, 
formal affairs. We've had beach picnics 
and backyard barbecues, a Mediter- 
ranean bouillabaisse feast, a South Paci- 
fic luau, a Halloween costume party 
and even a Roman “orgy” where we 
ate on the floor, clad in togas and re- 
clining on one elbow. However in- 
formal, though, each party has had the 
same careful planning. 

At the end of every gourmet evening, 
the date and place for the next event are 
chosen. The host or hostess tallies up 
the cost incurred by each cook and 
divides the total by the number in the 
group. Be prepared for a pleasant sur- 
prise! 

Can you afford to be a gourmet? 
Why not? You don’t need a staff of 
servants, an unlimited budget or even a 
lot of time. Organizing to get what you 
want is as American as apple pie—or 
sauerbraten, or won-ton soup. 
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Why Haven’t Marijuana Smokers 
Been Told These Facts? 


From New York, N.Y. comes the 
most shocking and frightening collec- 
tion of facts, research and medical find- 
ings about the dangers of smoking 
marijuana ever put together. An easy- 
to-read, eye-opening, absolutely 
fascinating digest of doctor's findings, 
medical journal reports, government 
studies etc. all so startling and devas- 
tating...so absolutely convincing...that 
they are unconditionally guaranteed to 
make anyone you love stop smoking 
marijuana — and never touch it again. 


A FATHER’S CONCERN 


An East Coast father, convinced that 
his children were damaging them- 
selves by smoking marijuana, and 
unable to answer their arguments that 
“marijuana is no worse than cigarettes 
or alcohol,” determined to assemble 
the facts which would prove to them 
how harmful marijuana really is. He 
read every book on the subject he 
could find . . . every doctor's report. . . 
every governmental study . . . every 
police report... every magazine article 
... every report from ancient times right 
up to the present. And everywhere he 
found a devastating case against mari- 
juana. The more he read the more 
overwhelming the case against 
marijuana became. 


THE REAL MARIJUANA DANGER 


He read of marijuana causing 
memory loss, lethargy, actual physi- 
cal brain damage. He read of how 
doctors have documented that mari- 
juana causes damage to the liver, 
brain, lungs and respiratory tract. He 
read of how marijuana can cause 
damage to pregnant women and 
their unborn children. Of marijuana 
leading to decreased sexual enjoy- 
ment — or even impotence. He read of 
lives being ruined because of the way 
marijuana undermines a_ person's 
drive, dissipates energy . . . leaves 
users without ambition, without the will 
to succeed — passive, lazy, disoriented, 
unable to make decisions. He read of 
how fatal car accidents can be caused 
by marijuana . . . how depth perception 
changes and how a car that looks far 


away to a marijuana user can actually 
be only a few feet away. He even read 
findings that marijuana is linked to 
cancer. 

And this is just the beginning! In all 
he discovered that there is a frighten- 
ing, overwhelming case against mari- 
juana... and the damage it can inflict on 
his children. But he was faced with one 
big problem. How to get his children to 
read this massive and lengthy evi- 
dence which had taken literally years of 
work to assemble. 


758 EYE-OPENING DIGESTS! 


He decided to digest all the frighten- 
ing facts he had collected. He took all 
the reports, studies, medical findings 
etc. by doctors, hospitals, clinics and 
government agencies and compressed 
each into 758 fascinating, easy-to-read 
and fact-filled digests that can be read 
in as little as 15 seconds each. And 
on top of each short digest he put a 
compelling and dramatic headline. 
Then he gave the result of his years of 
work to his children with absolutely no 
‘sales talk’ of any kind! An amazing 
thing happened! Suddenly those chil- 
dren who ‘knew it all’ and who had 
heard so often that marijuana is ‘no 
worse than cigarettes or alcohol’ were 
confronted with the OTHER SIDE of 
the story. 


RENOWNED AUTHORITIES 


For the first time they learned from 
doctors, medical experts, researchers, 
even former users themselves, about 
the harm marijuana can really do. 
For the first time they read that mari- 
juana can actually damage the brain, 
the lungs, the liver. For the first time 
they learned how marijuana can cause 
death by completely distorting a 
driver's depth perception leading to ter- 
rible automobile accidents. For the first 
time they understood why so many 
people’s lives are being destroyed 
because marijuana leaves users 


without energy, without drive, without 
ambition . . . without the will to succeed 
. .. and often without them realizing 
that it is happening! For the first time 
they read about marijuana causing 
impotence . . . even cancer. 


And they read all this and much more 
without any ‘Sales Talk’ of any kind. No 
preaching. Nothing but the facts in fas- 
cinating, easy to read digest form. 
They didn’t even have to start at the 
beginning! No matter where they 
opened the father’s startling report, 
they saw 3, 4, or 5 fascinating head- 
lines followed by short digests they 
could read in as little as 15 seconds. 
And the more they read the more 
shocked they became, just as their 
father had in his years of work. Yes! 
For the first time they learned that 
anyone who smokes marijuana has 
to be out of his mind! 


WHAT THIS MEANS TO YOU 


And now do you realize what this 
father’s report can mean to you? It 
means that you can at last ‘reach’ 
young people with the facts they can- 
not argue against. You can finally con- 
vince them once and for all that mari- 
juana is dangerous. 


WITH LOVE, FROM DAD 


This remarkable and documented 
Father's Report is called “With Love, 
From Dad.” It contains 758 digests and 
headlines and is the result of four years 
of work by a father who cares. If you 
care about the health and welfare of 
your children, we urge you to send for 
your copy today. The potency of the 
marijuana being smoked today is three 
to ten times stronger than the marijuana 
available just two years ago. Never 
has it been more important for your 
children to know the truth about 
marijuana. And it is up to you to give 
them the facts they need to know. 

“With Love, From Dad” is not avail- 
able in stores. The only way to get your 
copy is to follow these easy instructions. 
Simply put your name and address on 
a piece of paper with the words “With 
Love, From Dad” and mail it with $9.95 
cash, check or money order to: Book 
Distributors, Inc., Department 41, 155 
East Main Street, Smithtown, N.Y. 
11787. Your copy will be mailed with 
the guarantee that you must agree it is 
the most important gift you ever gave 
your children or your purchase price 
will be refunded without question. 








TECHNIQUES 
FOR SELF- 
DEFENSE 


Two experts in self-defense tell 
you how to handle yourself ina 
dangerous situation. By LINDA 
SANFORD and ANN FETTER 
SUCCESSFUL self-defense is a skill that 
can be learned by anyone. There is noth- 
ing mysterious about it. You don’t have 
to study karate to be able to defend 
yourself. It is basically simple common 


sense, combined with a little knowledge /7 
about how to kick and hit—and what | 


the body’s most vulnerable targets are. 


Self-defense is. mot a contest of 
strength. We're too used to thinking in 
terms of muscular strength—or the lack 
of it—and need to think instead in terms 
of vulnerability. Suppose your attacker 
weighs 212 pounds and is a weight-lifter. 

However, can he lift weights with his 
eyeballs to strengthen them, or with his 
nose to make it impervious to a fast, 
hard jab? Obviously not. Therefore he 
can be handled. 

The vulnerable targets are: eyes, nose, 
throat, groin. So if you’re attacked, 
don’t pull away. Go instead for a vulner- 
able target. 


Use Your Voice 
If you’re attacked, the first weapon in 
your arsenal is your voice. In fact, several 
women have reported to us that they 
stopped an attack just by yelling. Your 
voice may startle the attacker so thor- 
oughly that he lets go of you and flees. 
How can you sound fierce enough to 
repel an assailant? Stand firm and yell or 
roar from the diaphragm area, not the 
throat. Bring the sound up from your 
belly, open your mouth and throat wide 
and roar— YAAAAHHH! 
Arm and Hand Techniques 





In using your arms and hands as weap- 
ons, strike or jab through the target, not 
to it. This will increase the force of your 
blow. If you cringe or only use half your 
strength, you won’t be making an effec- 
tive attempt at escape. 

+ Strike as fast and as hard as you can. A 
slow strike can be easily blocked. 





LINDA SANFORD and ANN FET- 
TER, both lawyers, are connected with the 
Rape Prevention Center in Seattle, Wash. 


FROM THE BOOK “IN DEFENSE OF OURSELVES.” COPYRIGHT © 1979 BY LINDA SANFORD AND ANN’FETTER PUBLISHED BY DOUBLEDAY/ DOLPHIN 
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+ Always look at your target. If you miss 
you may not get another chance. 


1. Palm-Heel Strike: Extend your 





SH 


: ers 2 3 ‘ 
arm straight out in front of you. Then | 2 UL ; < 


turn your hand up as if you were gestur- 
ing to someone to stop. 

Your target is the nose. To execute 
the strike, bring your hand to shoulder 
level, with your elbow bent, then thrust 
it straight forward — fast and hard. 
Aim the strike «slightly upward and 
follow through, smashing to the back of 
the head. 

The palm-heel strike is a very effective 
medium-to-short range technique to use 





whenever you have one or both arms 
free. Correctly used, it will completely 
stun an attacker, 

2. Thumb or Finger Gouge: pon of 
these techniques are for use in desperate 
situations, when you feel that you have 
no other options. 

The thumb gouge uses both hands. 
Simply put your hands on the side of his 
head and press the thumbs hard into the 

x 


The finger gouge ( /Me= 


| JN 
Y L : 
is for use when only a) 


one hand is free: Tense the. * 









eyes. 


muscles in your hand, }\ 

stiffen the fingers and | 
g 

thrust into the eyes 

Don’t just scratch— AeA SREY 

thrust hard. Also, «5 


fingers, you may 


3. Elbow Smash: 


This is a very short- 





miss; use 
all four, 


range technique, which is particularly 
useful in a confined space. Your targets 
are the nose, mouth or Adam’s apple. 
Bend the arm and raise your elbow. 
Keeping it bent, swing it forcefully into 
either the nose,or the Adam’s apple. 
This can be done with one arm alone or, 
with one arm striking the target and 
being given an additional push with the 
other arm. 








The elbow smash is one of several 
techniques which will probably need to 
be followed by another. Because of the 
short range, it may be difficult to 
achieve a forceful enough blow. 


Leg Techniques 





“Your legs are your most powerful 


weapon. They have several times the 

strength and twice the reach of the 

arms. To aid in keeping your balance 

when using leg techniques, always bend 
your supporting leg slightly. This will 

give you more flexibility and spring. 

4. Knee Raise: If your attacker grabs 
you he may spread his legs for balance. 
In this case, quickly take advantage of 
his mistake and raise your knee force- 
fully into his crotch, Ideally, he will be 
holding you close enough or you will 
have stepped forward and shortened the 
distance between you so that your leg 
comes up between his 








legs. The contact sur- 
face in this case is 
the top of your 


thigh, rather than ~<. 
the knee itself. 


This is a technique 
which must a/ways 
be followed with 

one or several other 
strikes and/or kicks. | 





The usefulness of 
the instep stomp is 
in getting you out 
of a hold which is 





so confining that 
§ 

you can neither 

strike or kick 


effectively. 


The target is the 
instep (top of the 
foot). Simply raise 
your leg and stomp straight down, as 
hard: as you can, on his foot. | 








([RSPB 
The Royal Society for the Protection of Birds 


presents an original work of art in fine, 
hand-painted porcelain 


| Fete 
EUROPEAN 
GOLDFINCH 


Inaugurating the Society's first collection of 
international bird sculptures in porcelain. 

Life size—in a natural setting—and in a single, 
limited edition. 

Intricate art of exceptional beauty, at the very 
attractive price of $90. 


For the first time in its history, the Royal Society for 
the Protection of Birds has undertaken the creation of a 
collection of international porcelain bird sculptures. 


The European Goldfinch, one of the world’s most charming 
birds, inaugurates the collection. Crafted in fine, 
hand-painted porcelain, it is both an impressive work of art 
and a model of ornithological accuracy. And it will be issued 
at the very modest price of $90 — which may itself be paid 
in three convenient monthly installments of $30 each. 


This new and original work of art has been designed to 
the Society’s commission by the internationally renowned 
wildlife artist Peter Barrett. The Goldfinch is portrayed 
clinging to the branch of an almond tree that’s aburst with 
, blossoms. The vivid scarlet, black and white of the 

head ... the bright bars of yellow upon the wings... the 
delicate formation of the tail feathers ... all are depicted 
with realism and accuracy, in authentic natural color. 


Moreover, The European Goldfinch will be sculptured life size 
in this enchanting work of art, which will be created for 
the Society by Franklin Porcelain in Japan—home of some 
of the world’s most gifted and experienced porcelain 
craftsmen. 


In the tradition of classic works in fine porcelain, The 
European Goldfinch will be made available in a single, 
limited edition, reserved exclusively for those who order 
from the Society’s first collection of international bird 
sculptures during 1979. When all valid orders from those 
individuals have been filled, the edition will be 
permanently closed. A Certificate of Authenticity bearing 
the signature of the Director of the Royal Society for the 
Protection of Birds will accompany each sculpture. 


The European Goldfinch, by Peter Barrett, will provide a 
fascinating focal point of beauty for your home. It will be 
a conversation piece of which you will never tire. 

A treasured heirloom, to be deservedly passed along to 
future generations. 


To reserve The European Goldfinch, you should act 
promptly. We would ask you to be sure that your 
Reservation Application is postmarked by August 31, 1979. 





© 1979 FP 
































Sculpture shown smaller than actual size. The complete sculpture stands approximately 6% inches (16cm) in height. 


THE EUROPEAN GOLDFINCH 


Please return postmarked no later than August 31, 1979. 


The Royal Society for the Protection of Birds 

c/o Franklin Porcelain, Franklin Center, Pennsylvania 19091 

Please accept my reservation for The European Goldfinch, to be handcrafted for me in the 
finest hand-painted porcelain, at the original issue price of $90.* plus $3. for shipping and 
handling. Ineed send no money now. I will be billed in three equal monthly installments, 
with the first payment due in advance of shipment. 


*Plus my state sales tax 





Signature 
ALL ORDERS ARE SUBJECT TO ACCEPTANCE, 


Mr/ Mrs / Miss 





PLEASE PRINT CLEARLY 


Address 





City, State, Zip 





Limit: One per person 50 













ART$ AND CRAFT$ GARAGE $ALE 
YOUR ARTICLE, 10 Profitable Careers 
Anyone Can Start At Home [JoAnne 
Alter, Mar. 13] pony me to drop 
you a few lines about my own at-home 
career. In August 1978 I quit my job in 
an office to become a full-time mother. 
With the skills I acquired in an art class 
and some imagination, I decided to 
have an arts and crafts garage sale with 
the help of a neighbor and two friends. 
All items were handmade and painted, 
and within two days we made more 
than $500. Our customers liked our 
work so much that we received more 
orders after our sale, which kept us busy 
for several more weeks. It was hard 
work but the profits were worth it. I’m 
sure there are many homemakers with 
hidden talents who could earn extra 
spending money as well as discover 
themselves through an at-home career. 
Mary LITTON 

Baytown, Tex. 


HELP FOR VICTIMS OF 
COLITIS AND ILEITIS 
I WASN’T SURPRISED by the incorrect 
diagnoses given Cathleen Schine in My 
$150,000 Hospital Visit [April 3], since 
I also have Crohn’s disease (a form of 
colitis) and experienced similar horrors. 
Fortunately, I was made aware of the 
National Foundation for Ileitis and 
Colitis, which helped educate and cure 
me. 
GLORIA BRANDLER 
Whitestone, N.Y. 


Editor's Note: For free pamphlets answer- 
ing essential questions on ileitis and colitis, 
diet, government services and complications 
in pregnancy, readers can write to the Na- 
tional Foundation for Ileitis and Colitis, 
295 Madison Ave., New York, N.Y. 
10017. Please enclose a _ business-size, 
stamped, self-addressed envelope. 


A STREET NAMED FAMILY CIRCLE 





I HAVE several unusual hobbies, and 
one of them is photographing street 
signs that have proper names. I’ve 
found numerous celebrities’ names on 
street signs around the country, but I 
never found a magazine’s until I saw 
‘Family Circle’ (see photo) right here in 
San Diego. FAMILY CIRCLE has always 
been a “‘street stopper,” or perhaps I 
should say “‘store stopper,”’ in my book! 

Davip C. GRAHAM 

San Diego, Calif. 


GOOD NEWS! HAPPY 79th 
WEDDING ANNIVERSARY! 
The Good News Gazette was a terrific idea 
[Mar. 13]. It is a wonderful break from 
all the negative news that we’re bom- 
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barded with every day. In the ‘‘Believe 
It Or Not” section, you stated that the 
longest married couple ‘‘may’ be 
Joseph and Elisa Caroti of New Haven, 
Conn., who celebrated their 74th 
wedding anniversary in February. While 
this might seem like an unbeatable 
record, Oliver and Maude Goodman 
of Wenatchee, Wash., have surpassed 
them with the recent celebration of 
their 79th anniversary! Oliver is 101 
years old, and Maude is 97. They were 
married near Houston on March 3, 
1900. Both are natives of Indiana and 
farmed in Kansas and Colorado before 
moving to Wenatchee in 1942. 
Mrs. H. R. WALTERS 
Spokane, Wash. 


STREET SMART T-SHIRTS 
JOANNE ALTER’s article How To Make 
Your Kids Street Smart [March 13] was 
a very valuable service to your readers, 
but I would like to add one tip. Some 
law-enforcement agencies are now 
warning mothers against dressing their 
children in clothes that have their 
names on them. Children might think 
that a “friendly” stranger knows them 
simply because he’s read their names on 
their T-shirts. Save those clothes for 
the times you can be with your children 
or, better yet, don’t buy them or put the 
names on them at all. Instead, iron on 
the pictures of children’s superheroes 
like Mickey Mouse or Tarzan. 

ANGELICA LEIGH 
Boston, Mass. 


STREET SMART KIDS 
WE WERE VERY pleased to see that How 
To Make Your Kids Street Smart by 
JoAnne Alter [Mar. 13] prompted con- 
cerned citizens around the country to 
join our program and others designed 
to reduce crime by teaching young 
people simple, defensive safety tech- 
niques. This kind of grass roots activity 
by responsible citizens will, I’m sure, 
lessen fear and lower crime statistics in 
the years to come. 

ScoTT HAMRICK, SUPERVISOR 

CRIME RESISTANCE 

PUBLIC SCHOOLS PROGRAM 

Charlottesville, Va. 


LIME-YELLOW: THE SAFEST COLOR 
ON THE ROAD 
AN ITEM IN the Good News Gazette 
[Mar. 13] stated that light colors are 
the safest for cars. Our studies and 
those of optometrists have confirmed 
this and the fact that lime-yellow is the 
most visible color in the spectrum, day 
or night. To industries, such as the fire 
and medical industries which use emer- 
gency vehicles, this has become a cru- 
cial consideration. Most fire engines 
are red, and red is one of the least 
visible of all colors in the spectrum—at 
night the eye is almost blind to red. 
Many ambulances are white, but white 
can act as a camouflage in areas of the 











country where snow or fog are preva- 
lent. We have found that accident rates 
have declined in recent years due to the 


_| increased use of lime-yellow on fire 


trucks, 
RICHARD J. GERGEL, PRESIDENT 
WARD LAFRANCE TRUCK Corp. 
Elmira Heights, N.Y. 


EASY-TO-SEW LITTLE LUCY 
My 3-YEAR-OLD daughter Jennifer and 
I thank you for bringing your Feb. 20th 
cover doll ‘“‘Lucy’”’ into our lives (see 
picture). 1 created Lucy solely with ma- 
terials I had on hand. Instead of using 
fake fur, I used an old wig cut down to 
fit the doll and some clothes that Jenni- 
fer outgrew. I fashioned the blouse 






from material I had left over from my 
wedding gown, and instead of painting 
her face on, I embroidered it. It was the 
first time I ever tackled palarging a pat- 
tern, but it was so easy and such fun 
that I look forward to creating more 
dolls for Jennifer. 


Mrs. MARILYN POTTER 
Honolulu, Hawaii. 


BENEFITS FOR REMARRIED WIDOWS 
I WOULD LIKE to bring your attention 
to an error in A Chance at a Second Life 
by Liz Carpenter [April 3]. You stated 
that a law prohibits widows who te- 
marty from collecting their deceased 
husbands’ Social Security benefits. 
Prior to January, 1979, remarried 
widows were able to receive half of their 
deceased husbands’ primary insurance. 
But according to a law effective in 
anuary, remarried widows are entitled 
to the full 100% of their deceased hus- 
band’s primary insurance. Please set the 
record straight! 
MARILYN SAUNDERS 
WESTERN PROGRAM SERVICE 
CENTER (FOR SOCIAL SECURITY) 
Richmond, Calif. 


Editor’s Note: We were wrong. The law 
prior to January, 1979, allowed widows 
who remarried to receive half of their 
husbands’ primary insurance if they were 
at least 60 years of age. The January, 1979, 
law eS remarried widows with 71.5% 
of their husband's primary insurance if they 
are 60 years old; 77.2%, if they are 61; 
82.9%, if they are 62; 88.6%, if they are 63; 
94.3%, if they are 64; and 100% if they 
are 65 and older. 


Address letters to Our Readers’ Circle, 
FAMILY CIRCLE, 488 Madison Ave., 


New York, N. Y. 10022. Letters must 
be signed. Names withheld upon request. 




















Our lowest price ever on 
developing 
and printing 


abeere 
im: ‘ay 
a 12 exposure 126 or 


110 Instant Load 
Kodacolor film... 

and the new 35mm 

e Super savings on other sizes. 12 exposure size! 

Beautiful borderless silk-finish prints. 

Doortodoorservice._ . 

Fast turnaround — just 1 to 2 days in plant 

on most films. 
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YOU GET DOUBLE PROTECTION 
WITH OUR 
PICTURE PLEASER POLICY™ 

1. If we can’t make a decent print 

from any of your negatives, we won’t 

make it. You'll receive a cash credit 

for any prints not made. 

2. If your pictures don’t please you, 

for any reason, we’ll buy them back.* 

Return your complete order, attn. 

Jane Roberts, for a prompt refund. 


* within 30 days. 






TOTAL 
ENCLOSED 





The sending of your film or prints to us for any purpose will constitute an agreement by you that if 


any such film or print is damaged or lost by us, even by negligence or other fault, it will be 
replaced with an equivalent amount of unexposed Kodak film, and except for such replacement 
the handling of such film or prints by us for any purpose is without other warranty or liability, 


MOISTEN GLUE THOROUGHLY AND SEAL FIRMLY. 







*Prices include a fresh 
Kodak film of same size 
and type returned 

with your order 









Have you enclosed: payment, including postage/handling charge? order form? shipping label? 
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ART$ AND CRAFT$ GARAGE $ALE 
YOUR ARTICLE, 10 Profitable Careers 
Anyone Can Start At Home [JoAnne 
Alter, Mar. 13] poner. me to drop 
you a few lines about my own at-home 
career. In August 1978 I quit my job in 
an office to become a full-time mother. 
With the skills I acquired in an art class 
and some imagination, I decided to 
have an arts and crafts garage sale with 
the help of a neighbor and two friends. 
All items were handmade and painted, 
and within two days we made more 
than $500. Our customers liked our 
work so much that we received more 
orders after our sale, which kept us busy 
for several more weeks. It was hard 
work but the profits were worth it. I’m 
sure there are many homemakers with 
hidden talents who could earn extra 
spending money as well as discover 
themselves through an at-home career. 
Mary LITTON 

Baytown, Tex. 


HELP FOR VICTIMS OF 
COLITIS AND ILEITIS 
I WASN’T SURPRISED by the incorrect 
diagnoses given Cathleen Schine in My 
$150,000 Hospital Visit [April 3], since 
I also have Crohn’s disease (a form of 
colitis) and experienced similar horrors. 
Fortunately, I was made aware of the 
National Foundation for Ileitis and 
Colitis, which helped educate and cure 
me. 
GLORIA BRANDLER 
Whitestone, N.Y. 






barded with every day. In the ‘Believe 
It Or Not” section, you stated that the 
longest married couple “may” be 
Joseph and Elisa Caroti of New Haven, 
Conn., who celebrated their 74th 
wedding anniversary in February. While 
this might seem like an unbeatable 
record, Oliver and Maude Goodman 
of Wenatchee, Wash., have surpassed 
them with the recent celebration of 
their 79th anniversary! Oliver is 101 
years old, and Maude is 97. They were 
married near Houston on March 3, 
1900. Both are natives of Indiana and 
farmed in Kansas and Colorado before 
moving to Wenatchee in 1942. 
Mrs. H. R. WALTERS 
Spokane, Wash. 


STREET SMART T-SHIRTS 
JOANNE ALTER’s article How To Make 
Your Kids Street Smart [March 13] was 
a very valuable service to your readers, 
but I would like to add one tip. Some 
law-enforcement agencies are now 
warning mothers against dressing their 
children in clothes that have their 
names on them. Children might think 
that a “friendly” stranger knows them 
simply because he’s read their names on 
their T-shirts. Save those clothes for 


ae 


back to you 
via first class mail. 





| trucks. 

















country where snow or fog are preva- 
lent. We have found that accident rates 
have declined in recent years due to the 
increased use of lime-yellow on fire 









RICHARD J. GERGEL, PRESIDENT 
WARD LAFRANCE TRUCK CorpP. 
Elmira Heights, N.Y. 





EASY-TO-SEW LITTLE LUCY 
My 3-YEAR-OLD daughter Jennifer and 
I thank you for bringing your Feb. 20th 
cover doll ‘‘Lucy” into our lives (see 
picture). 1 created Lucy solely with ma- 
terials I had on hand. Instead of using 
fake fur, I used an old wig cut down to 
fit the doll and some clothes that Jenni- 
fer outgrew. I fashioned the blouse 


























wedding gown, and instead of painting 

her face on, I embroidered it. It was the 

first time I ever tackled enlarging a pat- 

tern, but it was so easy and such fun 
a oo 1 — 
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*® Beautiful borderless 
prints. 
* Door to door service. 


2  ® Fastturnaround — 


just 1 to 2 days in 
plant on most films. 
e New — every print 
dated on back! 
i 
bed Quality and Service since 1916 


Box 310 Quincy, MA 02169 


STREET ADDRESS 


P.O. BOX NO. (IF ANY) 


NAME 
CITY 














Our lowest price ever on 
developing 


and printing 
fi : 
E mM: 12 exposure 126 or © 


110 Instant Load 
Kodacolor film... 

and the new 35mm 

¢ Super savings on other sizes. 12 exposure size! 

¢ Beautiful borderless silk-finish prints. 

im PT ole) i CoMe (ole) at-y-) a1 (1: a 

e Fast turnaround — just 1 to 2 days in plant 

on most films. 

New — every print dated on back! 













Satisfaction Guaranteed. 
Use our Safety mailer to 


» Mail Today 


Get the best that’s in your 
pictures from New England’s 
finest photofinisher ... 


Ss 
MAIL-N-SAVE 


Quality and Service since 1916 
Box 310, Quincy, MA 02169 




















=  rinnineienieimion | 
If our safety mailer is missing, use this coupon and your own 
4 sturdy envelope. a 
s Box 310, Dept. 2L 4 
ae Quincy, MA 02169 
Az Quality and Service since 1916 
| EE 
Qo 
96 
q 8 NAME 4 
a ADDRESS 4 
q SUB-TOTAL CITY 5 
Mass. residents add 5% sales tax 
q Add 50c per film for postage/handling STATE ZIP q 
4 TOTAL ENCLOSED i 
Limited time only. Envelope or coupon must accompany all films sent at 


Prices include a fresh Kodak film of same this special price. 
ize and type returned with your order. Re P 
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COPPER ANKLE CHAINS 


The ever popular flattering ankle chain is back! This time in 
solid copper, to hug the ankle comfortably. We don't know if 
copper justifies the claims made; we do know you'll love the 
look. Available with Heart or Bar design. Please specify. 
Order several and save! 
$3.98 each; 2 pic Bhaces Se 75° postage. 
ept. F- Ki 

FERRY HOUSE Briarcliff Manor, N.Y. 10510 


Mrs. R. L. Monroe 
878 Beach Avenue 
Bueno, California 
94131 


Mrs, Ralph D, Baker 
783 Taylor Avenue 
Chicago, Illinois 



























ADDRESS LABELS with NICE DESIGNS 
Any initial in Old English or Script, Pine, U.S. Flag, 
Gull, Palm, Rose, Saguaro, Any Zodiac Sign, Happy 
Face or Horse, Roadrunner, Palette, Spruce, Treble 
Clef. To 20 letters per line, 4 lines. Printed in black ink 
on 500 white or 250 gold gummed labels. Two sizes... 
114" x 14" for $3.25 or Deluxe size 134” x 54” for $3.50 
+ 50¢ post. via Ist or 40¢ via 3rd class. Specify design, 
size and color. Useful 96-P. Gift Catalog, 50¢. Bruce 
Bolind, 78-L, Bolind Bidg., Boulder, CO 80302. 
(Since 1956, thanks to you!) 








A genuine postage stamp from tropical Tonga—shaped like a 
teal banana! Plus ten big Russian pictorials. Plus, a bonus of 
100 world-wide stamps. Also other exciting stamps to examine 
free. Buy any or none, return balance, cancel service anytime, 
but this huge collection of 111 stamps is yours to keep for only 
10¢. H.E. HARRIS & CO., Dept. IR-181, Boston, MA 02117 





STAMPS! 


Get a set of full color postage stamps in eye challenging 3D! 
There's a larger than life sporting event, a vintage auto, a race 
car roaring with power, and beautifully costumed dolls from 
foreign lands! You'll also receive other exciting stamps to ex- 
amine free. Buy any or none, return balance, cancel service 
anytime — but this oversized set of 3D stamps is yours to keep. 
Send 10¢ for postage and handling. Bunker Hill Stamp Co., 
Box D, Dept. 3D-107, Boston, MA 02117 


-PRESERVED GIANT 
BOSTON FERN 


Once a living plant, these ferns are 
delicately preserved to maintain 
the natural fresh green color 
and subtle beauty of the 

living plant, indefinately, 

with absolutely no care! 

Truly a miracle fern... 
molacceMal-lamiyelavaet-1f-1a alle 

urn with detachable 

macramae hanger! 

d, 2'6" & over $12.95 

LG., 3’ & over $13.95 

_ X-LG., 3’6" & over $15.95 

; + $3. Post. & Hand. ea. 
*,.. Order more than one... 
(MED., $11.95) (LG., $12.95) 
LG., $14.95) + $3. P&H ea. 
Tropical Plant Institute, Inc., 
P.O. Box 21496, Dept. 2, 
Fort Lauderdale, Florida 33335. 


COLLECTION OF UNITED STATES 
STAMPS ALL 50 TO 95 
YEARS OLD—ONLY 10¢ 


Get-acquainted Special—A collection 
of 10 different old US. stamps, each 
issued at least 50 years ago. ADULTS 
ONLY.Send 10¢.Big lists also included 
MYSTIC STAMP. CO Dept E-57 
Camden, New York 13316. 


NOW! GET 4 REAL OLD 
BUFFALO NICKELS 
ONLY $1 


Send $1 for 4 old Buffalo nickels issued 
before 1938. (One set to a customer.) Plus 
the most wonderful price lists of U.S. and 
foreign coins & paper money. ADULTS ONLY 
LITTLETON COIN CO ,DEPT. F-56 
Littleton, New Hampshire 03561 































MARKET PLACE 


Reape tote: St OF ANVEREST! TOWALL (0 Tei 
* GENUINE INDIAN AND GOLD JEWELRY BELOW WHOLE- 
SALE! Details $2.00 (Refundable). Lange-FC, 6031 N. 7th 
St., Phoenix, AZ 85014. 
130 CHURCH PICNIC RECIPES! $3.98, 50¢ Postage. Jennifer 
Lynn, Box 505, E. Brunswick, NJ 08816. 
3k SAVE MONEY! GAIN HEAT! Burn Newspaper Logs—No 
Machine, No Ties Illustrated Instructions $1.50 plus ad- 
dressed stamped envelope. Fussell’s, 19340 Summertime Dr., 
Sandy, OR 97055. 
WEBSTER MATH: Easy, Fun. Write Grade. Free Achievement 
Test. Box 33555-B, Los Angeles, CA 90033. 
BUSINESS — MONEY MAKING 
* CASH FROM BOXTOPS, LABELS! Information 25¢. Con- 
tinental, B11616, Philadelphia, PA 19116. 
HOME IMPORT Mail Order Business. Free Report. Mellinger, 
Dept. $2058, Woodland Hills, CA_91367 
EASY MONEY for your organization at_no risk. Personalized 
Cookbooks. Write for free information Sara Lynne, Box 1172, 
Waterloo, lowa 50704. 
ADVERTISERS — AGENCIES 
* YOU ARE READING one of the Nation’s most responsive 
Classified Sections. These ads are shopped by millions! 
Tell your ‘story’ and watch inquiries, orders roll-in. For details, 
rates write: S Omessi, Classified, Inc., Dept. FC-8, 100 East 
Ohio Street, Chicago, IL_60611. 































FREE 
GET LUCKY 


‘This age-old symbol of ‘Luck of the 
Irish” is cast in solid pewter—on an 18 
inch silvertone neckchain. You send us 
just 50c to cover postage and handling 
—so your luck has already started im- 
proving. Our way of introducing you 
to our products. Our new 60 page 
color catalog will show you what's 
happening on the jewelry scene — at 
prices you can afford. In the comfort 
of your living room — browse through our 2,500 un- 
beatable values — imported from 12 countries. Join 
over 1 million satisfied Jewelart customers. 


1979. Good in U.S.A. only. 








Offer expires Dec. 31, 
Limit 1 per customer. 








WORLD'S LARGEST EXCLUSIVELY 
JEWELRY MAIL ORDER COMPANY 
OUR 10TH YEAR IN BUSINESS 


16734 Stagg Street Dept. 2173 
Jewelart Inc. Nuys, California 91409 





EE VER YW O MAN’ Se 


“Gree” 


By KATHLEEN SHEARS 






Perma Tweez, a do-it-yourself electrolysis 
device removes hair from face, arms and 
legs safely, permanently. Special safety fea- 
ture destroys hair root without puncturing 
skin. Clinically tested, easy to use. $19.95 
ppd. General Medical, FCE-44, 1935 Armacost 
Ave., Los Angeles, CA 90025 
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Putting up Preserves? Sunny yellow self- 
stick labels, 2%x1%” have plenty of 
space for you to identify contents & can- 
ning date. 125 labels for $3.50; 250, 
$6.50. Personalized (specify name) 125, 
$4.95; 250, $9.45. Add 50¢ post. Bruce 
Bolind, FC-8 Bolind Bldg., Boulder, CO 
80302 


Old Fashioned Miniature 


‘Roll Top Desk 6& Chair 





Marvelous Miniatures. Roll-top desk, avu- 
thentic down to its golden knobs, pull-out 
drawers & teensy compartments is a mere 
3%" h. Matching chair with gracefully turned 
legs, 3” h. Rich walnut finish. $4.98; 45¢ 
post. Miniature Ideas, Dept. 620-965, 5729 
Pearl Rd., Parma, OH 44129 





DIAMOND STAMP 


From Tonga, Space Station, Ameri- 
can Bicentennial, Anteater, 
Bird, Fish, Olympics, Mini- 
Stamp. Religious Painting, 
Flower. All of these world- 


wide stamps from far-away 

e exotic lands for ONLY 10¢ 

when requesting approvals. 

Select those you like, return 

the rest. Cancel service anytime. 
DOUGLAS COOK 

Dept. FC-6 Las Vegas, Nev. 89119 
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Journeying With Jewels? Pack bracelets, 
pins etc. in the 5” rd. case. Flat case, 4”, 
stores pearls, chains in tangle-free order. 
Snap-close case protect rings, earrings. All 
of lustrous satin brocade, Set of 3, #N4091, 
$4.99 ppd. Walter Drake, FC45 Drake Bldg., 
Colorado Springs, CO 80940 





Shower Shelf Stick-Up. Lovely lucite with 
double rows of special suction cups grips tiles, 
marble, glass, etc. till you pry-it off! 12x 
6x4”, Super for shower storage; pretty dis- 
play for herb pots attached to kitchen window. 
$10.98, $1.75 post. Ferry House, FC8, Briarcliff 
Manor, NY 10510 





COLOR PHOTO SPECIALS 






16 WALLET SIZE 
WITH FREE 5x7 


10 -3vsx5 PRINTS 
or 

4 -5x7 ENLS. 
or 

1 rd ENL, 

Poel 20 WALLET size 


Matchless color copies on lustre finish paper without borders. 
Finest copies available. Send any photo or polaroid print (8x10 
or smaller). Returned. Add 35¢ per selection for post. & hndlg.. 
and 50¢ extra for First Class service.Satisfaction guaranteed or 
money back. Send check or m.o. to 


RELIANCE COLOR LABS, INC. 


Studio 240-11 — Port Chester, N.Y. 10573 
PRINT ie) PRINT —NO. NEGATIVES NEED 


s FREE 


Needlecraft 
Catalog 


WRITE FOR 
YOUR COPY 
TODAY! 

Filled with exciting needlecraft kits of 
needlepoint, crewel, latch hook, cross- 
stitch, etc. Over 1000 colors of D.M.C. 
Threads, Hand knitting yarns, canvases, 
fabrics, instruction books, supplies and 


accessories for all needs. 
Offer good in U.S.A. only. 


YOUR CHOICE 
ALL BORDERLESS 








paid FC-10 P.0. Box 16628/Ft. Worth, Tx. 76133 


























BABY BASKET TO GO 


Pick up and 
go. Baby trav- 
els with you in 
this handwov- 
en, sturdy but 
lightweight 
natural palm 
leaf basket. 
30”Lx16” Wx 
18” H, $29.95 
plus $5.00 
postage. Two 
pc. Kodel poly- 
ester filled 
liner and cov- 
erlet. Yellow 
and white ging- 
ham. $14.95 
plus $2.00 post- 
age (if ordered 
separately.) 










ELEPHANT 
aN antl RING 
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Handwoven rattan 
with bright marble 
eyes, 12” high, 8” 
wide, with hanging 
ring, $6.95 plus $1.5 
Postage. Painted 
white add $1.00. 


Bemis 


i : 
WALL ALL 
Attractive and practical 
compartmentized wall rack 
keeps mail, notes, recipes, 
etc., at your fingertips. Hand- 
woven of natural rattan t 
7” x 18” $7.95 plus $1.50 i i 
postage. 

































SEND 25¢ 
FOR NEW 
88-PAGE 
CATALOG 


WALL RACK 


Useful handcrafted of solid rattan, wall 








ia’ ornare peru ses es stone 
jooks for towels, clothing, etc., x 
j al 17" H, $7.95 plus $1.50 postage. 
plus $3.00 4 
TIFFANY WALL LAMP 


postage f} 
FE - Beautifully handwoven of natural 
rattan. Completely wired with 

SS. on/off switch, shade is 12” dia. 
me x 8” high 9 ft, rattan chain & 

bracket. Painted in white, 

yellow, green, pink or blue 

add $3.00. Use up to 100 

watt bulb. 










3 


FRAN? S BASKET HOUSE 
ROUTE 10, DEPT. FC8, SUCCASUNNA, N. J. 07876 
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- FLEA COLLARS 


soar NA your pet! 
2 23 NATURAL 
money back guarantee! SEND CHECK TO: 
Eden Valley Farms, Box 612, W. Redding, CT 06896 





TAKE A 
ROUND TRIP 10 


HOLLYWOOD 


FOR $2 * 4 


—~_ VIA FABULOUS 


fredeniks i 


‘OF HOLLYWOOD 






















ORDER NOW EXCITING NEW 
FASHION CATALOG 
CRAMMED FULL OF 
THE LATEST IN DRESSES, 
EXOTIC LINGERIE, SHOES, 
DARING SPORTSWEAR, 
AND FOUNDATIONS! 


YOUR FIRST CATALOG 
INCLUDES A VALUABLE 
FREE GIFT OFFER! 


2® SEND ONLY 
$2 FOR 11 ISSUES 
(ONE FULL YEAR) 
$3 FOR A TWO-YEAR 
SUBSCRIPTION. 
Subscriptions only in U.S.A. 


FREDERICK'S OF HOLLYWOO! 










6610 HOLLYWOOD BLVD 
HOLLYWOOD, CA 90028 DEPT. 4488 











MAKE EXTRA MONEY 
Sell GREETING CARDS and GIFTS 
Jewelry © Stationery © Wrappings © Toys 
Over 175 Name Imprinted Christmas Cards 


fe 











Sait & Pepper 
sets Ae ve. up 

















Costume 
Jewelry 
‘}$1.50 up 





Novelty Items| < Planning Calend 
|_$1.00 up _ 











Make cate dane For: 
Your Organization or Yourself 
No experience needed. Organiza- 
tions, housewives, students, shut- 
ins, others can make big profits to 
100% plus bonus plan. Items sell on 
sight. Cards worth 40¢ or more sell 
for less than 17¢ each when bought by 
_. the box. FREE gift with first order. 
OVER 1000 FAST SELLERS 

. HEDENKAMP,, Dept.116 
361 Broadway, New You. N.Y. 10013 OR - 


MITCHELL , Dept. 116 on. BALBOA, Dept. 116 
6000 Rinke, Warren, Mich. 48091 221 Oak Street, Oakland, Calif. 94607 


----- CEES - - ---- 
Please send me salable samples on approval for 30 day @ 
trial. FREE Color Catalog of over 800 items. FREE Name 
Jia Christmas Card Album Offer. Sales Plan. y 
FREE Gift Offer. 116 







FREE ALBUM 


of Name Imprinted 


CHRISTMAS CARDS 
Sent With First Order 
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REMOVE HAIR FOREVER 


You can remove hair permanently with Perma Tweez elec- 
trolysis. Your unwanted face or body hair can now be 
removed without puncturing the skin, Recommended by 
dermatologists for safe home use. Save hundreds of dol- 
lars over salon electrolysis 


14 DAY MONEY BACK GUAR. 


$19.95 —send check/M.0. 
Cal residents add 6% sales tax 


(J | enclose $19.95 in full payment. 
0 Master Charge/Visa #/Exp. date 
(1 COD requires $4.00 deposit. Balance 
COD charges and $1.00 handling. 
GENERAL dg Hee CO., Dept. FC-67 


wn'O1979 GENERAL MEDICAL CO. 


ZAA0 WARRANTY 10 Cov, 
<> 
. 
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FANtastic 


Energy saving 
and Elegant 


Save up to 35% on air conditioning and heat- 
ing cost! Displaces up to 8500 cfm, yet uses less 
electricity than a 75w light bulb. In summer our fan 
creates a wind chill factor to supplement air condi- 
tioning. In winter our fan displaces hot air trapped 
near ceilings (plants love circulating air, keeps. fly- 
ing tnsects out, dispells cigarette smoke) Quality 
fan manufacturing since 1939. Cast aluminum 
motor, not a plastic imitation. 100% copper wir- 
ing, sealed German ball bearings. Cast aluminum 
blades (wood see below). Solid steel drive shaft 

Mounts on ceilings as low as 7% ft. 3 year warranty 
90-day money back guarrantee. Antique white 
or Jamaican brown. 48" fan only $118 post paid 

Glass globe add $15. Solid teak wood blades with 
brass bracs. $48. ea. set For Visa, MC 
or AmEx. give card number and expiration date 

or send check or MO. Phone free continental 

US 1-800-241-7788. Georgia only call collect 

404-498-1278 Send for free catalog 


UNIQUE PRODUCTS Co. 


P.O. Box 1009/Stone Mountain, GA 30086 
Georgia res. add appl. sales tax 








Edited by ERIKA DOUGLAS 





Summer school 
REALIZING THAT during the summer 
children’s academic skills often take a 
dive, I decided to hold my own sum- 
mer school. Each weekday, my six 
children and I gathered around the 
kitchen table to do simple math 
computation or spelling in individual 
workbooks. Following that, we had 
storytime. The older children would 
take turns reading favorite stories out 
loud to the younger ones. Each week 
I gave them a “report card” which 
reflected their effort and achievement. 
This daily hour gave me the oppor- 
tunity to give each one attention, and 
brought us closer together.—MRs. 
SHIRLEY F. BERLIN, Ogden, Utah 





Pieces of memory 





I HAVE BEEN collecting pieces of 
fabric from my children’s worn-out 
or out-grown clothing. Once I have 
enough good combinations, I plan 
to make a quilt for each child that 
will contain pieces of especially 
memorable clothing—John’s favorite 
plaid shirt, Heather’s Easter dress, 
Jimmy’s striped bathing suit. Perhaps 
in later years the quilts will stir plea- 
sant memories.—DIANNE GRAHAM, 
Westminster, Md. 


Putting baby to bed 


BEING WORKING parents who get 
home late in the evening, we some- 
times have difficulty getting our 2%- 
year-old daughter into bed at a rea- 
sonable hour without a fight. After 
trying almost everything imaginable, 
we decided to use a small cassette 
player in her room and let it “‘play’’ 
her to sleep. We made tapes of some 
of her favorite songs and nursery 


rhymes, and some with Mommy and 
Daddy reading bedtime stories. With- 
in the 15 minutes it takes to play one 
side of the tape, she is sound asleep 
without frustration on anyone’s patt. 
—Katny B. Fietps, Asheville, N.C. 





Mail for the little ones 





EVERYONE LOVES to receive mail— 
and children are no exception. I re- 
cycle urtwanted “junk” mail by giv- 
ing letters to my 2-year-old son. He ts 
delighted with what was previously 
treated as a nuisance, and after he is 
through scribbling on it and tearing 
it into little pieces, this free toy goes 
right into the trash—until the mail- 
man replaces it the next day.— ESTHER 
Lucas, Palo Alto, Calif. 


A neat hat stand 

I ALWAYS FOUND it difficult to store 
large-brimmed hats without crushing 
them, until I hit upon the idea of 
using a small lampshade as a hat 
stand. It is very stable and keeps 
brims up off the closet shelf.—JILL 
McCaBgE, Stony Point, N.Y. 





Hang them up! 

BEFORE YOU DISCARD pants or slacks, 
check to see whether or not they have 
belt loops. If so, cut them off and 
sew on the inside of children’s coats 
and jackets for a coat loop. You have 
just eliminated the “‘lost coat at the 
bottom of school closet’’ problem.— 
RONALD Porep, Barrington, Ill. 





Spruce up artificial flowers 
PERK UP organza or other fabric 
flowers by holding them over steam 
from a teakettle for a few seconds; 









then shake gently. They will look 
fresh and new.—DorROTHY SLATE, 
Greenbrae, Calif. 
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ALITTLE Creativity can turn an old set 
of canisters into an eye-catching dis- 
play of planters. Drill small drainage 
holes in the bottom of each canister 
and use the lids as water trays. Deco- 
rate with self-adhesive paper or spray 
paint them.—Mrs. GEORGE HOUCK, 
Tiffin, Ohio 


Beating summer boredom 
LOOKING FOR inexpensive and educa- 
tional ideas on what to do with your 
children during school vacations? 
Try introducing them—and yourself 
—to your city’s industry and govern- 
ment. Tours are normally available 
through local dairies, mewspaper 


plants and the like. Or, plan an after- 
noon in the city courtroom or in a 
city-council meeting and watch your 
local government in action!—Pa- 
TRICIA A. BLACK, Colorado Springs, 
Colo. 


Sewing doll clothes 
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DOLL CLOTHES can be quite expen- 
sive, so I decided to make my own. 
Whenever I cut out a pattern for my- 
self, I cut one for doll clothes as well. 
Sewing the doll’s outfit when the ma- 
chine is properly adjusted and thread- 
ed for the fabric takes little extra time. 
Little girls always love new clothes 
tor their dolls—and they certainly are 
ideal budget-saving gifts.—JEAN K. 
BAtARDI, Kenneth Square, Pa. 


Readers: Family Circle would like you 
to tell us your ideas and suggestions on 
homemaking, education and com- 
munity betterment. We will pay $25 
for each item printed in our Readers’ 


Idea Exchange. We regret that un- 
published entries cannot be returned 
or acknowledged. Send ideas to: Fam- 
ily Circle, Box 2822, Grand Central 
Station, New York, N.Y. 10017. 














Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 


FILTER CIGARETTES 


TAR. O.4 MGS. NICOTANG 








All toothpastes are not alike. No.3 ina series. 


Over a million bacteria 
bombard his teeth with 
cavity-causing acid every 
day. Can you rely on just 
any toothpaste’? 


. 








like Colgate should be part 
of your family’s oral health 
program, along with regular 
dental checkups, watching 
sweet snacks, and thorough 
brushing with Colgate after 
every meal. 

The clean in your mouth 

is Colgate. 

Get Colgate for your family. 
The fresh, clean taste is rated 
number one among fluoride 
toothpastes by parents all 
over America. And it fights 
decay acids. Reduces cavities. 





























, a 
Colgate says “no”! damage, Colgate® with MFP® 
Teeth are constantly under fluoride penetrates to 
’ 
attack. That’s because the strengthen tooth enamel and The Penetration Principle: 
mouth isa natural breeding _ resist these acids. Regular Painting a piece of chalk with colored liquid 
; F : ; illustrates how, with regular brushing, Colgate’s 
ground for bacteria which brushing with Colgate can fluoride penetrates the surface of tooth enamel 
: ae ‘ to strengthen it against decay 
produce decay acids. Even mean fewer cavities. This has 
tough teeth can have imper- __ been proven in test after Colgate 
fections where decay can get clinical test h * 
¥ ; 1, nelps stop cavities 
a foothold. Butit’saproven Not all toothpastes are alike. b f p 
scientific fact that tooth If your toothpaste 3 efore they start. 
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to resist cavities. fluoride like Colgate 
Colgate’s fluoride does, you're taking 
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“‘Colgate® with MFP® fluoride has been shown to be an effective decay-preventive dentifrice that can be of sig EE) - De : o 
value when used in a conscientiously applied program of oral hygiene and regular professional care.’’ Council on Dental es Id $% 
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